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ABSTRACT

A consensus among media and communication scholars and professionals that the
media is responsible for informing, educating and entertaining the public highlights the
duty and power it has in a given society. By selecting, presenting and emphasizing
certain rews topics from the available thousands of topics and given news values, the
media has the ability to influence the attitudes and beliefs of the people in one way or
another. Therefore, | found it imperative to explore the front page oN&heVision

which has the highest readership in Uganda so as to establish the characteristics of the
news received by the majority of newspaper readers who also constitute elites who
make the laws that govern the populatibhe major aim of this studyhich is

groundedn gatekeeping and news values theories and literattweascertain the most
common news values, topics, focus and type of the most prominently presented news

items on the front page.

| usal two research ethods acontent analysisf the news itemsuyblished between
January 1 2009 and March 31 2Q0%la survey of news writers and top editors who
make major decisions on what finally gets into the newsp#peas established that
headlines suggesting drama or conflict were used to woo reatiersontent analysis
showed that on average, three hard news items are published on tipageriEach
news article has an average of five news values but theésesistory, which is the
most newsworthyhas about six. News about crime, law and order was the most
frequent, followed by internal politics. However, tnest prominently presentetbses
wereabout internal politicsAdditionally, positive news was frequent but the lead news
had a negative focu$he other noticable findings were tiidte New Visiomditorsare
older, experienced and more educated than news gatfreqrgers, bugau chiefs and
photographers)Both news gatherers and news procedsogelyuse news values as a
yard stick to determine which newtories get into the newspapkeconclude that the
news stories published in the newspaper go through a rigorous prdaelss
influenced by several factors. This process, which includes news gathering, writing,
shaping, sorting and presentation, is guided by news values which do not entirely

guarantee a given news item a place in the newspaper. Deisags®ther prasures



which arenot limited to the inteests of the news organization and the type of its

ownership also influence the journalistic decisions.
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CHAPTER ONE

1.0 Introduction
Every dayjournalists write thousands of news items about events, ideas and situations

that occur in the world but onlyrendful get into the newspapers. Media and
communication scholars and practitioners reason that the news stories which get into the
newspapers go through a gatekeeping process during which news people assess their
newsworthiness using news values. Dutinig process, the news gatpens, closes or

is ajar for certain news items. But the gate is more likely to be opened for those which
have more news values and they are also likely to get more prominence on the
newspaper page. In a classical sti@glturg and Ruge (1965)roposed list of news

values that can be used to assess the newsworthiness of news items. Although
international politics was the subject matter for which these scholars developed the
news values for, the list has been applied to dipers of news and proved to be

empirically and theoretically valid and important. Such studies include those done by
O6Neil & Harcup (2001) and P.eHowewves,non (1979)

such study has been conducted in Uganda.

Ugandaa landl@ked country in East Africas a former British protectorate which
gained independence in 1962. The country is divided into five regioastral, north,
east, west and southwhich all make up over 90 districtdccording to the CIA World
Fact Book, Ugandhas a population of 32 milliofThe literacy level is 66.8%f which
the majority is men and the official language is EnglGRA(World Fact Book: 2009)
There are four daily newspapers in Uganda but the market is [Edebew Vision
which has a dailgirculation of 35,000 copie$\(orld Association oNewspapers
2009:917. Newspapers provide many people with information and ideas. Peagle
or indirectly come int@ontact with the genertdendof eventsy speaking tdhose
who accessedia reportsTherefore, i greatlymatters tassess the content given to the
majority of the newspaper readers who include elites who influence the decision

making process which is in one way or anotb@nfluenced by the media content.

" News gates are different decisianaking points in a communication channel (Shoemaker 2991: 1



The aim of this study i® ascertain the most common news values, topics, focus and

type of the most prominently presented news on the front page specifieadlyse of

two reasons. Firsthe front pagés the most importdrpage of a newspaper (Reisner
1992:971) and it represts the most important news items selected by edi@nsteau

& Hoynes2000:126). Secondly, readers are more likely to read news on the front page
than news on any other page because of the big screaming headlines which crave for the

readersdé6 attenti on.

1.1 Background
The New Visionwhich isa governmenbwned newspaper, plays a central role in

providing information to Ugandans. Even though its outreach is less than that of the
radic?, this newspaper has the largest nationwide readership which inelitdesvho
influence government decisions and also meak&nal policies The New Visiomvas
founded in 1986. It is the oldest newspaper in the country and has a daily circulation of
35,000 copiel(World Association of Newspapers 2009:917,

http://www.newvision.co.uy Its content includes current affairs, economic issues and

foreign newsWhat is published in this newspaper is carefully chosen during a daily

editorial meeting attended by top editors. Thetmgas chaired by the Editom-Chief

or the deputy. It is attended by the news editor, the deputy news editor, the assistant

news editor, the photo editor, the chief-@ditor and the deputy chief sellitor".

During the editorial conference, thenesvsl i t or presents a Al ove |
up of the potential pagene news items. The editors then assess the newsworthiness of
each news item on the Al ove |l ettero and t
high prominence is accomplished imytual agreement among them. This thesis uses

two theories which been proven by previous scholars to be valid and commonly used to
explain such journalistic decisions: gatekeeping and news values famars), which

%Radio is the most geographically spread and accessed by the Ugandan population, with stronger
presence in rural areas than TV and newspapgfsqan Media Development Initiativ#006:13)

3 According to Mwesige (2004:72) gfaverage daily newspaper circulation of Uganda is 90,000 copies

* Deputies usually attend the meeting when their superiors are off duty or engaged with other editorial
work

®News values, also known as news factors, are attributes which make a giveritesvworth

publication. Their sum constitutes the newsworthiness of the news item.


http://www.newvision.co.ug/V/

are believed to be mass communicattufest theoretical frameworks. While

gatekeeping is a process of winnowing down and shaping a big number of potential
front page news items into a few, new values are characteristics which Hall et al (1978)
describe as offering:

At he cr i t enepraxcticas of jourmaksm whoch ¢énable journalists
and editors to decide routinely and regularly which stories are newsworthy
and which are not, whichHdletalri es ar e
1978:54).

Hall suggests that the news values guide editbike evaluating potential front page

news items where by the more news values a news items embodies, the more likely it is
selected because the characteristics translate into its newsworthiness. In this regard, the

evaluation process is the gatekeepihgews and it is guided by news values.

1.2 Statement of the problem
A review of studies demonstrates that gatekeeping and news values vih&imigst

prominent approach to news select{&iders 2006: 5)are valid theories used in media
and commaication research. Much of this kind of scholardiag been donie

Western countries like tHenited States and the United Kingdpthusavailing various
empirical data, but littldas been conducted in UgarataevenAfrica as a whole
Insteadthereis considerable amount of researchp@ace and conflict journalism
conducted by a couple of scholars like Goretti Linda Nas$aGgmrge W. Lugalambi
and Sabiiff among othersThis may perhaps be because scholars are not interested in
the selectivity newsr there is a general lack of research tradition in East Africa
(Okigbo 1990:9Ramaprasad006:20).The observations of these scholars were
confirmed further when eloser look into media and communication scholarly refereed
journals revead thatwithg cept i on fr om Ramamgseaadoad 6s wor
gatekeeping had be@ublished about/gandaActually, this study was not limited to
Uganda but also concerned Kenya, Tanzania and Maléerefore, there is need to
conduct media content research sdaincrease the available amount of empirical data
on the selection of news Wganda

® An example of hestudyis; Wt S+ O8 W2 dzNY F £ A &Y | LILJX A Sdgdofthe ! 44 S
ConflictinNortherd 3+ Yy RIFQ Ay [/ 2y ¥FfAO0G IwiviRcch.@oéneonfite®dd (A 2y ®
! Lugalambi, G.W2006). Media, peace building and the culture of violence. In Mbaine, A.E. (Ed). Media
is situations of conflict: Roles, challenges and responsibility.

® Sabiiti, V.. (2006). What role should the media play in conflict transformation and peadding. In

Mbaine, A.E. (Ed). Media is situations of conflict: Roles, challenges and responsibility

aavys
+ 2
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Notable about previous studies on gatekeeping and news values including that of White
(1950) is that they were more concerned with why some news items did ortdid no
make it to the newspaper the next day and not how they were presented prominently in
the newspaper. Therefoitbe point of departurkere is thathis thesis goes beyond the

selection of news in generalits prominenceon the front page

1.3 Aim of the study
| want to explore the content of the front pagdloé New Visiomnd news attributes

which influence its selection and prominence. In particular, the focus is on the news

values, topics, focus and type of the most prominently presented news items.

Also, besides testing the validity of the theories of news values and gatekeeping whose
background is in the developed world, | want to establish how the journalistic decisions

among journalists differ.

1.4 Research questions
Many definitions have bedormulated on whagjatekeeping isut commonly

gatekeepings described aa processiuringwhich journalists decide on which news
items to publistor not topublisht®. This process, which involvé®wthe news is
shaped, timed for dissemination and hadd|Shoemaker et al 2001:238supposedly
guided by news valuesi@ll et al1978:54) which scholars hadeveloped theoretically
in termsof lists or sets of attributes. These attributes have bsedhin a variety of
studies aimed at establishing joursiéc decisions and what makes certain news item
newsworthy. Broadly categorized, Hestudies deal with how and why journalists
select certain news items and not others to be published in the news§papestance
Galtung and Ruge (1965) useews véuesto describe events presented in the

Nor wegian medi a, (200bubkd them tastudly thel mewscsalgrtion
process in British newspapetonverselyPeterson (1979) usexkws valueso study
what events in countries other than Great Brigamlikely to be preferred bijhe Times

° White is cited in Cassidy (2006:7)
'%For instanceMcQuail defines gakeeping as a process by which selections are made in media work,
especially decisions whether or not to admit a particular news story to pass through the news gates
(McQuail 1994: 213).

4



newsmen as being newsworthy, while Schwarz (2@)&tudied their influence on the

coverage oforeign newsn three Mexican newspapers.

Worth noting here is that this theory is built on the assumption that treemaws
values a given news item embodies, the more likely it gets into the newbpapase
the big number of these attributes translates into its newswortlaindsikelihood to be

presented prominently in the media (Galtung & Ruge 1965)

However,organizational factors work hand in hand with news values in the process of
selecting news. These among others include the editorial Bldgdtpolicy, staffing
and structure of the newspaper and the moment of construction of the news story itself
(Hall etal 1978:53). On staffing, Bass (1969) argues that the kind of responsibility a
news person is charged with affects the selection of information thus implying that
everyone involved in the news making process has a different function in the process
He wenton to argue that (1) news gathereanrsiters, reporters, assignment editors, and
bureau chiefsare responsible for collecting information and preparing news copy,
while (2) news processorsditors, copy editors, translators and prodycexsdify and
edt the news according to the | ocal needs
both news gatherers and news processeesews values to execute their work
although their responsibilities seem to diffiefeally, all theobservatios aboveand
whether there isrelationship, if any exits, between what is actually in the news
publishedn the mediaand the perception of the journalistgl stands tatestbecause
no scholarlystudy published in a refereed journal if any has been found to have
atempted to examinthese issuem a Ugandan nevpaper oThe New Visiom
particular.
Therefore, the observations ab®tggest the following research questions:

1. What are the masommon news values and topitshe newgpresented

prominentlyon thefront page?

2. How often danews items with mamews values be presented prominently

onthefront page?

1 Allern (2002:145) notes thahe budget allotted to the editoriatiepartment is an important factor
because a news department has to operate within its means, making managers to often be more
concerned on the financial control

5



3. How do the journalistic choices of negatherersmatch those afiews

processors?
4. Why do certain news items and not ot/

5. Whydo editors give prominence to certain news items on the-frage?

1.5 Significance of the study
Mainly, this study is considered significant because it will spell outhiaeacteristics

of the news on the front page so as to give a snapshot of theoesssed by the

majority of Ugandan newspaper readers

Secondy, the study will provide meangful information to scholars interestedtire
Ugandan media conteifitthe results get published in a scholarly journal

Third, his study will also make gossible to compare the results from different media

both in Uganda and other countries.

1.6 Scope of the study
News items published between January 1 2009 and March 31 2009 will be content

analyzed angburnalistsvhose news items were published onfthat page during this

time will alsosurveyed

Numerous scholars likehanem(1997), Kiousis (2004), Watt, Mazza, & Snydet993
(cited inShujun 2008:Bdefinenewsprominenceas the placement, length, or other
treatmengiven to media contenthis an be interpreted to mean thia¢ tmost

important and newsworthy news story is usually made longer and placed prominently
on a given newspaper padiere, prominence is usedrteanthe visibility editors give

to a given news item in a newspapen terms @ the size of the headline excluding the
visuals which accompany a given news item and its length. The news items will be
retrieved from the online databaseldfe New VisionThis because the hard copies of
the newspaper, which could allow the measureroktite number of columns a given
news item occupies, are inaccessible due to financial constraints to travel to Uganda.
Additionally, the sources in the news and the photographs are not considered because |

believe they are worth a study in their owrhtig



Lastly, news hatorces which Shoemakand her colleaguegefine as factors that

i nfluence the gatekeeperodés deci sibaom on ei't
getting into a newspapé€shoemaker et al 2001:233). While Individual factbeal with
the personatharacteristicef journalistslike their experience and education training,
media routines concern the journalistic practices such as assessing newswasthiness
news itemsOrganizational factors comprise the policies and goadsmédia
organization, while extranedia factors include audiences, advertisersgtivernment

and news sourcedddological forcesamong other things, include the influence of the
people in power on the selection of ng@hoemaker and Reese 1996pwever,

amongall thefactors,scholars have found that assessing the newsworthiness of news
items using news valuésperhaps the most importafitahmy Kelly & Kim

2007:548). Therefore, this study largely focuses on news values.

1.7 Thesis outline
This thesis is made of six chapters. In chaptez as already seen, it spells out the

background of the study, the statement of the problem, the aim of the study, research

guestions, the significance of the study and its scope.

The second chapter looks thehistorical atmosphere of the development of the print
media in Ugandas well aghe status of the newspaper industigay. | point out that

unlike in the past where arrests and intimidation of journalists was the norm of the past
regimes; today journalis is not a very risky business and the country is now a home of
several publications than before.

Researchers have found that the selection and presentation of news is done during the
gatekeeping process which is dictated by several conditions inclidingdfessional
standard of news called news values. Therefore in the third chapter, | look at the news
values and gatekeeping literature and theGhapterfour clearly spells out how the

content analysis and survey will be conduaidule in chapter ive, | concurrently

present and discuss ttata collectedin chaptersix, | make my conclusionisy

di scussing the st udkeyssuedthanhetherged fronaidalsot e r ms ¢

identify fertile ground for future research.



1.8 Summary
In this part of the thesis| have provided an overview of the reseaaic, the

overall purpose of the studheresearch questions and the rationale for doing the

study. | have also pointed out the theory and method used in the study. The cpter h
also presented the scope of the study justifying why this study is worth being conducted.
The next chapter presents a brief history of the print media in Uganda and the present

status of the newspaper industry in whidte New Visiommperates



CHAPTER TWO

2. 0 Introduction
The major aim of this study is to explore the content of the front pafleeoNew

Visionand news values which influence its selection and prominence. In particular, the
emphasis is on the news values, topics, focus and type wiasteprominently

presented news items. This part of the thesis gives as brief ot development of

the print media in Ugandandthe currentstatus of the newspaper indusimthe

country. This is done so as to highlight the environment undethwiiie New Vision

operates.

2.1 A brief history of the development of the media

Religious missionaries played a big role in the development of the print media in
Uganda. In the 19thentury when Uganda was still a British protectgratessionaries
introduced the first publications, which were in English, (Matovu 1990:342). Because
just a handful of Ugandans could read English at that time, these publications were
servel theinformation needs of missionaries in the coyand those on leave at home
Later, these publications were published in native Ugandan languages to disseminate
churchrelated messagesn 1912, Uganda, witnessed the emergence of the first
privately owned newspaper detached from the church groups. Kenneth Borup, a British
businessmarfounded théJganda Heraldlts content appealed to the European
community in Uganda. The 1950s saw a proliferation of Africaned news

publications which coincided with the peak of African opposition to the colonial
establishment (Mwesige 2008-74). They includedGambuzzeMunyoyonzi, Matalisi,
Njubad ebireese and Sekanyol ya

However these publicationsvereon and offof the markebecause of k& of trained
staffandcapital among other thing§he governmenbwned newspapddganda Argus
a daily founded in 1955, and another weekly founded in IB&=l Peopl®@wned by the
Democratic Party, were the largest by 198ganda Argusad a circulation of 20,000
copies while the later had 15,00@atovu 1990:344)When Idi Amin toppled the



Obote | regimen 1972, thdJganda Argusvas renamed oice of Ugandand later
namedJganda TimesvhenAmin was deposed in 1979Vhen thecurrentNational
Resistancé&rmy led byPresident Yoweri Musevergame into power in 198@he
paper 0s chaagakttdhe dlewision

Unlike the past governments which male newspapetsusiness risky he current
leadership has seen the proliferation of newspapers in the colimoygh the eras of
Obote 1 (1962 1971), Idi Amin (1971 1979), Obote 11 (19801985), TitoOkello

(19851 1986) there were occasional beatings of the journalists by state security.agents
Threats to journalists were rampathieir equipments were also destroyed on top of
newspapers being closed doberause of publishing articles opposed to the
governmentFor instancéAmin banned all foreign publicatiotfclaiming they

bel onged to ficonfusing agentso (Matovu 19¢

ButMu s e v gomerntmenhas created an enabling media environment and has seen
the number oprivatepublications blossornBalikowa 1995:608). There are also

foreign publications from Great Britain and USA on the Ugandan marketdiMeisity

of mediaownership and the range of topics covereacluding rebel activity and

human rights abuses by the aringeems tepeak welbft he g o v doferamoe nt 6 s

and openness to an independent press (Mwesige 208teg3Robins 1997

2.2 The status of the newspaper industry today

There are over 30 newspapers in the country butfonlyaredailies. Two of thes@

The New Visiolf which published in English and Bukedea Luganda vernacular, are
owned by the government. Bated Peppe® andDaily Monitar'®, which are also
published in English, are privately owned

2 Matovu (1990:345) notes thdbreign newspapers and periodicals came from Kenya, Tanzania,
Zambig, Nigeria, United Kingdom, the Unites States and France
1t was founded in 1986
4|t was founded by the current government in 1994
It was started in 200by former journalists oThe New Vision
'® Monitor was founded in 1992.
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The New Visiofwww.newvisionco.ug and the independent DaiMonitor

(www.monitor.co.uy have the biggest readerslapdtarget the educated or elitdhe

average daily newspaper circulation in Uganda is 90,000 (Mwesige 2004178¢
biggest percentage circulated byThe New Visiod 35,000 Bukedde
www.bukedde.co.ug with a circulation of about5l000 copies dailyAfrican Media

Development Initiative 2006:23), targets the Baganda who conslit@teof the

Ugandan populatiorthe Red Peppenyww.redpepper.ughas a circulation of about
18,000 (Nassanga 2007.4)

The New VisiomndBukedd&’ are published by the New Vision Printing & Publishing
Company Limitel, which is also known agision Group The Vision Group is owned

by the Ugandan government (53%) and private institutions and individuals (47%). The
shares of the Group are traded onllganda Securities Exchange. The Group owns

over three local newsparse four radio stations and two television stations which were
launched lastyeatheg over nment appoints the companyd
editorin-chief. The first Editorin-Chief was William Pike, a British national, who held
this position andhat of chief executive officer for 20 years. He resigned on 12 October
2006. In late November 2006, a Belgian journalist, author and activist, Els de
Temmerman, was appointed EditorChief. The government assured her of editorial
independencéThe NeVisionNovember 30:2006)The post of chief executive officer

was given to Robert Kabushengastrong supporter of the ruling National Resistance
Movement part}?. Because the government originally owned the newspaper 100% and
still appoints the managentesf the newspaper, many people still perceive it as more of

a government mouthpietiean a newspaper which provides balanced news as it claims

The New Visiostarted as a weekln 1986 and later grew into a Monday to Saturday
paper. In the 1990s, itasted a Sunday edition. The two weekend editio8aturday
VisionandSunday Visionhave a more of a leisure and relaxation focus and are
considered different brands of tNew Vision Printing & Publishing Company
Limited. These weekend editions havevariety of entertainment packages including

a gossip column (Have You Heard), relationships (Intimate), fashion (Essence for Her,

" For more informationdok athttp://newvision.co.ug/V/
® Uganda has a democratic system of governance and the ruling political party is the National
Resistance Movement
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Total Man), parenting and travel among oth&irse Newisionhasseveral editios

from Monday to Friday. Theditorial philo® p hy i s informgionefvi de
recordd™® covering all the facts and leave the opinion of the matter to the reader.
TheNew Visions 15 by 11 inches in size and averages 36 pages per issue, but can
also reach as many as 60 pages in an issue. Approkii@tpercent of the paper is
news copy, with 30 percent of the space dedicated to advertising

(www.pressreference.com).

The Nation Media Groupnd five other individual stakeholders jointly owaily

Monitor which ispublished by Monitor Publications LtDaily Monitord daily print

run is 25,000 with the same-by 11-inch format ad’heNew VisionDaily

Monitor averages 31 pages per issue, but can reach up to 50 pages. On average, 80% of
the newspaper spacedommitted to news copy, leaving only 20% &utvertisements
(www.pressreference.comijhe newspaper haswiderange of contengiiming to cater

for all segments of society. For example, they have special inserts for wgooenq,

people, education and healithe newspaper is frequently criticaltok government.
Subsequently, it iIis often | abel dAredny t he
Media Development Initiative 2006:24)

Another daily,The Red Peppemfvw.redpepper.ug)s categorized astabloidwhich

publisheggossip especiallgbout celebrities and other public officiadex, and politics
among other topicg-or instance early last year, the newspaper publisktaa
alleging that Libyan President Col. Gadaffi was having an adulteetatsonship with
Best Kemigisha, the Queen Mother of King Oyo Nyimbdar Kingdomin Uganda

The most prominent local weekliexludeThe East African
(www.nationmedia.com/eastafridapublisted by Nation Media Groufi,he Weekly

Observer{www.ugandaobserver.conkEast African Procuremernmews

(www.procnews.comandThe Independentittp://www.independent.co.ugfounded

by Andrew Mwenda in 200Mwenda launche@’he Independerdfter resigning from
Daily Monitor claimingthatthe government had compromised the editdreedom of

the newspapeMw e n dnaws snagame, which is very critical of the government,

9 hitp://www.newvision.caug/V/
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providesiuncensored news,He ihaws b&e eam ail rny sa rsd
and court over his journalistic work several tim@ghersmall newspapers published in
EnglishincludeThe weekender, SuseandThe Messagamong othersTheyare

mostly confined in Kampala, the capital city and a few major towns like Jinja.

2.3 Summary
In this chapter, have looked at thiistorical atmosphere of the development of the

print media in Ugandas well aghe status of the newspaper industingay. | point out

that unlike in the past where arrests and intimidation of journalists was the norm of the
past regimes; today journalism is not a very risky business. The country is now a home
of several publications #m before because of the relative freedom the current
government has granted journalists to do their wadcording to a 2009 report by
Reporters Without Borders, an international organization which fights for press freedom
and denounces thaolations ofthe human rightghe press freedom ranking had

improved from position 107 to 8@tfp://en.rsf.org/presBeedomindex

2009,1001.html The next chapter looks at theerature reviewon gatekeeping and

news values and previous studies on journalistic decisions.
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CHAPTER THREE
LITERATURE REVIEW AND THEORY

3.0 Introduction
A number of theories can be ugeddentify and explain the choices made by news

people but thishesisis guided by th@ews valuesand gatekeeping theoretical
frameworks The rationale for selecting theimthat they are relevait explaining why

only a handful of newgemsare publshedin a newspapeaiespite the fact that over
thousands of newitemsare usually available every daAm analysis of sociology and

media and communication scientific research articles mainly retrieved from the
Communication aniflass Media Complete data®and book chapters reveal thiae
gatekeeping theory is of the view that several pressures determine the passage of certain
news items through the news gatdsede pressures, which are known as forces, range
from micro {ndividual forces) to macro lev¢Shoemaker and Reese 1996was also
established that news has certain attributes which are known as news values. The news
values theory on the other hand notes that given news stories have certain attributes that
makes them worth publication. But be¢ exploring the gatekeeping and news values

literature, it is important to briefly define news.

3.1 What is news?
Several scholars have attempted to define nawtsisually, it is defined as a report

about an event, person or idea which is considerbd toorth publication by journalists
because of the news values it embddidsotable about the definitions is that some of

the scholars like Breed (1964) (cited in Lee & Choi 2009:303) use news values to define
news, while others like Gieber (1964) andHfman (1980) (citedn Schudson

1989:263 argue thahews is constructed by news peoglhis is don&luringa process

which begins withthe sorting and selecting of events and topics according to a socially
constructed set of categori@4all et al 19783). This may imply that if a given event

? For instanceBreed (1956) defines news as a report of a recent event judged by newsmen to be

worthy of publication for the interest and/or information of members of their audience, and has the

following characteristics to a greater or less extarcency, interestingness, accuracy, availability,

simplicity, salability, significance, prudence, objectivity and superficiality (cited in Lee & Choi 2009:303
14



or topic is not nominated in the first place, it does not become news. And because what

I's nominated is partially based on the j ol
news is, it is most likely that the cheic ma d e di f fdefinitionsefce@va se t he
are not fixed(O6 Ne i |  &0084&1) Mgt is even more interesting is that

journalists themselves cannot absolutely define the product they manufacture. Some of

t hem bolkhdwyewsahgniBeéed when asked to define n
Cohen 2006:7). So because scholars agree that there are varying definitions of news

and even in practice it is hard to define it, perhaps there is a need for more studies

geared at getting an absolute definitafmews. But this thesis is not intended to

explore this issue. It is more concerned with news values and the forces which either
facilitate or constrain a news report from being published during the gatekeeping

process.

3.2 Gatekeeping
Many definitions lave been formulated on whgatekeeping ibut commonly

gatekeepings described aa processiuringwhich journalists decide on which news
items to publistor not topublistf®. This process, which involvé®wthe news is
shaped, timed for disseminationcdghandled (Shoemaker et al 2001:2&3)compass
all forms of information contralvhich among other things includes selectiaafgition

shapingdeletion, localization andithholdinginformation.

Lewin (1947) a social psychologistirst coined theheory of gatekeeping in his theory

which was meartb describe food choices among familige. noted that the

gatekeeping process, which could be also applied to communication studies, was guided

by forceswhich nf | uence t he gat e koaeepeorréectadieeni si on
news itemfrom getting into a newspapé@gited in BarzilaiNahon2008:2). Whereby in

media and communication studies, the journalists (both news gatherers and processors)

are the gatekeepers who either open the new&dateertain news stories or closes it

for them not to get into the newspaper. Consequently, White (1950) brought the

gatekeeping concept into media and communication scholarshipstutijgof wire

* For instanceMcQuail defines gatekeeping as a process by which selections are madeiamvnoekl,
especially decisions whether or not to admit a particular news story to pass through the news gates
(McQuail 1994: 213).

“News gates are different decisignaking points in a communication channel (Shoemaker 2991:
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editor Mr. Gates (Cassidy 2006:7). Since then, several stuavesbeen done in respect
to this theory and havdentified several factors that influence grecess. The factors,
which are scattered throughout news gatekeeping literature, include among others the
economic limitations on news gathering and productibe personal and professional
characteristics of the journalists, the ideologies of those in power and the journalistic
routines which include assessing the news worthiness of stories among others. For
instanceShoemaker and her colleagsesutinizedthe strength of the media routiog
assessing the newsworthiness of congressionalbidisndividual forces in the

selection of news. They concluded that the roytntech is guided by an understanding
of news values@ 6 N & Hdrcup 20®:161), exertednore influence on the selection of
newsthan individual force¢§Shoemaker et al 2001:23@imilarly, Cassidy(200617)

andRamaprasa¢k006:11)alsofoundthat thismedia routine had the largest influence

3.3 News values
During the assessment of theusavorthiness of the item#)e news gates close, open or

are ajar to certain stories because the journalistic decisions are based on certain values
(news values) which are the professional codes used in the selection, construction and
presentationof newst or i es ( Wat s on Z2t&lAI83:153).Schol@D Su | | i
l i ke Galtung & Ruge ( 109KEKilBeys,(1999)0Okstgaard and Har
(1965), Sade (1971), Schulz (1976, 198%taab (199G}, Maire, Ruhrmann & Karin

(2008) havetheoreticallydeweloped the values termsof lists or sets of attributes

which they say news items must embody for them to pass through the news gate.
Therefore, news values are attributes which news items should fulfill or have for them

to be allowed into the news gdthe selection hypothesis by Galtung & Ruge) and the

more attributes a given news item embodies, the higher the chances of it being selected
and replicated (additivity hypothesis by Galtung & Ruge).

To simplylist one set of news values overlodeerapreviousstudies that have
generated various listf news attributesTherefore, | have attempted to group similar

news values explored in various empirical studli@anaged to access accordingsix

BhQ{ dz t A I ifedis De Bedr 2004i§% O
* Eilders (1997), Oestgaard (1965), Sande (1971), Schulz (1976,3t888)(1990) are cited in Maire
Ruhrmann & Karin 2008:206
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themes; the nature of news, the people involvet] the agenda of the media,
proximity and the effect a given news item has on the public

The effect of news News values which fall under this category are thvasieh are

concerned with the intended, expected or assumed outcome of a story about a given
situation, idea or eventhereforenews itemgatekeepers considsignificant in all

aspectsbe it in terms of a possible tdhhreat to
are worth publication. Thisvalueisterthe as RELEVANCE (20@Ne i | &
Lippmann 1922). And the significance of the consequence or relevancy has to be

highlighted irrespective of whether it is gglb@UCCESSMaier & Ruhrmanri2008)
USEFULNESS (Galtung & Rugek965) ; GOOD NEWS 20@poNei | & H
badd DAMAGE, AGGRESSION, THREATS AND RISKS (Maie& Ruhrmann

2008) BAD NEWS (Galtung & Rugé965 06 Nei | & Harcup 2001) .
Galtung and Ruge (196&)soproposed THRESHOLD as a news value. They argue

that a storys more newsworthy when atffects a large number of people aridt i s also

socially significand MAGNITUDE ( O6 Ne i | ; 2001HIMPACT/ p
CONSEQUENCHMPORTANCE (TsanKuo, Shoemake& Bredlinger1987)or

RANGE (Maire, Ruhrmann& Karin 2008).

The people involvedn the news:This categoryncludes ews valuesvhich are

related to the people involved in the events and situations journalists write about. This
category of news values caters for two of the traditional 5w+H of WHO and WHERE
every news story should answer. Research has shown thehalhrs recognize the fac
famous peopland placeshatconstitute elitesind elite nationsare major subjects in

the news. Socially, theactionsusuallyaffect a considerable number of lives than those
of ordinary peopleKilders1996:8) which makes elitis)animportant newsttribute.

This attribute is labeled: ELE PEOPLE, (Galtung & Rugkd65), PROMINENCE

(Maire, Ruhrmann & Karirr008; THE POWERELIE, CELEBRI TI ES ( O6 N«
Harcup2001). Perhaps many lives are affected by elites because hasobigh

power, a news vakMaire, Ruhrmann & Karir§2008 call INFLUENCE. Research

has also shown that reports abthat activities of prominent or elite people are more

likely to be published when they are personalized and of cthissaverlags with the

% Lippmann (1922) is cited iihang et a(2006:79
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news value of PERSONAFEATION (Maier, Ruhrmann & Karir2008) whichis also
calledREFERENCE TO PERSON®&altung& Rugel965) According to Bennett

(1998), personalizing news items enables an issue to be easily dramatized (cited in
Rosewarne 2007:6) because the media deems drameessary aspect that incites the
interest of their audience (Ryan 19%1The status of the location of the place where

the event, situation or idea occurred also plays a role in the selection of the news report.
Galtung & Ruge (1965) note that newanits about ELITE NATIONS are more likely

to be published. This value is equivalent to wMaire, Ruhrmann & Karin (2008)

terms as th&TATUS OF NATION if applied to international news or STATUS OF
LOCATION if applied to local news.

The nature of the news The manner in which a given event, idea or occurrence

written about takeplaceplays a role in the selection of news. While some of the
activities oroccurrence may bespontaneoysother may b@lanned anticipatedor
coordinatedike press conferenceSeveral scholars agree that news items about press
conferences are less likely to be selected than those about spontredsssituations
and ideas. Such newgneratsmore attention than predictalilees because there is a
better chance forthemtoa r m o nElders1996i8); Hencg, there is a tendency
for news people to prefer news with this \
Harcup, 2001Maire, Ruhrmann& Karin, 2008 UNEXPECTEDNESSGaltung &
Rugel965), UNUSUALNESS (Shoemaker and Coh@0& Park 1940) anar
SENSATIONALISM (TsarKuo, Shoemakeg& Bredlinger1987 Lippmann 1922; Park
1940Y". Surprisingly,the more likely the news gatekeeper expects suehts,

situations and ideds occur,increases its chances of bednginews

(CONSONANCE).

Additionally, news stories abouvents and occurrences that can be discussed in terms
of the ACTION(S) of people are more likely to peblishedthan those that are the
outcome of abstract social forces. The actions of people (CONCRETENESS OF
ACTIVITYd M aier, Ruhrman@. Karin 2008 are preferred than abstract figures of

speech or abstract concepts because they can be easily understood and interpreted.

%% For more information on Ryan (1991) discussardrama, look at Braun 2009:21.
" Park (1940) is cited iZhang et a{2006:79
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News items which explicitly present the disagreements among two or more groups or
parties is newswdiny because they have thews valueof CONFLICT (Shoemaker &
Cohen2006) which is also known as CONTROVERSY (MakRuhrmani& Karin

2008) The old adage of the media that #Aif i
news selection process becaasatroversy, especially in politics (Gans 1979:35),

invitesthe attentionof readersThis value overlaps the value DEMONSTRATION

(Maier, Ruhrmann& Karin 2008)which concerns a big number of people collectively

presenting their concerns which may aymot be controversial.

OO0 Nei | and Harcup (2001) | i st ENTERTAI NME
is likely to carry a given news item. They argue that stories can be included in a

newspaper not because they provided serious informatibe reaer, but to merely

entertain the reader. When accompanied by pictures, the opportunity for such news

items to getintoanewspaper br oadcast evanowhen thereves little c a u s €
obvious intrind3si6d &Hdroup 2001r274hhecae peaple ard

essentially interesting and can be vividly depicted in images (Hall 1973:103). In further
support of thisargumentMcGregor (2002) points out that that what is selected and

presented as news is driven by pictures and their perceptuabandpower, thus the

value of VISUALIZATION (Maire, Ruhrmann & Karir2008)which is also called

VISUALNESS McGregor 2002). To justify that this value is not only valid for

television news onlycGregor cites Grattan (1998) as noting timatst newspapeise

increasingly desigwariven therefore dsign is used to attreceaders; especially the
young(McGregor 2002:3).Additionally, news involving a seéx ENTERTAINMENT

(O6Nei |l & Har cup ERQ@TICISM(Maie,lRMHdh#aihn|& Katrih2008)

0 is deemed nesworthy. This value gains more importance when people well known

to the public (PROMINENCE, ELITE PEOPLE) and those with social power

(I NFLUENCE) are involved. An example of st

marriages and divorce.

Proximity: For over40 years, many researchers identify the PROXIMITY of an event
or situation as an important criterion used in deciding what news to cover or publish
with the view that the closer the event, person or idehe audienceghe more
newsworthy it is. To enhae these studiebaire, Ruhrmann & Karirf2008) made an
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elaboration to this value by defining it further. (a) GEOGRAPHICAL PROXIMITY:
events and situations that happen within the vicinity of the audience or in countries
which belong to the same region) ROLITICAL PROXIMITY: which involves
situations and events that happen in countries with a similar political (c) ECONOMIC
PROXIMITY: which relates to the economic importance of a given country to others;
(d) CULTURAL PROXIMITY: events and situations tHadppen in countries with
similar cultural factors like language, norms, values and hidiwtable here is that

this kind of categorization of this news value makes it easy to study, measure and
explore proximity at different dimensions: geographicalblitigally, economically and

culturally.

The agenda of the mediaSome news items may be publistetauseheyfit into the

overall composition or balanc# a newspaper or news broadgq@DMPOSITION
Galtung & Ruge 1965) ortfinto the agenda of a miedorganization EWSPAPER
AGENDA O 6 N & Hdrcup 200). While this could be in respect of publishisgft
newsto balancehardnews; it could alsmeanthe need for editors to provide a mix of

topics to the public.

News in the hewsScholars also suggethat once an issue is covered in the news,

other events or ideas related to it have to be covered. This value is called

CONTINUITY (Gdtung & Rugel965)or FOLLOW-UP ( O6 Ne i 2008. Thar c up
authors suggest that once a story has been publishedythstree continued coverage

to justify the initial news judgment of the edito@§ Nei | and Harcup 200:
Sometimes, more issues unfold as a result of the first publication of a news story and
they tend to be more interestiagd the audience also beassrfamiliar withthe

situation or event written abaout

Galtung and Ruge (196Suggested that thmore clearly arevent can be understood,
and interpreted without multiple meanings, ¢eater the chance of it being selected
(UNAMBI GUITY). This value vas not included in any of the themes I identified
because it is a journalistic routine and in their training to write news in a way that the

public understands the most difficult and complex issues.
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3.3.1 Insight into news values studies

Notable about nesvvalues scholarship is thhelists of the values werd®rmulated

basing orthe characteristics of theewscontent(e.g.Galtung& Ruge 1965; OO0 Nei |
Harcup, 2001)han the organization&hctorsor personal and characteristics of the

journalists This approach overlookse structure of the news media which too greatly

influence the selection of news (Hall et al 1978:53).

Besides that,msingle news value has been identified as haviageintensityduring

the gatekeeping process. This could ppshiae becauseventsor situations that are

written about have equahances to score highly or low, not only on one ormews

values, but a whole host of thnited in McQuail 2000 cited ilBraun 2009:7).l

suppose that the binary face of news vaheunts for this problem because the news
values either supplement one another or work against offakislg an example of
PROMINENCE most prominent people have INFLUENCE in society and their
ACTIONS concern many people in society (MAGNITUDE or RANGBn the other
hand,the attributeof CONSONANCEmeans that the more a news items is about an
occurrence oevent expected to happen, the more likely it is tpuddished

Converselythe more likelythe occurrence onvent is not expected to occur, thenmmo

the news itenis considered newswortii NUSUALNESSor SURPRISE).This

observation shows the complexity of having an absolute say on which news values has
more predictive power for a news item to be selected because the values may also work

against edt other

Related to the above, news values are not universalyrgyrom one society to
another becausmmeof themare bound by the culture of a given society while others
are culturefree (Galtung & Ruge 1965)ndeed, Shoemaker and Cohen (2006)a®p
thata situatiorwhichis socialy significantin one country mapot be san another
(Shoemaker & Cohen 2006:1FHor instance if people of the same sea relationship
kiss while in a pub or bar, this makes news in Uganda, probably on thepagetwhile
this same incident may not make news in the United States or Swhdesthdaws
permit homosexualitfHomosexuality is deviant in the Ugandsocietybecause it
breaks the social norms while in Sweden andiSsuch relationships are recoged

by the status qudn Decembef009 the Ugandan parliament received a bill that wants
21



to impose a life sentence on homosexuality and the death penalty on aggravated
homosexualitsf.

3.4 Summary
During the gatekeepingrocessthe gatekeeper has$& ECT information to include

in the story, add more detall to it for it to be meaningful (ADDITION), hold back
information which does not work well in the story (WITHHOLDING), create a tone for
the story (SHAPING), make it suit the preferences of the readegiven locality
(LOCALIZING) and then take out the information which is irrelevannot necessary
(DELETION). This whole process is guidbgl news values which atbe most

prominent approach to newslectivity(Eilders2006: 5) Scholars appear tuggest

that the values ease the complexity of gatekeeping process and choices on how to
present the news. Their absence in a given item leads to their exclusion from the
newspaper. Their low presence in a news item translates into high options of being

excluded from the gatekeeping process or low prominence on a hewspaper page.

%8 According to the bill, ggravated homosexuality is defined as sex with a minor or a disabled person,
where the offender is HPgositive, a parent or a person in authorityer the victim, or where drugse
used to overpower the victim (Candia: (200%e New VisigriGovt defends need to legislate
homosexuality, 12/12/2009)
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CHAPTER FOUR
METHODS AND MATERIALS

4.0 Introduction
This thesis explores the content of a Ugandan newspHEpeiew VisionA wide

variety of methodé&iave been used to stutheda content and journalistic decisions but

this study will use content analysis and survey methods. These two methods have been
used in previous news selectivity studies;ihstanceMaire, Ruhrmann & Karin

(2008 conducted a content analysis to st@imantelevisionnews selectiopwhile

Peterson (1979) used a survey to study the influencews$ value®n news selection
behavior of 73 journalists working faihe TimegLondon). In this chapter, | present the
methods used, the variables measured dmefly discuss how each of the variables

was operationatied and the problems encountered in measuring them. Where possible,

| provide examples. All these details are provided to enable the reader assess the merit
of my findings Deacon et al 2007:1)5Vorth noting here is that the results of the

content analysis will also be used to support survey findings.

4.1 Content analysis
Content analysiss definedasha r esearch technique for obj

guantitative description of the miéest cantents of communicationBerelson1954

cited inDeacon et al 2007:115Jhis definition points outthe quantifying focus of
guantitativeresearchmethods and the objectiveness of the findingsause the
procedures followed in a study must be clearlytspeat. The objectivity of this method
has been questioned by critics who arguentedia texts are open to varied
interpretationsnd the identification of particular variables to be measured involves
subjectivity(Macnamara2006:3; Deacon et al 2007:13The inclusion of the word
objective may be misplaced but because such interpretations are heavily based on
theory, the research questions, the context in which messages are created and the

practicability of measuring the variables, this method yield@ebée results.

In this study, a content analysitthe front pag@ewspublishedbetween dnuary 1,
2009 and March 31, 2008 conducted because this methsdaid to adequately
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generatenswergo the questiona researcher wishes $tudy (Deacon el 2007:115)
The questions are
1. What are the most common news values and topics in the news presented

prominently on the front page?

2. How often do news items with many news values be presented prominently

on front page?

Following the content analysis ptesuggested by Neuendorf (200R)e categories of
variables were identifigil news prominencejews topics, focus of the news, type of
news anchews values. Thewere operationally defined and measured basinten
theory and previous studies naws sedctivity. A coding book and cawlg form (pro
forma sheet) were developel pilot content analysis was conducted to test the coding
bodk and also to gedcquainted with the peculiarities of tbading task Issueghat

would have cropped up in the finalidy were identifiedthusminimizing delays and a
waste of time in codinm the final studyFor instancegriginally | had a list ofover 25
categories o$torytopicsbut since a few have been supported in this pilot study, | was
able to reduce them 6 with an assumption that they were not likely to be found in
the final samplel alsoidentified the faults in measing thenews valuebesides getting
familiar with using SPS$ecause during the course, | had about less three classes on
using this progam.Beforeconsideringhe rating scaléo measur@eews valuesl had
planned to just code the values as either present or absent im agivestory. But
during the pilot studyj, realized that it was somehow improper. For instance coding a
news itemmvolving the president of the nation as having the news factor of influence
andalso onanvolving the district criminal investigations department of the Police also
having this value was found not to be logicéts, these two people are influential in
the Ugandan society but one of them, the presidentpre influential than the other

So there was need to draw a line between the two.

4.1.1 Unit of analysis

The unit of analysis is a single news itercluding advertisements, editorials,
commentaries ahother forms of opimins published on the front pagA news item is
defined as a piece of informaii which is at least four lines aflahger and has a

headline and a byne (hame of the authar)
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Only newsitems published from Monday to Friday werensaderedexcluding

Saturdays and Sundays. This was done becausestiend editionsSaturday Vision
andSunday Visionhave aifferentfocus from the daily editiah The New Vision

Besides that, these two editions are alampletely different brandsf The Vision

Group. The design and focus of these two newspaptasurely and entertainment
oriented Only the headline and the first three paragraphs of the news items were studied
because they usually have the major gist of a given news item. Acctodihg New
Visionstyle book (2005:), the staff is encouraged to use the inverted pyramid, a
traditional form of writing, where by th@ j u i c gf a givent nevas item are packed in
the first two paragraph@he New Visioistyle Book 2005t5). Therefore py

considering only the first three paragraphs, one is able to get the whole gist of the story

without reading it entirely.

4.1.2 Sampling technique

The news items studied were chosen through simple random sampling, where by all the
units of analysis &d an equal chance of being included in the sarfpl, | contacted

a colleague of mine who worksBiie New Visiomo compile the headlines of the news
published between January 1, 2009 and March 31, 200@e éamails he sent me

between December 80 and January 2010, he listed the headlines of the news items in
order of their ranking on the front page: lead, second lead news, third lead news and so
on. | then retrieved the news items frdime New Visionline achive because the

online version iexactly the same as that in the newspaper.

Since the weekend editions are not included in this study, a sampling frame of 64 issues
was complied because only one issue is published pefHdaydesired sample was 15
newspaper issues. Using Microsoft Ex2@07, | generated random numbers between 1
and 64 and this eliminated several issues from the study but leaving me with a sample
which was selected without difficulty and subjectivity. | ended up with issues published
in five days in JanuaryMonday 12 209, Tuesday 13 2009, Thursday 22 2009, Monday

26 2009, Tuesday 27 2009. There were ftays in Februarywednesday 4 2009,
Wednesday 11 2009, Thursday 12 2009 and Wednesday 18 2008. In March, six days
were included in the sample: Tuesday 10 2009, Tuesd2p09, Friday 20 2009,
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Wednesday 25 2009, Thursday 26 2009 and Friday 27 2009. Alattsesampled
generated a total of 42 news items. (See appendix Il for the list of news items studied.

It should be noted that although the days sampled do not repadisthe days the
newspaper is published in a we@dkonday to Fridaythe major ainwas to select a
sample without any subjectivitya fair sample.

4.1.3 Variables coded
Analyzinga newdtem and relatingt to news valuest embodiedo its prominencas an

ideal ways of investigatintie criteria used by newseople in the news making process
(Eildersl996:3).Therefore, news values and news prominence were among the five
variablesanalyzed. Others wetgpe of news and the topic coverdtews was also
coded in terms of its direction: positive, negative and nedthas. was done with an
assumption that the decision to position a :iéem prominently or not is a reflection
and anremphasis of the new®rthiness certain news items ha8e the positionig of

the news changes depending on the number of news values present in a story.

A coding frame, whichvas composed of a coding schedule {foona sheet on which
values for each variable is entered) and a coblmgg9 wasformulated To ensurehe
validity of the contendbf the codingrame, he variables were reviewddoroughly so
thatthey matched the research questiégisoperational definition of each variable was
then developed in close guidance of its theoretical meaning for it to fit the pwfpose
the study and previous studies.

4.1.3.1 News values
The operational definition of a news value is an attribute that makes a news item

newsworthy. Thivariable measured the newsworthiness of news. This was done by
determining the number ofews valiespresent in every news iteffihe set of values
proposed byaire, Ruhrmann & Karif2008) was considered for this study because it
was formulated basing on preus studies that developed them specificahtheprint
media(Maire, Ruhrmann & Karig008:206), which is the focus of this studyost of

all, the set of news values is a combination of attributes suggested by several scholars
Eilders(1997), Galtung and Ruge (1965), Oestgaard (1965), Sande (1971), Schulz

# See Appendixes Il and 11 for the coding book and sample of coding sheet
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(1976, 1982) and Staab (198 ard also cover many topics which makes it is
conclusiveThe values are: (1) Status of the nation, (2) geographic proximity, (3)
political proximity, (4) economic proximity, (5) cultural proximity, (6asis of

location, (7) influencg8), involvement of acountry, (9) prominence, (10)
personalization, (11) concreteness of activity (Action), (12) range, (13) surprise, (14)
usefulness/success, (15) damage/failure, (16) controversy, (17) aggression, (18)
demonstration, (19) Sex (sexuality/eroticism), (2giand threatg21) Visualization,

(22) depiction of emotions.

However, nine news valuegere omitted from this studyrhenews valuesf

visualization and that of depiction of emotion are difficult to measure in text, which is
the focus of this studyhese two values work more adequately for television studies
like thatof Strombaclk(2008) and researchat combines both text ampthotography.
News value®n proximity(1) geographic proximity, (2) political proximity, (3)
economic proximity, (4) cultad proximity, (5) involvement of a countrgnd (6)the

status othenationwere not included in this study because theybest applied to
international newsThey would be misplaced if used in this study which largely deals

with domestic news.

I includedthe news factor afontinuitythat wasproposed by Galtung and Ruge (1965)
and also referred to as follewp byO 6 N and Harcup (2001 hese scholamsoted
thatcertain topics are covered because they are already in theTtexwsoding book
Stromlick (2008)used to studpf the selection of news in the Swedish médizagens
Nyheter, Sveska Dagbladet, Aftonbladet, TV4 Nyheterna, Expressen, and AktaslIt
adapted but slightly adjusted to suit this study. His study was like that of Maire,
Ruhrmanr& Karin so their operational definitions were deemed simf\diive-point

scale was formulated to measthe 15 news valuegfrom O to 4)according to their
intensity in the newsTlhe scales were formulated to ensure that the right news values

were codd as present or absent in a given story. Therefore for a news value to be coded

¥ Eilders (1997), Oestged (1965), Sande (1971), Schulz (1976, 18&apb (1990) are cited in Maire
Ruhrmann & Karin (2008:206)
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as present, it had to be ranked highest in a given news story and the rest of the options
were regarded to mean the news value was absent.
1) The védue controversywas identifed as a disagreement between two oreparties
(range from O to 2)
2) The véue status of the locatiowas coded for occurrenctgat occurred in Uganda.
This news valueconcerns the status of the place where an event or situatiten
about occurre (range from 0 to 2)

3) A news item had the value imffluencewhen groups and individuals involvadthe
news itemhadhigh social power (range from 0 to 3)
4) The variablgorominenceconcerns weltknown peopléoth nationally and
internationally(range from 0 to 3);
5) A news item was considered personaligeetsonalizatiohif a news item had a
referene to people (range from 0 to 3)
6) Action (concreteness of actiity~or a news item to have this value, it required more
than a mere mention afverb. It was coded as prestatnews abouacts or situations
that were potentially photographable in the mifiéh reader (range from 0 to 4)
7) A news item was considered to have the nealseof rangeif a given number of
people were directly ondirectly affected by a giveoccurrencdrange from 0 to 4);
8) The news valusurprisewas coded depending on the degree to which the event or
situationwritten aboubccurred unexpectedly (range from 0 to 2)

9) SuccessThis value is coded presehtinews items explicitly presents tpesitive
consequences an occurrence or idea written ab@uinge from 0 to 2)
10) Damage/Failure This value considers the negative outcome of an event or idea as

indicated in the news itefnange from 0 to 2)
11) AggressionAggression means the threat or use of violgrenege from O to 3)

12) Threat and risksefer to news items about events and ideas that pose a threat or a
risk to people in a given society. The risks or threats can be ecalppfigsical,
medical or psychological in nature.

13) DemonstrationDemonstration means the collective presentation of aims. The

announcement of a demonstration was encodedraage from 0 to 3)

14) Sex:Thisvalueconsidered the presentation or reference to dixaad erotic

moments, reference to sexual behaviour, love and relationships when mentioned in the
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news. Sexuality in the sense of the gender and sex of the people mentioned in the news

item was not encodggdange from 0 to 2)

15) Continuity: This conerned topics or issues already in the news (range from 0 to 3)

4.1.3.2 Prominence of news
Prominences defined as the positiaanews items takes on a paghbis variablewas

measuredby looking atthe position of the news item on the pagenpared to o#r
stories on the same pdgén terms of the size of the headlif®r instance, if a given
newspaper edition had four news items on the front page; thevitarthe biggest
headline fonsize was considered the most prominent so it scored highgnews

item with the smallest headline was considered the peastinent.

4.1.3.3 News topics
The categories Stempel developedtudy the mix of topics and the selection of stories

(Stempel 1985:793nd thosé&shoemaker and Cohen (2006:3%%3) adaptedaot study
what makes newis Australia, Chile, China, Germany, India, Israel, Jordan, Russia,
South Africa and the United States guided the categories used in thisSbuaky
modifications were be made to suit the Ugandamiext, thus yieldingine categoies
with subcategories thahable what Shoemaker and Cohen ref@gto as enabling
detailed coding(Shoemaker &ohen (2006:27)Iin a situation where a celebrity is
involved a criminal act, such a news item was categorized as crime and not
entertainmentThus, the categories of topics af&) Internal politics, (2Diplomacy
and foreign relations, (Mlilitary and defens€4) Crime/law and ordef5) Accidents
and disastergs) Publichealthcare and Welfaf@) Education and religior8j Land @)
Othes

4.1.3.4 News focus

These categories were closely guided by operational tlefinisuggested by Pate

(1992 in his study about the perspective of foreign news in the Nigerian press

Positive News Stories that report harmony within the country and betweations and

nationals, cooperation, development, economic growth, and easing of tensions.
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Negative News:Stories depicting or suggesting conflict, misunderstanding, crisis,

border disputes, human or natural disasters, poverty, disease, dumping ofisteic

smuggling, frauds and scandals.

Neutral: Stories that did not fall into any of the two catego(feate 1992:64).

4.1.3.5 News type
News was typified aSoft newsor Hard news if it fulfilled the characteristitehman

Wilzig and Seletzky2010 swgested in their study &2 journalists and editors from
the three main Israeli dailiegediot Ahronot, Maariv and Haaretz.
Soft news is:
1. Light or spicynews thatloes noneedto be reported immediately or at all, e.qg.
celebrity gos gtens(hum@amaterestpi t es dogo

2. News that needs to be reported immediately not for its intrinsic importance but
rather because of its wide public interest (death or arrest of a major celebrity) or for

profesgonal reasons (exclusive scqop

OHarddé news i s:

3. Important news, especially in the fields of politics, society (education, welfare),
economics or the environment that needs to be reported as soon as possible due to its
influence or ramifications on the public and surrounding world;

4. A breaking, unepected event of great import for most of the public and/or the
environment (e.g. epidemautbreak natural disaster, terror attack);

5. New findings, discovery or report regarding a continuing story of great significance
for most of the public and/or éhenvironment;

6. Significant news on the national plane;

4.1.4 Coding

First, the datavasentered into paper coding sheets and then into the confiputer

analysis and construction of tables and gragbsnputer programs SPSS andiS.

Excelwere usedeause as Neuendorf (200tes, fithe notion of the completely
automaticd content analysis via computer
content analysis is still paramount ( 2 0 0Adthough €cholarsiuman codings

prone to errors, this fearasminimized bydouble checking the variable coded against
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the operational definition and by running reliability test to test my consistency in the

measurement of the variables.

4.1.4.1 Applying the variables
Newsprominence: Identifying the prominence afews seemed to be the easiest task

but it was hard and tricky in cases where there were four news items on the front page.
It was a bit difficult to identify which news item was the third or fourth lead news
because they both had the same font size did¢hdline. But since there were only two
cases of this kind, both the third and fourth lead news were ranked the same way as the
least prominent news on the newspaper page. They had the same amount ofdisibility
smallest headline which translated into Imgvihe same hierarchical status on the page.
News type:The news items studied were either typified as hard or soft news. However,

it was difficult to distinguish one type of news from the other as earlier observed by
Tuchman (1973) who concluded that mragtice, it is difficult for journalists to

categorize news save for typifyinglitchman (1973:113). Hence typifying news

involved identifying the aspectehmanWilzig and Seletzky2010 suggested in their

study. Every news item was analyzed for alldlteébutes suggested by the two scholars
and when a news item had more attributes for hard news, it was coded as hard news and
visa vise. In cases where the number of attributes present was the same for both hard
and soft news, only the most visible agpagere considered. It should be noted that

my journalistic experience was also very useful in identifying the news types.

News topics Coding was based on the actual topiaaiews itemrather tharnts source

It was hard to find a news item which svA00% political or religious and the same can

be said about other topics save for accidents and disasters and court proceedings. It was
hard coding news that involved President Yoweri Museveni although the biggest
percentage of such newmscoded as int@al politics because of this position in the
country. For other topicshé study considered the weighting of each aspect in each

news story in order to assign a specific type. In cases where the content of news shared
all these aspects in a mixed or wal mannerthe news item was codedta&6 ot her 0.
News focus Identifying news as negative, positive or neutral involved recognizing

words and actions that related or amounted to the definitions of these variables as
indicated earlier in this chaptéf/hile more time was spent on determining whether a

news item was positive or neutral, less time was spent on negative news, thus
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confirming an observation by Galtung and Ruge (1965) that negative news is easy and
clear to establish. For instance the storiy t Entelatbe giane crash kills elexehe

New Vision March 10 2009) was easy to understand and identify it as negative because
it was clear that it was a tragedy in which lives had been lost so less time was spent to
code this article. Inthecasteo posi t i ve MNewrafficiawleeginstoi t | ed
bited The New VisionMarch 20 2009), it took more time to determine whether to code

it as neutral or positive because while many taxi drivers were arrested and vehicles
towed by the traffic police tis losing an income that day, this was done in a bid to
reduce carnage on the roads. But since the most visible tone of the news item indicated
that it was a good gesture to save lives if vehicles in dangerous mechanical condition
are off the road, it wasoded as positive news.

News valuesnews valuesAction, which emerged the most common news value in

news, was a complex variable to measure. For this variable to be coded as present
involved more than the mere mentioning of vérlisincluded attempts diaving a
photographical interpretation of what had been written about. In very few instances, the
photographs accompanying the news were looked at to get a hint on what had occurred

but the photos were not studied because they were not the focus aidlis st

While the prominence was easy to identify, it is not possible to measure range. But in
the context of this study, it was useddtscribethe number of persons who are affected
directly by the event asccurrence written abogor who were, could beyill be

affected).

Much as the value of surprise was available in a number of news items, it was the most

complex to measure. Almost each time | was coding, | could ask myself: surprise for

=]

whom? Forinstance, astorytittBdP ol i ce r ai doffitedreceisedthec count s

highest rank (2) during the coding exercise. While the Police raid was unannounced,
therefore making it an unexpected act to the arrested during the raid, it might have not
been a surprise to the Police officers because their warkkeselp law and order.

Perhaps this news value may be easier to identify in news about a natural disaster
unpredicted by experts like a mudslide that occurred early this year in Eastern Uganda,
burying hundreds of people.
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Applying the value of status @dcation was easy and it was present in a considerable
number news itemsn cases wherthe capital Kampala was not mentioned in the news
item but an area with in Kampat@entioned, this news value was coded as predant

example of this kind of case is:

Govt Surrenders More Land to Mengo

THE Government has returned about four acres of land in Namasuba on
Entebbe Road to Buganda i§shom. The prime land, where a regional
public works department was situated, has been managed by the works
ministry for decades. The land located in Makindaabagabo sub

county is part of the 350sq miles owned by the Kabaka in Wakiso
district. The minigty vacated the land in December last year after its
lease expired.The New VisionMarch24 2009

Namasubas part of Makindye, which of the sidounties in Kampala city.

In order to be able to code the news value of follgpicontinuity, one has to be
familiar with what is in the news for at least the last two years. Therefore, prior reading
of online version®f Ugandan newspapers coupled with being a former newsditdy

of The New Visionl was able to identify news about news topics already in the news.

The values of success, damage, aggression, demonstration and threats and risks were
largely measureddsing on the amount people involved or affected and the extent to
which effect was explicitly presented in the neWhile personalization involved

judging whether the major focus of a news item was on the individual and not what the
individual says, inflence was concerned about the social power of groups of people,
institutions or their representatives. In cases where more than two people were involved
in a news item, the one with more power was coded. For instance in the news item titled
fiKony pleadswit Chi s s ano (The Newdisiankaruary 12 20§Jeceived

the highest rank on the value of influence
Resistance Army (LRA) rebels who have terrorized Uganda for over 20 years is not so
influential, Jachim Chissano, the former president of Mozambique (P28%) was.

In respect tahe scope of this study, Chissano was then the United Nations Special
envoy of the LRAaffected arealthoughthe United Nations Secretary General Ban Ki

Moon suspendedlisrole on June 3@009 (Oluka, Daily Monitor June 24:2009)
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However, it should be noted that while some of people and institutions are influential to
certain people and respects but the same institutions may be not so in other respects
therefore there wereauple of times that a questions kefluential in which

capacity or to whé would arise. Let us take an example of the news involving

activities of the nationalarrdyt he Uganda Pe o plagahstthdl®&A.ence F
The army is responsible for the saty of the country therefore influential in this

capacity. However, it is under the Ministry of Defence, thus making it a little bit tricky

to determine whether this news value is present in a new story or not. Anyhow, the

army was coded as being notyerfluential.

Some news items had headlines which indicated that there was the attribute of

controversy in the given news item when actually there was not much of it. This made
identifying the value seem like a walkover when actually it need more tleareading

of the news item to i de #&DRCchigfsstruggleoveror i nst &
position® (The New VisionFebruary 11 2009s suggestive that there is a big

argument with in the Forum for Democratic Change (FDC), the most popular oppositi

political party in Uganda but a closer look at the news item revealed that members of

the party werdill ing forms to contest fathepartyd s | e gdsitiansduringthe

delegates conferenchn this case, the value of controversy was coded as lmeing

because parties usually holdparty elections.

4.1.5 Data analysis and presentation
Frequencies, descriptive statistics and cross tabulations were caldalastdblish the

link between news prominence ath@ newdopics andnews valuesTablesand graphs
were used tpresent the dataecaus¢hey make it easy to communicate summarized
data. Thewere labeled appropriately to minimize the chances dbéliveg misreadr

misinterpreted

4.1.6 Reliability, replicability, validity and generalizability

Reliability : Reliability is important in content analysis as Neuendorf (2000:141) notes:
Nféwi t hout the establishment of reliability,
Inter-coderand intra codereliability are some ofthe wayso establisheliability.

Although intercoder reliability is the best option to enhance reliability, the lack of
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funds to hire a research assistant and time limitations did not allow two people to code
the data. Instead, | coded all the material alone, a practice miaighaise questions on

the reliability of measurement because data cannot be considkabtewithout a

valid measurement of consistency. The address this issue, | coded the data twice at
different times with an interval of a month so as to measureamsistency in coding.

A Pearson correlation coefficiéhbf r=1.0 occurred six times, r=0.9¥82 occurred

eight times and r=0.76 appeared orfeecording toPearson & Hartley (19663 range

of .80to .1 is of substantiastrength showing consistencyadding over time. This test

was done to ensure that if another coder was to code the data, the results would not have

been much different than mine.

Replicability : For replicability, thgoroceduregollowed in this study are spelt out so
that it can easyl be replicated by other people and a detailed coding bai&ads
availableon request

Validity: News items were analyzed for variables studied by other scholars of media
content like Strombéck (2008) to enhance the validity of the study. Most tifeall,

analysis of the findings is backed up by previous studies.

Generalizability: According to Stempel (1952), a sample size of six days selected to

represent a year is sufficient for legitimate generalization and increasing the sample size
beyond 12 dognot produce marked difference in the results (Elliot 2000:333). It is this
regard that | say that these results may to a certain extent be generalized to all the news
published on the front page ©he New Visiomluring the scope of the stutgcause 15

days, which is bigger than 6 days, was umed the sample was selected without any
subjectivity.However, since all the days on which the newspaper is published were not
included, it would be somehow premature to argue for generalizability i®@%the

news published on the front page the whole yleamway it would have been if a

constructed week sample had been used. Analytically, the theoretical frameworks of
news valuesndgatekeeping and findings from previmesearchare used to support

the findings here. This makes the results generalizable to similar research.

% Coefficients fonews type variables and two news valuesex and demonstration were not
calculated because they were constant
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4.2 Survey
The aim of the survey wds get answers tthe otheresearch questions because as

Shoemaker (1996) explains, this research method enables a reseambasuce how
respandents perceive the selection of ndaited in Ramaprasad 2006:9).
1. How do the journalistic choices of news gatherers match those of news

processors?
2. Why do certain news items and not ot/
3. Why do editors give prominence to eémtnews items on the frepage?

A web-based stvey, which isan effective method of gathering information from people
with e mail addresses and access to the Intef@a&sgidy 2008 citeBillman 2000)

was conductedrhis kind of surveywas used becaugepermits the collection of
information in a relatively short tim@Veaver & Loffelholz 2008:107and also

produce statisticaldata that can banalyzed both quantitatively and qualitatively.

4.2.1 Population
The population is journalists whom WeavadaVilhoit (1994)define journalists as

peoplewho gatherprepae and transmibews stories or other informatiohhat is to
sayreporters, correspondents, columnists, photoglists, subeditors and editdisted

in Cassidy 2006:12). The journalistsredurther divided into two categories Bass

(1969) introducedh gatekeeping scholarshfp) news gatherer@vriters reporters,
assignment editosnd bureau chiefand (2)news processor&ditors, chief sueditor

and the deputy). News gatherars peple responsible for collecting information and
preparing news copy, while news processors modify and edit the news according to the
local needs of a given sociggass 1979:71)

News gatherers

To avoid getting biased results which may arise becausgirj a nofrepresentative
sample, a census was conducted so as to mitigate this problamwaligatherers,

whose bylines appeared in the news it@uslished between January 1 2009 and March
31 2009were included in the studgo a total of 71 invitabns were sent by-mail to

the respondents on March 7 2010. A total of six journalists declined to participle in the
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survey because they had |&fie New Visionthus leaving a sample size of 65
journalists. Of these, 32 (49%) refused to answeW\hb-baed questionnaire/hich

washosted orwww.freeonlinesurvey.corbetween March 11 2010 and April 29 2010.

Within four days after sending the initial invitatieamotheremail explaining the
purpose of the studyhe link to the URL location of the questionnaire, and instructions
on completing the questionnaimassent The respondents were also guaranteed their

anonymity if they chose to be so.

A follow-up email was sertb the respondentsio weeks later. At hank youo0 ema
and a final followup email was sent to nerespondenta week laterAfter four weeks

from the initial invitation, | made telephone calls to 15 respondents because the

response rate was very lowspite sending reminders to them mowemthwo times via

e-mail and facebook. A total of 33 responses were received, for a 51% response rate. Of
these, fouresponses areso incomplete thaheycould not be used for analysis
thereforeeliminated from the study, resulting in a final sample eiz29. | was able to

detect these incomplete questionnaires because of the flexibility of the

www.freeonlinesurvey.corsoftware which allows you to review individual response.

News processors

On Mach 7 2010, all the eiglibp editors involved in deciding what is published on the
front page were sent invitations viarails to participate in the survey. The

guestionnairevas hostedn www.freeonlineswey.combetween March 11 2010 and

April 29 2010. Within four days after sending the initial invitatiamtheremail

explaining the purpose of the study, the link to the URL location of the questionnaire,

and instructions on completing the questionnaiassent The respondents were also
guaranteed their anonymity if they chose to beA§@r the initial email contact, a

follow-up email was senb the respondents/o weeks later. fier a month, only one

editor had responded. | called them and the plalfig yielded into five people

responding to the survey, for a 63% response rate. However, one of the respondents was
a photographer who is categorized as a news gatherer in this study. Therefore his

responses were not included in the analysis, resutitog final sample size of four
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editors. His response was also not included in the news gatherers because it was

incomplete.

A higher response rate would have generated better conclusions than the ones here but
since half of the respondents particighté a great milestone. Today, many researchers
use the Internet to collect their data, meaning that there are so many surveys taking
place. This leaves the respondents with not too much time to answer questionnaires,
especially those like mine where niftgwere offered to the respondents. In this study,

the questionnaire was only hosted for about one and a half months only because of time
limitations. Probably if the questionnaire had been availed for a longer time would have

enabled me get more respess

4.2.2 Questionnaire
Instruments fronpreviousstudiesclosely guidedhe construction of the

guestionnaire. Operrended questionshich are said tgrovide ich direct quotations

(Weaver & Loffelholz 2008:10Ayere used. ©sedended questions thateaeasy to

code because diieir being pre categorized, weaésodevelopedOpenended questian
wereincluded to reflect h e | o uwnropinionssegadintheselection and

prominence of news. Such questions were aimed at enabling me draw caorsclumio

the perspective of the journalisior news valuesall journalists were asked to indicate
theimportance of news values while they are writing, selecting and presenting news on
the front pageThey wereasked to indicate their choices by indiogt{1 = extremely

important, 2 =Quite important, 3 #mportant 4 =Not importantand5d on 6 t). kno w
News gatherers were also asked why to expl
certain news items and not otheEditors were also asked to exiplavhy they select

and present certain news items prominently and not others.

Both editors and news gatherers were also asked to briefly explain whether they
preferred specific topics to be the lead news. This question was asked because Stempel
(1985:793)showed that topics also influence the selection and presentation of news in

the media
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4.2.3 Coding, data analysis and presentation
Responses to opended questions were classified according to themes and topics

which included news beats and news valkmeng othersThis categorizationnvolved
looking out for commonalities and differences in the responses, grouping similar ideas
and themes and putting together points that could be used to draw concmsions

direct quotationslt should be pointed ouhat responses to opemded questions are
subjected to various interpretations but here, their understanding was limited to the
purposes of the research questions and the aims of the study. For thesnldsed
questions, the data was retrieved fromltbst website after the percentages had been
calculatedTo make the findings easy to read and understand, the data is explained in a

narrative form (Balnaves & Caputi 2001:234

4.2.4 Validity and reliability
Validity: Validity is defined as the extetd which a measuring procedure represents

the intended concept (Neuendorf 2002:112). Hexgnjalistsvhose news appeared on

the front page and those who present and select the news were surveyedthegause
are a representative sampBesides that, thguestions asked are specifically in relation

to the theories used in this study which also match the research questions. The
journalists were allowed to express their own views about their preferences for topics
that deserve being the leads and why tledgcs certain news items and not others to
become leads. Their responses were critically analyzed and conclusions were made
based on previous similar studies and theory. Therefore, face validity is highly claimed

in this study.

External validity : Externdvalidity, which Neuendorf (2002) says relates to

generalizability, might have been threatened because the key informandsljtiren-

chief, Els De Temmermaresigned in April 2010, anthe deputyeditorin-chief,

Barbara Kaijadid not respontb the questionnaire probably because there are many
surveys so they might have not had time to respond to mine. Secondly, the
guestionnaire might have been mistaken for junk mail because it had a company logo of
Freeonlinesurvey which is used for sevéiatls of surveys hosted on this website

(www.freeonlinesurvey.com i ncl udi ng customer 6s satisfa
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May be using another logo on the questionnaire, probably that of my university, or
logo at all might have clearly indicated the intentions of the survey that it was purely
academic. The exclusion of these two key people from the study led to the loss of
important views on news decisionsléte New Visioecause all the other editors

report to them. Sometimes their decisions go unquestioned by other editors who may
not want to offend their superiors.

Reliability: Reliability is the exent to which other researchers earive at smilar

results if they use the exact same procedo conduct a similar study (Neuendorf 2002:
112). While this study can be easily replicated using a the same questionnaire, the
reliability of the results stand a big test because there is a high likelihood that the
respondents might not answer the dgioes, especially opeanded questions, exactly

the same way they did the first time thus yielding varying results. Therefore, it would
be somehow premature to argue for higher reliability of the survey results.

4.3 Limitations of the study
A number of méhodological limitations were encountered in this sttidhe lack of

much researchahe on the selection of newsWganda, poska limitation to this study.
The theoretical approach used in this study is largely based on gatekeepnsyvand
values whicharepurely based on Westeperspectives. But since the newsroom
practicegend to be similairrespective of their location, these concepts were applied in

a similar context.

Secondly, conducting a content analysis on a relatively smaller sample isranoth
shortfall.deally, a larger sample siagould have been preferred hiue to time and
resources limitatiora smaller samplehich was manageable was used. Although a
constructed week sample would have been more representative because not all days
wererepresented in the sample, the sample used here was generated without any

subjectivity.

The other obvious limitation is that photograp¥tsch accompanied the news stories
werenot included yethey play a big role in the presentation of néext. However, as
earlier notd, the focus of this study is new®riesnot pictures hence it would be
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important for future research to include pictuoesause | respect the fact that they are
worth an independent study in their own right

Content analysiswhetherqualitative or quantitativeis an extremely directive method
which provides answers tmly questions posed by the researgiiaacon et al
2007117);thus offering no room to explore text in more detail so as to devidkegs
or insightsinto a givensubject. Worth noting here is that a researcher has the
opportunity of critically analyzing the results and also use thesulistantiat&indings

from the survey.

't shoul d alcententhnalysis enjoys the typica advafitages of survey
research and usually suffers its drawbacks asavell( Ne ue nd o likéheingg 002 : 4 ¢
time consuming and not enabling a researcher understand how exactly the respondents
think of certain issues. Frequencies and descriptive statistics do not provide good
explarations of why certain news items are given more prominence than the others.
Therefore applying another qualitative technique like observational method on how
journalists collect news, write, select and design the news pages could have been useful.
But becaise of lack of funds to return to Uganda and observe newsroom activity, being
critical in the analysis of the data attempted to address some of these problems. The use
of openrended questions in the survey also gave journalists a chance to voice out their
opinions about news selectivity. But thessponses may not the accurate descriptions

of what the respondents actually do or really feel about something. My familiarity with

the respondents, knowledge about the norms and valilibée dew Visiomand

addiional data from previous studies and reports were used to identify detectable false

responses.

Most importantly, | worked afthe New Visioffior two years as a news seditor and

resigned in October 28@vhile here inSwederstudyingt hi s ma setVeorkibgs de gr e
for thisnewspapemade it very challenging in making liasedand subjective

conclusionsut | put in my outmost best to produce independesilts
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4.5 Summary
In this chapter, | have presented the methods applied in this study, théegariab

measured anbalso briefly discusseldow eaclof the variablesvas operationatied in

the context of the study and the problems encountered in measuring the variables. The
validity, reliability and replicability of the study have been discussed imgutie
methodological limitationsvhich wereencountered in this studin the next chapter, |
present the data which will be the basis of the conclusions of this Btesgriptive
statisticsareused to summarizeome of the findings which are also @eted in a

narrative form
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CHAPTER FIVE
RESULTS AND ANALYSIS

5.0 Introduction
The major aim of this study is to explore the content of the front pableeoNew

Vision In particular, the emphasis is on the news values, topics, focus and type of the
most prominently presented news items. The unit of analysis is a news item; therefore,
photographs were excluded although they play a role in the presentation of news. This
not of because they are irrelevant in this study but they are beyond its scépe and
believe that they are worthy a study in their own right that can be executed by applying
a different research method like critical discourse analysis than content analysis. A
content analysis of 42 news items was conducted to identify the charactefigties
news.Twenty nine news gatherers who includegorters, bureau chiefsd

photographers were surveyed. Where quotations are used, news gatherers are labeled
Reporters while news processors are labeled Editors because they did not provide their

nanes.

5.1 Content analysis results
A content analysis was conducted to get answers to two research questions concerning

news topics and news values:
1. Whatnews values and topiese in the news on the front page of The

New Vision?

2. How often daews itemsvith manynews valuepresented prominently

on The New Vision front page?

Five aspects were studi@dhe type of news, the news topics, the focus of the news, the
news values present in the news and the presentation of news (news prominence). It
should benoted that the categorizatiohnews intaits typesand focus was aimed at
helpingto establishwhetherthese aspects welinked to thegresentation of news so as

to make better conclusions.
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5.1.1 Number of news items ran on the front page
On averageThe New Visioman threenews stories on thfeont-pageeachday. There

wereveryfew cases where only two storieere on the fronpage. There was also one

day when oly asingle storywas published. As shown in figure 1, at least 36% of the
news items aalyzed were presented prominently while 28% were the second prominent
and 36% came third.

Figure 1: The prominence of news stories on the front page

News stories on the front page

M Lead news Second lead news B Third lead news

28%

Note: The fourth leads are not indicated because they were analyzettdetids given their same level

of prominence. N=42

5.1.2 The focus of the news stories
News items that reported justice, development and easing tensions (pestf/e

appeared most on the front page (4@¥tdsuch storiencludeda news itenabout the
farming seriehe New Visiommad startedTheseries weréntendedo inspirethe

readers and the public to practice profitafalening’?. Negative newswhich included
stories depicting or suggesting conflict, misunderstanding, poverty, disease and fraud
followed with 36%and neutral news was the least prevalent with 24% (see figure 2).

%2 hitp://www.newvision.co.ug/D/8/12/668813/Vision%20starts%20special%20farming%20series
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Figure 2 showing the focus of the news

News focus

M Positive news Negativenews M Neutral news

N=42
However, a cross tabulation of news prominence and news focus revealed interesting
results that much as positivewsdominated the front page generally, the lead news
had a negative focus (seetablelhi s finding is consistent w
that negativanews is more prominently displayed themy other news irboth
newspapers and televisi@idaskins 181:13) This is supposedly becausegativity,
which is associated with such newsthis mostcommon news value (Hall et 8978
cited inRosewarn®007:8). This value ignderpinned by the assumption that bad news
sellsbecauseisig o od n e wanéa mblitgluoJus é it haptsens qui
Cc onsonan tle32cfted i ibid: 19.eHgncebecaus@ he New Visiopartly
survives on selling copy, this may explain their appetite to publish news that attracts

more sales.

Secondly, | suspect that néiga news was prevalent in the lead news because of its
simplicity in its shaping/framing, writing and comprehension compared to positive

news as Schwart z~6s Ro2Wath&007:9). bbelewvethatthe (ci t ed
essence of news writing is clarityhich here means that a journalist gives the public
information which he himself understands because if it is complicated or difficult to
understand, it is very likely that the audience will find the same problem. So because
simplicity is the hallmark fojournalism, negative news is preferred because it

possesses this trait.
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Table 1 showing a cross tabulation of news focus and news prominence

PROMINENCE
Third lead Second lead Lead news Total
NEWS FOCUS Positive news 7 6 4 17
Negative news 5 2 6 13
Neutral 3 4 5 12
Total 15 12 15 N=42

5.1.3 The most common news type
All the news published on the front page was hard néhes.New Visioms considered

an elite newspaper in Uganda therefore the
not questionable. This finding is consistent with research that foundhéhelitepress
emphasizes hamews on topictike politics because it considers @dsmocrat

watchdogrole as being the most importgiir 1984 cited inLehmanWilzig and

Selerzky 201043). The dominance of hard news can also be related to elitism of the
people written about. According to Stromback (2008:19), the media which focuses on
this kind of news has a tendency to focus on influential people. These usually constitute
elites whose actions are considered as having more impact on the public compared to
the actions of other people (Hartl&982cited in Rosewarne 2007:4). One possible
explanation for soft news not being ®he New Visiofront page is that every day, the
newsm@per has a couple of inside pages specifically intended for this kind od news

human interest stories, entertainment, fashion, health and beauty and so on.

5.1.4 What are the most common news topics?
News about crime, law and order was the most preva2ért%) as indicated in table 1

with stories dealing with internal politics (23.8%) being nearly frequent. The third most
covered news topic was categorized as others (14.3%) followed by education (9.5%)

and diplomacy and foreign relations (7.1%). The athecluded news items which

could not be easily categorized. Such stories included one about Joseph Kony, the

| eader of the Lordds Resistance Army rebel
for over 21 years, fathering over 100 children. And their mretivere forcibly involved

in marriages with their father. There was the same amount of news about military
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activities, public health, land and accidents and disasters (4.8% for each topical

category).

There was no sports news on the front page probablyabe s e t he newspaper
page is specifically dedicated to spofitke frequency of crime news and politics is a

finding which is similar teearlier results bytempel (19853). This could be partly

because criminal acts or criminals break the socihaget according to Shoemaker

and Cohen (2006:11) people tend to pay more attention to deviant individuals and acts.

For politics, the prominence of the people (e.g. the president, ministers and leaders of
political parties) involved in such news may paetxplain its frequency becauges

assumed that actions of famous people are more consequential than the daily activities

of ordinary peopléHartley1982cite in Rosewarne 2007:4).

Table 2 showing the frequency of news topics

Topic Frequency

Percent
Internal politics 10 23.8%
Diplomacy & foreign relation 3 7.1%
Military and defense 2 4.8%
Crime/law and order 11 26.2%
Accidents and disasters 2 4.8%
Public health and welfare 2 4.8%
Education 4 9.5%
Others 6 14.3%
Land 2 4.8%
Total 42 100.0%

Thistable represents the most covered news tops42

A crosstabulationof news topics and news prominence revealed that although there
was some mix of topics, there wasendencyf newsstories abouinternal politics
and accidents and disasters to be presented promitiemtigther topis. President
Yoweri Museveni featured most in political ne@vsnostly reporting his activities,
decisions and statements. The best explanation for the dominance of political news is
probably the type of media ownership of this newspapes. New Visiofis public
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owned newspaper; it is therefore the forum through which people are informed about
the official position of the government on certain accusations leveled against it and its

devdopment plans.

5.1.5 What are the most common news values in the news?
The five most common news values in the news were action, foilpwange, surprise

and prominence. The least prominent was aggression while the news values of
demonstration ansex were not found (see figure 3). Although Maier, Ruhrmann and
Karin (2008) originally developed this set of news values for television news, their
findings are quite similar to this study which applied them on a-stated newspaper.

They found influene, prominence, action, damage/failure, range, visualization and
success/usefulness as being relevant news values for both public and private television.
Since this study excluded visualization, then four news values of my study are among
the six factors Miar and her colleagues regarded important. The difference is small so
the findings are somehow similar. But because of the big difference in the sample size
with Maierodés being big (over 1,300 news cé¢
argue for conistence in the findings.

News with concrete ACTION (15%) was the most common. This can be interpreted that
people prefer news with concrete actions (e.g. a court ruling, members of the opposition
party fighting and a plane crash) than mere descriptieitudtions or processes

because such news can be easily understood. Most of all, this newspaper is partly
financed by selling space to advertisers, thus meaning news items compete for space
with advertisements. Because editors want to give readers a opicg, news items

involving concrete actions are preferred because they are usually short thus occupying a
smaller space in the newspaper compared to stories describing situations and processes.
Such stories involve doing a lot of explanations to enti@l@eader understand a given
process. Such news is published in form of features which are allocated pages inside the

newspaper.

My finding that news about topics already in the news was common (CONTINUITY
11%) replicates t hercup(2008) whoglso foong it @dige¢he | an ¢
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seven most common values on the front pages of UK newspapers when they were
examining Galtung & Rugeod6s (19dle)Newet of
Visioneditors breaks news (first publication) and folla® justify the earlier
newsworthiness of such an article besides the fact found by Newhagen and Reeves
(1992) that information is most likely to be remembered if it follows than precedes

(cited in Shoemaker and Cohen (2006:11). This finding is natpaise because the

news editors keep diaries specifically for follawsd one diary is for followups of

news inThe New Visioand the other is for news in other local newspapers. So it is

more of an editorial policy than a routine to make folops atThe New Vision

Data shows that RANGE (10%) is among the five most important news values and this
finding is similar to earlier studies |
Harcup (2001), Maier, Ruhrmann & Karin (2008). News with this attribomeerns or

affects a great number of the population, in fact more than one nation some times. Such
news involved the Lorddés Resistance Ar my
government for over 21 years. Thaffectedws i
not only Uganda but Democratic Republic of Congo, Sudan and the Central African
Republic tooSuch news stories were deemed important because of their magnitude.

The news was alamnusualSURPRISE 10%) as earlier found by scholars like

Galtung &Ruge(1965), Peterson (1979) and Maier, Ruhrmann & Karin (2008).

Perhaps such nevs publisheecause unexpected events or occurrences are in most
cases negative and people tend to remember negative than positiv&uémb@ack

200832) and also pay tntion to bad news than good news (Shoemaker and Cohen
2006:11). So the results here may mean that editors prefer giving their audience news
that it can remember easily. It should be noted that the audience only remembers if it in

its interest to do so.

The news turned out to be abgubminent people (PROMINENGE 10%)like earlier

noted by Gans (I®), Galtung & Ruge (1965), Peterson (1979) and Maier, Ruhrmann

& Karin (2008). For instance, Gans {9 studied two major American television

networks ad found that news was about prominent pedgieK n o @ while the

ordinary peopld fi U n k n odwancsuited for only 20% of the local news. The data

of this study revealed that the AKnownso
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Besigye and Mugisha Muntu the opposition Forum for Democratic Change), former

and incumbent presidedtsy oweri Museveni (Uganda), Joachim Chissano

(Mozambique), Gadaffi (Lybia) and Omal Bashir (Sudan). Ordinary people, whom

Gans referred to as t hewshotbedausetheywebe, appear
prominent or influential but because their actions were against the social norms and

order therefore they dominated crime news. For instance news about a motorcycle rider

who fled after burning his wife with hot water after a iy spree was the second

lead news on January 12 because the man had violated the law (attempted murder) and

the woman was a victim of crinf@Basing on these findings, it may be said that the

media puts in the spotlighAhtUnkhewhew WKDOWT
constitute the majority. This mde interpreted thdahe media sets the agenda of the

prominent i Knowmslo hot that of the public AUNnknN

At least 9% of the news reporteabk place in the Ugandan capital city Kampala
(STATUS OF LCCATION). SinceThe New Visiowffices are located in Kampala, this
might have influenced the presence of this news factor because it is cheaper to cover
news in Kampala than other districts like Arua which has a poor communication
network. Besides thatheé biggest sources of news are in Kampala. For instance, the
highest authoritative court, the media centre from where the government briefs

journalists about its activities and the Parliamentdirecated in Kampala.

News which explicitly involved diierent opinions of more than one party or judicial

conflicts (CONTROVERS® 8 %) was found on the front page. Controversy, which is

also labeled as conflict by some media and communication scholars, is one of the most
agreed upomews values (Zhang et al@®75). Its presence shows thag bld adage of

the media that fnmpértanitduringothe mewd selection prbcesa d s 0 i s
because&ontroversy, especially in politics (Gans 1979:35), invitesattentionof

readerskE

Groups and individuals ith high social power (INFLUENC& 8%) also accounted for
part of the news. News with this attribute, specifically political nemasnly involved

prominent people like incumbent presidéntéoweri Museven{Uganda) andsadaffi

3 http://www.newvision.co.ug/detail.php?newsCategoryld=128&newsld=667731
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(Lybia). While INFLUENCE is clsely linked PROMINENCE, these two values were
found to be having different levels of presence in the news. This could be because not

all influential people are nationally or internationally known people and visa vise.

It was established thaewswhich clearly presersithe positive consequences of an
occurrenceeventor idea(SUCCESS 7%) was favored for the front page. But
statistically it was nota very common news value although positive news, which
dominated the front page, is linked tolitlo not ule out the possibility of finding this
value commonly in the news analyzed but only the first three paragraphs of the stories
were analyzed. Hence it may be premature to conclude thé&nthisg is not consistent
with findings of Maier, Ruhrmann & Kari(2008) whofound it to bea relevant news

factor in television news

News which als@onsiders the negative outcome of an event or idea
(DAMAGE/FAILURE 06 4%)also featured in the newspapeerhaps the little

presence othis newsvaluecan be attributetb the frequency of positive news in the
newspaper yat is associated wittvhat Galtung and Ruge (1965) termed asrimals.
News abouteents ideas and occurrences that ptigeas or risks not limited to
economic, physical, medical or psychologittapeople in a given society were also
published THREATS ANDRISKS& 4%). By presenting such news, it suggests that
editors were fulfilling their surveillance role in the society by monitoring the world and
alerting the people because they are what @a&er and Cohen (2006:3) term as

professional surveyors fdoine public.

News was also found to IpersonalizePERSONALIZATIONS 3%). This value only
coded as present if the individuals in the news item were mentioned independently
from the role they plagd for their organizations or groups besides the news items
involving several people. Such news items usually constitute portraits and interviews
which are written as features which are categorized as soft news. Sosnslew
Visionhas special sectiorisr features and the weekend editions also target such news,
then this explains why news items with this attribute were few. This finding is

perceived to further emphasi zes the paperé@
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The study found that news involving thseof violence(AGGRESSION 1%) is

published on page one batta minimal levelAggression cannot be quantified but was
measured depending on the outcomes resulting out of violent behavior like civil wars.
Since the LRA brutal activities were not very commioh e way t hey were i
this may explain why this value was not very common on the front page.

In respect to the values of sexuality and erotic mom@&gExd 0%)and
DEMONSTRATION (0%), they were not found in the nevilkhe absence of the news
valueof SEX may be attributed to the fact that its tabloids which are usually interested
in sex @ulized) news and not elite newspapers TikeNew Vision For the value of
DEMONSTRATION perhapst was not foundecause it targets a particular topic or
aspetd demonstrations angtrikes. So because the sample had no news item related to
this, then this is why it was missingut | also do not rule out the possibility of finding
news stories witlthese twdactorsin a study that employs a different samplenttiee

one used here

Figure 3 showing the news values in the news

Continuity NEWS Values

Threats and risks 11%
4% . Sex .
Demonstxqtion influence
0
aggression 0% X /—8%
% T
controversy \ _
8% g Prominence
_ 10%
Damage/failure »__
4%

success
7%

Status of location

personalization
3%

surprise
10%

Thechart represents thpercentage®f news valueén the news

Generally, it was surprising that not all thilely acceptednd cited news valués
timelinessor novelty, importance or impact, proximity, prominenoddity or

unusualness, conflict or controversy (Zhang et al 2008:¥re not highly present in

all the news articles studied. Instead, the five most prevalent news values were action,
continuity, rang, surprise and prominence. Meaning only three out of the six common
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news values were found frequently in the news. These are surprise/unusualness,
prominence and range which is termedhagortance or impacSuch findings suggest

that much as Ugandan joalist are exposed to the widely accepted news values
through the textbooks they use in schools because they written by Western scholars,
they do not apply them at the same rate their counterparts in the West. | do not rule out
that the fact that the set news values used here was proposed by Germany scholars
probably who based their list on a European or Western perspective; may have
contributed to the inconsistency of the findings. Secondly, the most cited news values
may not have scored highly becatise list used in this study is more extended yet the

way they were measured was too rigid.

5.1.6 Do news stories with more news values become leads?
One of the research questions this study attempted to answer was concerned with the

relationship betweetne number of news values in a given news item and its
prominence. The study found that each news article on the front page had an average of

five news values (see bar chart 1).

Bar chart 1 showing the average number of news values in news items

All news items on the front page

18
16
14
12

Number of news items

[ T N < N = A T+ o

1 2 3 4 5 6 7 8 9 10

Number of news values

Thischart represents the number néws valuesn the news. N=42

| also found thathe lead news stories had the highest number of news &atues

average of six news values (see bar chart 2), while the others had five news values (see
bar chart 3)This findng is consistent with earlier studies that found that news items

with more news valuesasily pass through the news g@daltung &Ruge 1965 |

suspect that this is because the high number of new values translates into a high
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newsworthiness of a giverews item.In other words,lte higher the newsworthiness,

the more prominently a news item is presentéus finding therefore proves Galtung

and Rugebds (1965) hypothesizes that news i
to pass through a news gétiee selection hypothesis) and the value attached to them is

further empathized when the selected news item finally passes through the gate and
presented prominently (the replication hypothesis).

Bar chart 2 showing the number of news values in lead news

Lead news

5
a
3
2
1 B
0
2 3 4 5 6 7 8 9 10

Number of news values

Number of news items

This chart represents the numberrews valueén the lead news. N=15

Bar chart 3 showing the number of news values in other stories

Second and third lead news

12
10

Number of news items
[ T NS TN N

Number of news values

this chart represents the number éws valuedn other news items. N=27

5.2 Survey results
A survey was conducted to gaiswers tahe lastresearch questions

3. How do the journalistic choices of negatherersmatch those afiews

processors?
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4. Why do certain news items and not ot her s

5. Why do certain news items and notesthbecome the lead news?

Therefore,The New Visiofournalists were surveyed. These were 29 news gatherers

who includedwriters, reporters, bureau chiefsd photographers. There were also four
news processodseditors. The results and analysis are prieskfollowing the last

research questions which concern a comparison of the journalistic preferences and
choices of the respondents. Also, the demographic data of the respondents is presented.
This includes their sex, age, experience in journalism, acaderdiprofessional

experience and the be&tescriptive statisticareused to summarizeome of the

findings which are also presented in a narrative fdthere quotations are used, news
gatherers are labeled Reporters while news processors are lahiebesl Bgtause they

did not provide their names.

5.2.1 Demographics, background and education of journalists
Most of the 29 news gatherers were male (70%) while 30% were female. The majority

of the respondents were aged between 21 and 30 (55%), W¥ilevéde aged between

31 and 40%. Four percent reported to be aged between 41 and 55. Seventy nine percent
of the respondents were reporters, 7% were photojournalists while 7% were bureau
chiefs of the offices outside the capital Kampala. Three percerg oé$spondents were
freelance photojournalists and another 4% were freelance journalists. Ninety pércent
the respondent s hfrerh uhivessityp6a/% neporteditodhwave d e gr e e
diplomas while3.3% hadma s t e r 6.Shedneajagity ef hem majocein print

journalism (82.8%) and 6.9% majored in electronic journalism at the university.

Another 10.3% majored in other fields like educatiOn.average, the respondents had
worked atThe New Visioffior six years and had also practiced journalism fghtei

years. Worth noting here is that the most experienced writer, who also received his
experience athe New Visionwas a male with 16 years experience in journalism while

the least experienced was a female intern who had been in the field for ab®ut thre

months.

All the news processors were males aged between 41 and 55. Sexeprcent of all

the respondents reported 15 years experienthealNew Visiomnd 25% did not
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indicate the number of years they. The none response to the question ofgvhen th
respondent started working with this news paper made it difficult to calculate the

average number of years the sample had workétdeaiNew Visiont was also found

that on average, the respondents had an average of 16 years experience in journalism.

Notable here is that the most experienced news processor had 24 years experience in
journalism, while the least reported having 10 years. | also found that they majored in

print journalism at the university. éonsiderabl@aumber of respondents reported to

have completed mastersdé degree (75%) whi

The 1995 law which require®prnalsts to have aniversity degreesn journalism so
asto becomdull membersof thenational professional organization, tiNational
Institute of Journalists of UgandAfrican Media Development Initiative 2006:7), may

partly explain the high education levels amding New Visiofournalists (both news

writers and processors). Secondly, it also appears that employer values the importance

of formal education, expertise and experience.

The finding that the majority of the respondents were males is not a surprise bécause o

the 28by-linesthat appeared in the newsmscontent analyzed, 24 belonged to males,
three to females and one waisign Reporter (a bline used when the writer does not
want to reveal his or her identity). As noted by earlier scholars, journalism has long
been a maledés domain and women started
second world wars (Lee and M3@08:6 cite Steiner 2005). This finding is consistent to
Mwesi geds study of professionalism of
portrait of a journalist is that he is male, univergtjucated and has a median age of 31

and experience of gen years (Mwesige 2004:77).

5.2.2 News beats
Twenty percent of the respondents reported not having any area they specialize in

(general news). Seven types of writer/reporter beats were deduced in this study
crime/ law and order which included jmalists who report about all crimes including
criminal proceedings in court (28%), health, which includes writers of hesdéted
news (17%). Others were education (14%), business, which included the national

budget and the governmental economic aff@i#$), political, which includes those
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engaged in parliamentary issues, (7%), sports (4%) and entertainment and lifestyle
(3%). The beasystem establigsthework routines ira newsroom where brgporters

and writerdocus on particular institutions twpic. The majority of the respondents
having the crime beat provides a good explanation for why crime news was generally
found to have dominated the front page in the content analysis. This is becahes the
determines and guarantees what is coverectwmspapers (Meyers cited in McCluskey
2008:84).

5.2.3 How the journalistic choices of news gatherers match
those of news processors

The journalists were askéed indicate the most important news values the lead news
should have and the topics theyfprdo be the lead news. This question was aimed at
establishing how the journalistic choices of news gatherers match those of news
processors. Additionally, this question was also intended to find a relationship, if any
exits, between what is actuallytime news published and the perception of the

journalists.

| found that there was most agreement on the news value of prominence among news
gatherers (58.6%) as being extremely important. This value was followed by range
(51.9%), surprise (51.7%), contergy (48.3%) and threats and risks (48.3%). As

shown in table 3, range was highly regarded as an extremely important among news
processors (80%) and this was followed by the news value called controversy (60%).
Prominence, surprise, damage/failure andatsrand risks (40% for each value)

followed. Both categories of respondents did not consider the value of status of the

place as an extremely important news value.
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Table 3: Importance of news values (% of journalists saying extremely important)

NEWS VALUES / NEWS VALUES NEWS NEWS
PROCESSORS GATHERERS

(%) (%)
Controversy/ conflict 60.00 48.3
Status of location 0.00 35
Influence 20.00 31.0
Prominence 40.00 58.6
Personalization 0.00 20.7
Action 20.00 37.9
Range/ magnitude 80.00 51.9
Surprise / unexpectedness 40.00 51.7
Success / usefulness 20.00 33.3
Damage / Failure 40.00 34.5
Aggression 20.00 6.9
Threat and risks 40.00 48.3
Continuity/ follow-up 20.00 28.6

Note: Sex and demonstration reeexcluded from the survey because they were not found in the content
analysis.

In respect to news values choices in the lead news, both news gatherers and news
processors have the same taste because they regarded similar news values as being
extremelyimportant. Notable here is that these news values are amonp#tavidely
accepted as criteria for news seleaiazontroversy, prominence, surprise (also called
unusualness), range (also called Impact or importance) and threats and risks. The use of
American and British journalism text books in journalism schools in Uganda may have
influenced their choices.

Generally, the five most prevalent news values in the lead news were action, continuity,
range, surprise and prominence. However, a cross tabutditicaws values against the
news prominence (see table 4) indicated that the most common news values in the lead
news were action, range, surprise, damage/failure, threats and risks and continuity
[follow-up. If compared to the news values the journalistsitler extremely important,

all the news values they preferred were common in the lead news with exemption from
prominence and controversy. Additionally, the lead news had the news values of action

and continuity/followup which the journalists ranked @giet important or important.
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Table 4 showing a cross-tabulation of news prominence and news values

NEWS PROMINENCE

NEWS VALUES Third lead Second lead Lead news Total
Status of location 9 5 8 22
Count % with Status of location

40.9% 22.5% 36.3% 100%
Influence 3 8 7 18
Count % influence

16.7% 44.4% 38.9% 100%
Prominence 6 9 8 23
Count % with prominence

26.1% 39.1% 34.8% 100%
Action 14 9 14 37
Count % with action

37.8% 24.3% 37.8% 100%
Range 6 7 12 25
Count % with range

24.0% 28.0% 48.0% 100%
Surprise 7 6 10 23
Count % with surprise

30.4% 26.1% 43.5% 100%
Damage/Failure
Count % with damage/failure 2 2 5 9

22.2% 22.2% 55.6% 100%
Controversy 9 5 5 19
Count % with controversy

47.4% 26.3% 26.3% 100%
Success/usefulness 6 6 4 16
Count % with Success 37.5% 37.5% 25% 100%
Aggression 1 1 0 100%
Count % with aggression

50.0% 50%
Threats and risks 3 1 5 9
Count % with threats and risks

33.3% 11.1% 55.6% 100%
Follow-up 7 9 10 26
Count % with follow-up

26.9% 34.6% 38.5% 100%
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When asked t o r e sDoygon davetspecific togics youmedettolmen : i
theleadnews over others? Please briefly elaborate your ansywer a v ar isest y o f
were receivedBut before identifying the preferences of the journalists, some responses

worth noting here were found. One of the news gatherers clarified that the selection of
thelead newstopicsi ar dgeei ve of t he2d&7®@010)dhis (s) o (R
observation highlights one of the weaknesses of the gatekeeping thegtioonly a

handful ofgatekeepersvhoconstitute just a few elitegight top editorg are the only

privileged to select, shape and sort news in a way which is sometrnksown tathe

news writers and thaudience. This implies that the public is likely to receive

information which is only in the interest of tgatekeeperand their organizations

because they represent their organizations and their profession whidhrbotheir

decisions.

The type of media ownership was also cited as a determinant of the topics preferred to
be the lead new®©ne of the respondents pointed out this issue:

fA lead storycancome from any bealthough Ugandan papers like to
lead wth political storiesOnce in a whileif an extra ordinaryevent
happens like M [singer Michael Jacksomeath, thefnews]papers
lead with suclnews But for The New Visionthe ownersip of the
newspaper tends to over influence the selection aicadeory (Reporter
20,4/6/2010.

Altschull (1984)and Shoemaker and Reeseds (1996) me
used to support the above observation. While Altschull argueththatess is directly
correlated with the interesté those who faance it(Altschull 1984 254), Shoemaker

and her colleague argue that the news reflects the political views of its oWwheys

point out that thathe owners of given newspapdrave the ultimate power ovits

content and their primary goal is to makefits. They add that it is rare thae

owness choose to makprofits secondary tothergoak (Shoemaker & Reese

1996:139. Therefore in regard the New Visiosthis is interpreted to mean that the
editors provide readers with the news which theegoment wants them to get

(Balikowa 1995:608Y. This observation leads to a conclusion that this newspaper lacks
total freedom to be accountable to the public because the state controls what it

* The government owns 53% of the shares in the newspaper
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publishes. In fact, this was the major reason why the editdniefof this newspaper

Els de Temmermamnce resignechi October 2008he coulcholonger count on the
assurances @ditorial independence that she had been given when she took on the job.
She resumed office in early 2009 but again left the newsjpapggril 2010 over

reasons not known to me.

Back to the major issue, an analysis of the extensive-epeed responses found that
37.9% of the news gatherers and 50% of the news processors had no preference for any
particular topic to be the lead new#is is an indication that all topics are worth being

the lead news as long the news items has news valuesesponses included:

AANy newsworthy news item deserves to
fé any topic can be the | eady.as | ong as:s
ANo specific topic. As |l ong as the stor
the |l ead story. o

fié Security is a key aspect for peace especially in Africa where wars never end.
Health matters are important to protect people lives for better develdpm

Politics is the basis for all administrative measures while Economy and
infrastructure are t he bReporteg29,0f t he col
4/21/2010)

For news gatherers who had preferences, the majority identified political news (28%) as
theone which qualifies most to be the lead news. | also found that news gatherers also
favored health newsnithout ®hedtigpppulationg@ i ng t hat
meaningful progress can be achieved across the .bblaedefore, it is important to

highlight health problems so as to attract government attention (Repdstéi7/2010).

Corruption (6.8) was also cited. This was followed by human rights (3.4%) and

education (3.4%). Related to this was the preferenceufoah interest and

investigative storie€3.4%), human rights (3.4%), business and economic affairs (3.4%)

and security (3.4)t was argued that:

Al Human r i ght s a nnbtonlybving sut thegclatacter @ ous t o r i
society but point out the missing links, evil and direction our sp@dteading.

(Human interest newsdefines our society. Investigative stories, though you

candt have ,hddethosesirvaathoyitypothanyand outsidthe

government accountablit keeps checks on the powers that be and solicit for

answers tht otherwise would have not been goften ( R 87p4d20/20E)r

A considerableaumber of news processdf0%) identified politics and education. One
of them argued that:
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fiPolitical newsstories especiallythose abouparliamentary and presidential
elections [are preferred to be the lead neWwsfause politics in Uganda amd
Africa is key to good management, stability and economic development
Education newsalso,as Ugandans belieyeducation is the magic waut of
poverty, unemployment and k@ymaking political choices and the growth of
democracy ( Edi tor 4 4/ 29/ 2010) .

A considerable percentage of both news gatherers and news processors had no
preference for a particular topic to be the lead news meaning they favor a mix of topics.
But anong those who had particular preferences, most of them identified politics, thus
bringing me to the conclusion that they have a similar fascination for politics. While

their preference generally clarifies why the lead news was found to be about this topic
and there are other reasons that explain why politics is the most preferred topic for the
lead news. First, the Ugandan public is interested in politics (Kalyango 2009:209). In

this respect, the editors identified the interest of their readers as ananigadtor
during the decisioma ki ng process of the | ead news:
interest and i mpact on society, o0 (Editor
because it attracts the attention of readers and the more readers thapeewsts, the

more copy is sold which may translate into profits.

Secondly, the preference and dominance of politics in the newspapendscation
thatthereare manysituations oevents taking place in the political sphere whieled

to be highlghted by the newspaper.

Many Ugandans use the media to get information about politics and the government
(Kalyango 2009:209). Thereforey anteresting point coming out of the above

observation is that through political reportifidie New Visioinforms aml educates the

—

public about the governmentodés policies anc

that governs them (e.g. parliamentarians) thus performing its press accountability role.
By so doing, they conduct the watchdog role by facilitating ptssiebate and scrutiny
of the government by the pubic and also table the concerns of the public to politicians.
Basing on thiscenarig| borrow the language from agenrsieiting to conclude that this

newspaper helpshape the debateboutthe government

5.2.4 Why certain news items reach the editors desk
At The New Visionthe news items that are published on the front page are referred to

as cover news. The news item which is finally given more prominence on the front page
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is called the lead. Sea@responses were received when news gatherers were asked to
explain why they submit certain news stories to the editors for consideration as the lead
news and not others. An evaluation of the responses revealed that certain news items
reach t heskbechuse ofthenews dalues they have. The news values
identified by the majority of the journalists were impact/relevance, magnitude/range,
prominence, unusualness/surprise, controversy and proximity. One of them argues that:

fiPeople involved importantpersonalities or VIPs so to speak, are news
makes. For example, whentmewl eader of the Uganda Peo
party, Olara Otunnu refuses to respond to summorfadigedetectivesthen a
story about this act is very newswortl@tunnuis a formerUN special
representative for children and armed con#lietihas for years been critical of
the governmento. (Reporter 29, 4/ 29/ 20]
The perceptions that came out of the surveyrbats values are major determinants of
what news itemsreachtheedit s 6 desk correspond with arg
scholars like Galtung & Ruge (1965) among others who claim that news values qualify
an event or situation worth for publication. Particularly, the journalists attachment much
importance to news items whichvaaan effect on the public, the influence of the
people involved in the events, situation and ideas they write about, the nature of news
and proximitywhich can be understood as the physical distance between an event,
person or i dea aficalFottheaudiemapraximity enaly imgl§ that o f
things that happen within thievicinity are newsworthy because thane relevant to
them, while for the media organizatighe costs of covering such events wolbsd
minimal, thus implying that the nearéie event to the media organization, the more

newsworthy itbecomes

I found that fAbreaking newso, which is par
news> which concern emergent situations, is more likely to be received by editors and

also becomehe lead news. An example this kind of news is the story that was

published as the lead on March 10, 200% news item was aboup&anecarrying

tents and water purification equipment for the African Union peacekeepers in Somalia
crashed into Lake Victa, killing 11 people on boardlhe dead included a Burundian

army general and two senior colleagues, four Russian crewmembers, a South African,

an Indian and two Ugandans, a corporal and an airport loadmBisteble here is that

% For more discussion on developing news see Tuchman 1973: 121
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this situation occurreé unexpectedly (SURPRISE wasRECENT or TIMELY and the

plane was carrying cargo féfrican Unionwhich an INFLUENC (ial) organization.

Besides that, people had died (ACTION) and this was bad news (NEGATIVITY) which
concerned people in more than onerdop(RANGE). From the few news values

identified in this news item, it appears that breaking news has many news attributes

which scholars likéal t ung & Ruge (1965), Ma@Nei | and
Ruhrmann& Karin (2008)among others say qualify ament, idea or situation to be

newsworthy.

Although itseeminglyappears that a news item having news values warrants its page

one treatment, there is no doubt that for
more complex than it appears. This pedive is in the sense that other qualities other

news values were cited as determining what news items are delivered to the editors.

Such qualities included a news item having
and also a potential to appealtoe r eader s and al so figener at
24,4/20)2010. It should be noted that because news gatherers overemphasized news

values given news stories had as the major quality of the news, it does not necessarily

mean that other issues unde@remthem as the major basis for why certain news items

and not others reach the editors desk. From this observation, it appears that the other

qualities are more of secondary while news values are primary.

5.2.5 Why certain news items are presented prominently
News processors were asked to explain why they select and present certain news items

prominently and not others. Responses from this-@meled question revealed that a

high number ohews values given news items embody were important attributes tha

influenced the decisions of the editors. The respondents noted that for a given news item

to become the lead news, it must affect a big number of people, be timely, unexpected

and also have the attributesoointroversy and conflicOne of them arguedthat:
AThe 1 mpact [a given news story has on
per cei v e(Edtor m4/20/R01LQ) .

Basing on the arguments above, | argue that the editors value news storieare/hich

explicitly present disagreements among two or maréigsand stories whichave an

effect on the publi@ beit in terms of a possible threat to life or an improvement in
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peopl ebds wraemnews valuésiinwsucimrgews include relevance,

damage/failure, threats and risks, range, conflict/controverghvaine the same like

those ranked by the journalists as extremely important and also featured most in the lead
news. So there is likelihood that news gatherers submit stories which are in the taste of
the editors. And the news stories which eventualbpbee the lead, reflects the
newsworthiness editors attach to it and how other gatekeaffexjthe content of the
media(Shujun2008: 9).

5.3 Summary
From he data gathered in this studtyis evident thahews values greatly influence the

news gatbring processing, its selection and presentation. Here, Hall and his colleagues
suffice to describe the journalistsd under
newsgathering and its sorting, shaping and selection as:

At he cr it er i aices afjournhlism whichuehable jeurnglistsaaod
editors to decide routinely and regularly which stories are newsworthy and
which are not, which s tHalleial%/8:3)y e maj or

In the next chaptef,make my conclusions of thistsiesby di scussing the s

findings in terms of th&ey issues that emerged fronaitdalso suggest future studies
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CHAPTER SIX
DISCUSSION AND CONCLUSION

6.0 Introduction
The major aim of this study was to explore the content of the front pade ddew

Visionand my interest was on the news values, topics, focus and type of the most

prominently presented news items. | also wanted to establish how the journalistic

choices of news gatherers match those of news processors. The findings indicate that:

Only hard news was published on the front p&yeaverage, three news articles
arepublished on the front page. Each news article has an average roé\irge

valuesbut the lead has about six.

News about crime/law and ordees the most frequent on th@ht-page news
followed by internal politics. However, the lead news was about internal

politics.

Postive news appeared most on the front page but the lead news had a negative
focus.
The five most common news values in the news are action, foigeontnuity,

range, surprise and promience
The mgority of the news gatherers hadme/law and order as their beat.
News processors are older, experienced and more educated than news gatherers.

Both news gatherers and news processors use news values@asticldo

determine which news item becomes the lead.

Both news gatherers and news processors regard similar news values as being
extremely important: controversy/conflict, prominence, range, surprise and
threats and risks whilde status of location igot imortant.The news values the
journalists considered extremely important, with exemption from prominence

and controversy, also featured most in the lead news studied.

Both news gatherers and news procesgmterpolitical news being the lead
news
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6.1 Discussion
It is reasonable to conclude, the limitations arising from the sample size of the content

analysis notwithstanding, that the results obtained reflect the content of the news stories
given importance or presented prominentlyfire New \&ionduring the scope of the

study Generally, news about crime, law and order dominated the front page and this
was followed by internal politics. There are two reasons that may account for the
frequent publication of crime news. First, the beat systemthanvolves journalists
specializing in certain topics, partly explains this pattern of news coverdape atew

Vision The majority of the respondents had a beat of crime which probably explains the
dominance of crime news on the front page. Notalie is¢hat journalists tend to

routinize their news beals/ consistently and frequently visiting their sources for
information and this practice eventuatigcomes an integral and sustainable part of an
organizationHowever,It can also be said that theats contribute to the limited

diversity of the most prominent topics in the newspaper because in case there is a topic
journalists are disinterested in, there is likelihood that it will not be covered at alll.
Secondly, news on crime, law and order dort@dahe front page because this kind of
news is not too difficult to obtain. For instance, almost every day the Police brief
journalists about its activities and journalists are also allowed to attend court sessions

which are part of the sources of thiadkiof news.

A crosstabulation of topics and news prominence revealed thée all news topics

can bethe lead news, politics was found to be the most likely topic to be presented
prominently. Even a substantial number of editors (50%) also preferigdspi be

the lead news. There are two reasons that may explain this scenario. First, although only

7% of the respondents had politics as their news beat, they constituted senior writers

and reporters, which is interpreted that they have a lot of experiand expertise in

this field which they use to write clear and simple intros of the stories which are

punchyd those which easily catch the attention of the editors and readers.

Secondly, the publicbds interepetsarghe pol i t i c
mostiext ensi ve and vi Inforanation insttee gourdrgXfriceh p ol i t i
Media Development Initiativ@007:23). Notable here is that politics its self also

influences the general news selection and shaping of all media in theyceer

independent newspapefs¢ even business has a politica
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survive i f | ooked on wi @JdachihiBewembdgsmer by t he
Managing Editoof the Daily Monitor, the biggest daily independent newspapeed
in Ibid: 52).

Negative news, which of course has a bad connotation, dominated the lead news. The
editors6 yearn for this kind of news i s nc
(2006:11) observation that people pay less attention to good news thah news and

that people tend to remember negative news more than positive news (Stromback

2008:32) may partly explain this kind of news coverage. However, these explanations

are not so plausible to warrant the prominent presentation of negativbeeavse

many good things also happen every ddgafy, this study cannot assess motivations

behind thigpattern ofcoverageso the reasons why the public is claimed to crave for

negative news remains to be explored.

Hard news dominating the frontgmwas expected becaudee New Visiots regarded

an elite newspaper. In fact, the paper has a couple of inside pages specifically intended
for whatLehmanWilzig and Seletzky2010 categorized as soft news. This is one of

the reasons why such news ig pablished on the front page.

During the coding process, it was established that headlines which imply or emphasize
drama and conflict were usdebr instances earlier noted in Chapter four, on February

11 2009, the newspaper hatl & a d FDCnclkiet Btruggle over positiodsThis

headline suggestdatat theravas a big argument with in the Forum for Democratic

Change (FDC), the most popular opposition political party in UgaAdaever,a

closer look at the news item revealed that members of thewarefilling in forms to
contest for the partyodos | eader sBasilporpposi t i c
this observationf appears thathe New Visiomsesattractive headlines with negative

slantsto woo readers.

Before drawing conclusi@on the surveyit is important to point out that there are no
previous studies on this newspaper or other newspapers in Uganda on news selectivity
to which these findings can be compared to. Second, while 50% of the people
responsible for making major cisions on the lead news participated in the survey,
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there could be a problem on the external validity of the results because the key editors
did not respond to the questionnaire. Therefore, caution has to be taken in
overstretching the significance of thesults although important conclusions can be

made.

It appears that news processors are older, experienced and more educated than news

gat herers. I't i s also cl ear jounaliamistheh e bache
minimumqualification requiredor beinga journalistat The New VisionThe majority

of the rews processorg@5%) were foundtobpr i nt j ournal i sm mast et
with 16 years experience in journalism. The 1995 law which requires journalists to have

a university degrees journalism so as to become full members of the national

professional organizatidnthe National Institute of Journalists of Uga@daartly

explains the high education levels amdiige New Visiofournalists. Other practicing

journalists without degrees amet regarded as journalists according to the 1995 law

which was put in place to recognize journalism as a profession. Secondly, it also seems
thatThe New Visiomanagement values formal education, expertise and experience.

Actually, duringadebate at the009symposiuma mark the 20 years of Makerere

Uni versityds Mass Communi cat jBarbasaKéljg par t mer
the deputy editem-chief of The New Visionemphasizel that journalistén all media
organizationshould at least have tiheinimum academic qualificatioffsof adegreen

mass communication/journalison a degree in another discipline with a journalism

diploma.

Both news gatherers and editors highly vahesability of the lead newto influence

social change by holdintpe government accountable to its citizens. One of the

journalists emphasized that through investigative news coverage (e.g. investigating

official state claims); they hold the authorities in and outside the government

accountable. This argument indicateb e commi t ment of the news|

promoting transparencyhe constitution and law provide for freedom of spesuth of

36 http://www.independent.co.ug/index.php/news/todaysaews/90todays
news/1185commercializatiormf-media-affectingprofessionajjournalismymedia

practitioners
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the press; however, the government at tinesfricsthese rights and linst he medi ad s
ability to functioneffectively.Criminalization is used to impede journalists from

bringing corruption and abuse of power into public scrutieyiclusionsn respect to

this rolehave to be drawn with cautiomhere are several natiomabvisions relating to

sediton, treason, national se@y anddefamatiorall limit journalists in performing this

duty.

Perhaps the most importantding of this study is thabf the media to survive, it has

to manufacture contetd offer to customers. Becausetlé limitationsof time and

space, seldion of content is a necessary functi&ualitorshave to make difficult

decisions in evaluatinthe newsstoliesand determining whichews itemgo provide to

an audienceTlhe evaluation processes does not happen in a vacuum but is influenced by
severafactorsof whichthenews values the stories embody is prim&dithe news

values the journalists regarded as extremely important were amoragtibies fmost

widely citedas criteria for news selectidrtimelinessor novelty, importance or impact,
proximity (this was excluded in this stugyrominenceoddity or unusualness, conflict

or controversy. Both news writers and processors indicated that controversy,
prominence, surprise (unusualness) and range (Impact or importance) were vital
attributes in thedad newskrom that point of view, it could be argued thatakte

journalists irrespective of their locati@xercisesimilar news valuesr havethe same
standardgor the lead newsSecondly, the use of American and British journalism text
books in Ugadan journalism schools may also influenced the choices of the journalists.

6.2 Using a codebook from a prevision study
Writing a codebook is an important step in researdtestribes and documents the

variables measuredDriginally, | wanted to replateStromback s (2008) st udy
examined the characteristicsfant-pagenews in leading Swedigtews media, with

particular focus on news concerning threatsrigic and crises in news selecti@ut

given the short period @imein which | had to coplete the study, | realized that it

would not be possible to accomplish the taskl §ated for news selection without

particular focus on either crisis or anything else but its prominence on the newspaper

page.Fornews values adapted a coding bo@#romback(2008) usedn his study
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because of a couple of reasevisch include the fact that this study is quite similar to
his.

St r ° madaptiknbof set ofnews values proposed Maier, Ruhrmann& Karin

(2008) which | regarded conclusive becausmvered many topi¢cgreatly influenced

my choice These two scholars combineews valuesuggested by several scholars like
Galtungand Ruge (19650estgaard (1965), Sande (1971), Schulz (1976, 1982) and
Staab (1990) into a single lis&/orth noting lere is that althoughlaier, Ruhrmann&

Karin (2008) identified thenews values the scholarly article | accessed, they never
defined them, thus making it difficult to comprehend. It was onfjtmtomback s c o d e
book that the set of factors was defindulist giving me a more clear understanding of
thenews valueslt is on this note that | argue that using codiegksin previous

studies helps one not to distort the earlier intended meaning of concepts anahigtrms

also reduce measuring error

The othereasorconcernghe reliability and validity of way the variables
measurementseremade Among all the research methods books | consulted during

this study, | did not come across one which pointed out that theséaéistical tests to

measure validitypf a codebookThisleft all the assessmentshie subjective. Basing on

my judgment, | established that the face validity of the codebook was relatively high

because it could be easily understood or interprdtieere was no difficulty in

following the drections. But since | had to adjust the codebook to suit my study without
distorting the original operational definitions, the coding exercise kind of became

troublesome and time consuming especially for the news values like influence. While

the police, any and national religious institutions, national universities and their

| eaders are perceived to be influential, t
the highest rank called Ahighest influence
heads bstates. The Ugandan media publishes local news on the front page more often

yet for the story to have this value; it appears that it had to be international news. So

very frequently, | had to refer to the original instructions which proved time consuming

instead of the earlier expectations that it wadsleseveral hours in this study. But

what is crucial here is that because every single news value was only coded present if it
scored highly, there could be likelihood that the stakes for this newswafeeso high
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and this may explain why this value was not found to be common in the news items

analyzed in the content analysis.

The considerable credibility of Strémback in media and communication research was
another important reason why his codingkevas adopted. He has done considerable
research in this fieff.With regards t@ontent validity, all theews valuesvere

adequately covered and explained besides the definitions matching my earlier
understanding before | actually read their operatideéhitions. But of course this

came with a cost of limiting my quest to explore these news values more because | felt
so contended and comfortable with the definitions in the codebook. May be letting the

gap open would have enabled me discover more sitegeresults.

In respect to reliability of the findings as a result of using a similar coding book, this
cannot be claimed on a very high note because of the difference in the samples studied,
the focus of our studies and the way data was analyzethdtance for newspapers,
Stromback made a comparison of morning and evening newspapers while in my study,
The New Visioran be categorized as a morning newspapers. This makes it hard to try
to compare my findings to his. Perhaps the results would havnesbesmilar if the

study was replicate din its totality

6.3 Future studies
Although this study answered the important questions | wanted to address, others

guestions related to this subject remain unanswered. The role of photographs in the
selection othe lead news was not explored because of the limited operational definition
of news prominence used here. Probably a study that combines the position of the news
stories, their length and the accompanying pictures would be useful in media content

scholargip in Uganda.

221 G GKA& Ayl F2NJF tAad 2F az2yvy$ 2F {GNI YoNO]
http://www.google.confimgres?imqgurl=http://jesperstromback.files.wordpress.com/2009/12/globalpol
iticalmarketingf.jpg&imarefurl=http://jesperstromback.wordpress.com/publikationer/&usg=__ MmWijl
FAczGceuDFIc12T3fMVh4=&h=997&w=678&sz=118&hl=en&start=16&um=1&itbs=1&tbnid=z1VtuFra P
OFyM:&tbnh=149&tbnw=101&prev=/images%3Fq%3Djesper%2Bstr%25C3%25B6mback%26um%3D1%2
6hl%3Den%26sa%3DX%26ths%3Disch:1
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Another possible fertile ground for future research is how the lead séwasied and

how the public, which editors claim they highly value their interests, perceive the news
they receive. If such studies are conducted, then the reseaycbonsider how the

factors of internal journalism determine how journalists frame news and to what extent

or under what circumstances the public reflects the frames in the news.

Drawing conclusions solely based on quantitative methods may too simigteld

better grounds for reasoning. It may be important for future studies like this to combine
content analysis and surveys with ethnographic methods and also studying actual news
items selected against those rejected.

One of thdimitations of the study was that only the headline and the first three
paragraphs were studidéuture studies shouktudy the news items in their entity
because there is high possibility of yielding interesting results

6.4 Conclusion
Both gatekeeping and news valudlesories clearly explain that not all the news items

that reach the edit orVehenewtreeditkrs mgeetttodiscnsso t he
which news items to be published on the front page, their decisions are limited by their
practicesandvalues. Newstories goes through a more rigorous process than the mere
Abean sortingo orientation (inclusion and
gatekeeping process by earlier scholars. And during this prodefgeaastance news

gathering, writing, shaping, sortiragd presentati@n journalists, be it news gatherers

Or News processors, use news values as guidelines as argued by Golding and Elliot

(1979):

i the criteria of selection from material available to the newsroom of those items

worthy of inclusion in theihal product. In another way, they are guidelines for the
presentation of items, suggesting what to emphasize, what to omit, and where to give
priority in the presentation of the items

However, much as newslues are important in this process, they do not entirely
guarantee a given news item a place in the news papause the process is influenced
by several factors and pressures wlaslexplained by the journalists. Such factors
include but not limitedo the inteests of the news organizatiand the type of its

ownership.
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Lastly, despite its limitations, this study largely succeeded in accomplishing its primary
task; ascertaining the most common news values and topics of the most prominently
preseted news and also why such news and not others is given prominence. Regarding
the gatekeeping theory and the news values construct, this study shows that their
validity goes beyond the frontiers of their geographical origin in Europe and USA

where they hae been frequently used in media and communication research.

74



REFERENCES

African MediaDevelopment Initiative. (2008)gandacountry report context.ondon
BBC World Service Trust

Allern, S. (2002). Journalistic and commercial news values: Neganizations as

patrons an institution and market factors. Paper presented at the 15th Nordic Conference
of Media and Communication Research, Iceland 13 August1337Retrieved from
Nordicom Reviewl-2/2002
http://www.nordicom.gu.se/eng.php?portal=publ&main=info_publ2.php&ex=42

Altschull, J. H. (1984)Agents of power: The role of the news media in human affairs

New York: Longman.

Balikowa, D (1995). Media markieg: An essential part of a free press for Africa.
Media Culture Society (17), 66&L3. doi: 10.1177/016344395017004005

Balnaves, M. & Caputi, P. (2001). Introduction to quantitative research methods: An

investigative approach, London: Sage.

BarzilarNahon, K. (2008). Toward a theory of network gatekeeping: A framework for
exploring information control. Journal of the American society for information science
and technology, 59(9), 149%512.

Bass, A. (1969). Redefining the gatekeeper concept: A UhbRase studyournalism
Quarterly, 46, 592. Retrieved January 2, 2010, from the Communication & Mass

Media Complete database

Braun, J. A. (2009). Rehashing the gate: News valueshgws spaces, and the future
of gatekeepingConference papers International Communication Associatid&009
1-36. Retrieved November 23, 2009, from the Communication & Mass Media Complete

database.

75


http://www.nordicom.gu.se/eng.php?portal=publ&main=info_publ2.php&ex=42

Candia, S. (2009, December 21). Government defends need to legislate on
homosexualityThe New Visionttp://www.newvision.co.ug/D/8/13/704944

Cassidy, W. P. (2008). Outside influences: Extra media forces and the newsworthiness
conceptions of online newspaper journaliBisst Monday 13(1), 1-7. Retrieved
Januarys, 2010, from

Cassidy, W. P. (2006). Gatekeeping similar for online, print journaNsi&spaper
Research Journd7(2), 6-22. Retrieved November 12, 2009, from the Communication
& Mass Media Complete database.

CIA World Factbook (2009). URL consultédiay 2010
https://www.cia.gov/library/publications/theorld-factbook/geos/ug.html

Croteau, D., & Hoynes,W. (Eds). (2000). Media/Society: Industries, images, and

audences: Second Edition. Thousand Oaks, CA and London: Pine forge press and Sage.

Deacon, D., Pickering, M., Golding, P., & Murdock, G. (2007). Researching
communications: A Practical guide to methods in media and cultural analysis. New

York: Oxford Univesity Press.

De BeerA. S.(2004. News: The fleetingelusive but essential feature of global
journalism inDe Beer, A,. Merrill, J. (Eds), Global journalism: Topical issues and

media systems. BostoAllyn & Bacon.

De Temmerman, E. (2006, Novembergtter from the editor wthief. The New Vision,
http://newvision.co.ug/D/8/20/535270

Eilders, C.(2006).News factors andaws decisions. Theoretical and methodological

advances in German€ommunication®-24

Eilders, C. (1996): The role of news factors in media use. Discussion Papef&S
104.Berlin: Wissenschaftszentrum, BerlidRL: http://bibliothek.wz
berlin.de/pdf/1996/iii96104.pdf

76


http://www.newvision.co.ug/D/8/13/704944
https://www.cia.gov/library/publications/the-world-factbook/geos/ug.html
http://newvision.co.ug/D/8/20/535270
http://www.reference-global.com/doi/abs/10.1515/COMMUN.2006.002
http://www.reference-global.com/doi/abs/10.1515/COMMUN.2006.002
http://bibliothek.wz-berlin.de/pdf/1996/iii96-104.pdf
http://bibliothek.wz-berlin.de/pdf/1996/iii96-104.pdf

Elliott, C.W. (2000) "Flows of News from the middle kingdom: An analysis of
international news releases from Xinhua', pp.-883n A. Malek and A.P. Kavoori
(Eds) The global dynamics of news. Studies in international news coverage and news

agendas. Stamford, CT: Ablex.

Fahmy, S, Kelly, D. & Kim Y, S. (2007): What Katrina Revealed: A visual Analysis of
the Hurricane coverage by News wires and US Newspapers. lismraad Mass

Communication quarterly, 84 (3), 5461.

Galtung, J, & Ruge, M. (1965). The structure of foreign ndamsrnal of Peace
Research2(1), 6491. Retrieved December 11, 2009, from
http://www jstor.org/stable/423011

Gans, H. (1979). Deciding what news is: A study of CBS evening news, NBC nightly

news, Newsweek, and Times. New Yowkntage Books.

Golding, P., & Elliot, P. (1979). Making the news. London and New York: Longman.
Hall, S., Catdner,C. JeffersonT, Clarke J. and Robertd. (1978. Policing thecrisis:

Mugging the state, and the law and order. London: Edward Arnold.

Hall, S. (1973). The determination of news photographs. manufacture of
news(176-90). In Cohen, S., & Young]. (Eds). The manufacture of news: Reader.
Beverly Hills: Sage.

Hall, S; Critcher, C; Jefferson, T; Clarke, J., and Roberts, B. (1B88ting the
Crisis: Mugging, the state, and the law and ordayndon: Edward Arnold.

Haskins, J. (1981). The trble with bad newdNewspapeResearcldourna) 2(2), 3-16.

Retrieved November 12, 2009, from the Communication & Mass Media Complete
database.

77


http://www.jstor.org/stable/423011

Kalyango, Y. (2009). Political news use and democratic support: A study of Uganda's
radio impactJournalof Rado & Audio Media 16(2), 200215. doi:
10.1080/19376520903279399.

Lee, J. H., & Choi, Y. J. (2009). News values of sports events: an application of a
newsworthiness model on the World Cup coverage of US and Korean msidia.
Journal of Communicatigriy(3), 302318. Retrieved November 9, 2009, from the

Communication & Mass Media Complete database.

Lee, P. S. and Man,.Y(2009).ni Br eaki ng t he fAGl ass Ceilingo
Empowerment Experience of Female JournaliBegler presented at the annualeting

of the International Communication Association, Marriott, Chicago,

IL Online<PDF>.201005

17 from http://www.allacademic.com/meta/p299582_index.html

LehmanWilzig, S., & Seletzk, M. (2010). Hard news, soft news, general news: The
necessity and utility of an intermediate classificatiwurnalism11(1), 3756.
Macnamara, Jim (2006) Media Content Analysldses, Benefits & Best Practice
Methodology Research for Media Monitoré&dRMA Asia Pacific

Lugalambi, G.W. (2006). Media, peace building and the culture of violence. In Mbaine,
A.E. (Ed). Media is situations of conflict: Roles, challenges and responsibility.

Macnamara, J2006) Mediacontentanalysisi Uses benefits &best practice
methodology Research for Media Monitors/CARMA AsRacific,1-23

Maier, M, Ruhrmann, G & Karin, S. (2009elebrities in action and other news: News
factors of German TV News 192004.Human Communication, a publication of the

Pacific and Aian Communication Associatioh](1), 197214.

Matovu, J. (1990). Mass media as agencies of socialization in Uganda. Journal of Black
Studies, (20), 34361.doi: 10.1177/016344395017004005.

78


http://www.allacademic.com/meta/p299582_index.html

McCluskey, M. (2008). Reporter beat and content differencevimt@amental
stories.Journalism& MassCommunicatiorQuarterly 85(1), 8398. Retrieved from

Communication & Mass Media Complete database.

McGregor, J. (2002Restating news values: Contemporary criteria for selecting the
news ANZCA 2002 Online journalRetrieved December 3, 2009, from

http://praxis.massey.ac.nz/anzca02.html

McQuaill, D. (1994) Mass communication theory: An introducti@Ed.). London:

Sage Publications.

Mwesige, P., G. (2004Disseminators, advocates and watchdogs: A profile of Ugandan
journalists in the new millennium. Journalism, 5(1)i 88 doi:
10.1177/1464884904039556

Nassanga, (2007). Peace journalism applied: an assessment of media coverage of the
conflict in norhern Uganda. Conflict and Communication Online, 6¢2p.regener
online.de/2007_2/pdf/nassanga.pdf

Neuendorf, K., A. (2002)The content analysis guidebodihousand Oaks, CA: Sage
Okigbo, C. (1990): Gatekeeping in the Nigerian press. African Media Re4({@), 1
10.

Oluka,B. (2009, June 24). UN halts Chissano role in LRA tdlksly Monitor,

O6NeiD. & Harcup, T. (2008) . -MNmegemsenkKal ues
and Hanitzsch, T (EdsJhe Handbook of Journalism Studiésndon: Routtdge

O 6 N,eDi, & Harcup, T. (2001). What is news? Galtung and Ruge revisited.

Journalism Studie2(2), 26:280. Retrieved November 23, 2009, from the

Communication & Mass Media Complete database.

79

a


http://praxis.massey.ac.nz/anzca02.html

Pate, U. (1992). Reporting African countries in igerian press: Perspectives in
international newsAfrica Media Review6(1), 5370.

Pearson, S, Hartley, H & Fieller E (1966).Tests for rank correlation coefficients
Biometrika, (1) 44: 474181

Peterson, S. (1979). Foreign news gatekeepers and ooit@eavsworthiness.
Journalism Quarter|\b6 (1), 116125. Retrieved November 23, 2009, from the
Communication & Mass Media Complete database.

Press Freedormdex. 009. ReporterdVithout Borders.URLhttp://en.rsf.org/press
freedomindex2009,1001.htmAccessed May 24 2010

Ramaprasad, J. (2006). Journalists in East Africa: Reported influences on news
reporting.Paper presented at the annual meeting of the International Communication
Association, Dresden International Congress Centre, Dresden,
GermanyOnline<PDF>.200905

25 from http://www.allacademic.com/meta/p92697_index.html

ReisnerA. E. (1992. Thenewsconference: How daily newspaper editors construct
thefront page Journakkm Quarterly, 69, 97286.Retrieved November 23, 2009, from

the Communication & Mass Media Complete database.

Rosewarne, L (2007) News Values, Stereotypes and Widowhood: A preliminary
investigation into media coverage of celebrity widows. Conferencécgatibh,

Australasian Political Studies Associatio3@

Sabiiti, S.M. (2006). What role should the media play in conflict transformation and
peacebuilding. In Mbaine, A.E. (Ed). Media is situations of conflict: Roles, challenges

and responsibility

Schudson, M. (1989). The Sociology of news productMedia, Culture and Society
11(10), 263282. Retrieved December 3, 2009, frottp://mcs.sagepub.com

80


http://en.rsf.org/press-freedom-index-2009,1001.html
http://en.rsf.org/press-freedom-index-2009,1001.html
http://mcs.sagepub.com/

Schwarz, A. (2006)T he t heory of newsworthiness appl

news factors influence foreign news coverage in a transitional country
Communications31(1) %&i 64

Shoemaker, P. J. (2006). News and newsworthiness: A commentary. Communications,
31(1), 10%5111. Retrieved October 1, 2009, from the Communication & Mass Media

Complete database.

Shoemaker, P. J., & Reese, S. D. (1988diating theMessage: Theories of
Influences on Mass Media ContedSA: Longman. (Original work published 1991)
Shoemaker, P. J. (1998 atekeeping (Communication Concep®)ousand Oaks CA:
Sage.

Shoemaker, P., Eichholz, M., Kim, E., & Wrigley, B. (2001). Indixal and routine
forces in gatekeepingournalism & Mass Communication Quartei$(2), 233246.
Retrieved October 1, 2009, from the Communication & Mass Media Complete
database.

Shoemaker, P. J., & Cohen, A. (2008&ws around the worldJK: Routledg.
Shujun, J. (2008). Who Decides? Individual, organizational, political, and market
influences on news. Content in a Chinese newsp&uoerference papers International

Communication Associatioinnual Meeting 1-36.
Shujun, J. (2008). Whdecides? Indiidual, organizational political, andmarket
influences omews. Content in al@nesenewspaperConferencgpapers International

Communication Associatiginnual Meeting 1-36.

Stempel I, G. H. (1985). Gatekeeping: The mix of topics and the seleftstories.
Journalism Quarterly 652, 79-96.

81


http://www.reference-global.com/doi/abs/10.1515/COMMUN.2006.004
http://www.reference-global.com/doi/abs/10.1515/COMMUN.2006.004
http://www.reference-global.com/loi/comm

Stromback, Jesper (2008). P& nyhetsmediernas agendor. En studie av hot och risker i det
svenska nyhetsurvalet i morgonpress, kvallspress och TV. Studier i politisk

kommunikation, 18, -49.

TsanKuo, C., Shomaker, P. J., & Bredlinger, N. (198 Determinants of international
news coverage in the U.S. mediammmunication Research4(4), 396414. Retrieved
December 3, 2009, frommtp://crx.sagepb.com/cgi/content/refs/14/4/396

The New Vision Style Book. (2005). Uganda. NVPL

Tuchman, G(1973). Making News by doing Work: Routinizing the unexpected. The
American Journal of Sociology, 79 (1) 2181. Accessed: 03/12/2009 03:52 Stable
URL: http://www.jstor.org/stable/2776714

Watson, J. (2007). Representing realities: An overview of news framing. Keio

Communication Review, 29. 1a131).

Weaver, D, & Loffelholz, D. (2008). Global journalism rearch: Theories, methods,
findings, future (Eds.) Oxford: Blackwell Publishing.

World Association of NewspapeirsNorld press trends (2009)

Zhang, Y., Shoemaker, P. J., Zheng, H., Jiang, J., & Yin, Y. Y. (2006). The Chinese and
US news coverage of terism abroad: Presentation of four terrorist events abroad in
four newspaper<China Media ResearcB(2), 7484. Retrieved October 23, 2009, from

www.chinamediaresearch.net

Websites

www.wordpress.com

WWW.NEewvision.co.ug

www.freonlinesurvey.com

www.redpepper.ug

WWW.monitor.co.ug

82


http://crx.sagepub.com/cgi/content/refs/14/4/396
http://www.jstor.org/stable/2776714
http://www.chinamediaresearch.net/
http://www.wordpress.com/
http://www.newvision.co.ug/
http://www.freonlinesurvey.com/
http://www.monitor.co.ug/

www.bukedde.co.ug

www.preereference.com

www.nhationmedia.com/eastafrican

www.ugandaobserver.com

WWW.procnews.com

www.independent.co.ug

Internet Links
http://www.google.com/imgres?imgurl=http://jesperstromback.files.wordpress.com/200
9/12/globalpoliticalmarketingf.jpg&imgrefurl=http://jesperstromback.wordpress.com/pu
blikationer/&usg=__ MmWH
FAczGceuDFIc12T3fMVh4=&h=997&w=678&sz=118&hl=ené&start=16&um=1&itbs
=1&tbnid=z1VtuFra POFyM:&tbnh=149&tbnw=101&prev=/images%3Fg%3Djesper%
2Bstr%25C3%25B6mback%26um%3D1%26h|%3Den%26sa%3DX%26tbs%3Disch:1

http://www.newvision.co.ug/detail.php?newsCategoryld=12&news|ld=667731

http://www.newvision.co.ug/D/8/12/668813/Vision%20&t&020special%20farming%
20series
http://www.independent.co.ug/index.php/news/taeiagws/96todaysnews/1185
commercializatiorof-mediaaffectingprofessionajournalismmediapractitioners

83


http://www.bukedde.co.ug/
http://www.preereference.com/
http://www.nationmedia.com/eastafrican
http://www.ugandaobserver.com/
http://www.procnews.com/
http://www.independent.co.ug/
http://www.google.com/imgres?imgurl=http://jesperstromback.files.wordpress.com/2009/12/globalpoliticalmarketingf.jpg&imgrefurl=http://jesperstromback.wordpress.com/publikationer/&usg=__MmWjI-FAczGceuDFlc12T3fMVh4=&h=997&w=678&sz=118&hl=en&start=16&um=1&itbs=1&tbnid=z1VtuFra_P0FyM:&tbnh=149&tbnw=101&prev=/images%3Fq%3Djesper%2Bstr%25C3%25B6mback%26um%3D1%26hl%3Den%26sa%3DX%26tbs%3Disch:1
http://www.google.com/imgres?imgurl=http://jesperstromback.files.wordpress.com/2009/12/globalpoliticalmarketingf.jpg&imgrefurl=http://jesperstromback.wordpress.com/publikationer/&usg=__MmWjI-FAczGceuDFlc12T3fMVh4=&h=997&w=678&sz=118&hl=en&start=16&um=1&itbs=1&tbnid=z1VtuFra_P0FyM:&tbnh=149&tbnw=101&prev=/images%3Fq%3Djesper%2Bstr%25C3%25B6mback%26um%3D1%26hl%3Den%26sa%3DX%26tbs%3Disch:1
http://www.google.com/imgres?imgurl=http://jesperstromback.files.wordpress.com/2009/12/globalpoliticalmarketingf.jpg&imgrefurl=http://jesperstromback.wordpress.com/publikationer/&usg=__MmWjI-FAczGceuDFlc12T3fMVh4=&h=997&w=678&sz=118&hl=en&start=16&um=1&itbs=1&tbnid=z1VtuFra_P0FyM:&tbnh=149&tbnw=101&prev=/images%3Fq%3Djesper%2Bstr%25C3%25B6mback%26um%3D1%26hl%3Den%26sa%3DX%26tbs%3Disch:1
http://www.google.com/imgres?imgurl=http://jesperstromback.files.wordpress.com/2009/12/globalpoliticalmarketingf.jpg&imgrefurl=http://jesperstromback.wordpress.com/publikationer/&usg=__MmWjI-FAczGceuDFlc12T3fMVh4=&h=997&w=678&sz=118&hl=en&start=16&um=1&itbs=1&tbnid=z1VtuFra_P0FyM:&tbnh=149&tbnw=101&prev=/images%3Fq%3Djesper%2Bstr%25C3%25B6mback%26um%3D1%26hl%3Den%26sa%3DX%26tbs%3Disch:1
http://www.google.com/imgres?imgurl=http://jesperstromback.files.wordpress.com/2009/12/globalpoliticalmarketingf.jpg&imgrefurl=http://jesperstromback.wordpress.com/publikationer/&usg=__MmWjI-FAczGceuDFlc12T3fMVh4=&h=997&w=678&sz=118&hl=en&start=16&um=1&itbs=1&tbnid=z1VtuFra_P0FyM:&tbnh=149&tbnw=101&prev=/images%3Fq%3Djesper%2Bstr%25C3%25B6mback%26um%3D1%26hl%3Den%26sa%3DX%26tbs%3Disch:1
http://www.google.com/imgres?imgurl=http://jesperstromback.files.wordpress.com/2009/12/globalpoliticalmarketingf.jpg&imgrefurl=http://jesperstromback.wordpress.com/publikationer/&usg=__MmWjI-FAczGceuDFlc12T3fMVh4=&h=997&w=678&sz=118&hl=en&start=16&um=1&itbs=1&tbnid=z1VtuFra_P0FyM:&tbnh=149&tbnw=101&prev=/images%3Fq%3Djesper%2Bstr%25C3%25B6mback%26um%3D1%26hl%3Den%26sa%3DX%26tbs%3Disch:1
http://www.newvision.co.ug/detail.php?newsCategoryId=12&newsId=667731
http://www.newvision.co.ug/D/8/12/668813/Vision%20starts%20special%20farming%20series
http://www.newvision.co.ug/D/8/12/668813/Vision%20starts%20special%20farming%20series
http://www.independent.co.ug/index.php/news/todays-news/90-todays-news/1185-commercialization-of-media-affecting-professional-journalism-media-practitioners-
http://www.independent.co.ug/index.php/news/todays-news/90-todays-news/1185-commercialization-of-media-affecting-professional-journalism-media-practitioners-

APPENDIX |

HEADLINES OF THE STORIES CONTENT ANALYZED
NSSF loses shlb in another fraud

12-Jan

Husband flees after burring wife

Kony pleads with Chissano for ceasefire

Vision gives out calendars

Uganda halts Gadaffi meeting with Kings

FDC supporters fight over Beti Kamya

Briton held over sh8m hotel bills

Top PLE schools

Supreme Court retains death penalty

Vision starts farming series

Museveni hails UK on corruption arrest

LRA captive beestfeeds 4 rescued babies

Sembabule losers meet Museveni

Subcounty baraza to track govt funds

Museveni backs court on death penalty

New study names poorest Ugandans

Museveni advices ICC to delay Bashir indictment
Kampala Muslim leaders disown Mubajje

Delay land Bill, says Museveni
hRKAFYo2 62yQi
Ritual murder suspect dead
FDC chiefs struggle over positions

Besigye, Muntu campaign hots up

KCC kays warehouse construction over sewer pipes
Dropped ministers speak out

Ex soldiers to get pension

Instill patriotism, Museveni urges teachers
Entebbe plane crash kills eleven

Museveni explains Janet posting

Vision University guide out tomorrow

Tough traffic laws start

Germany holds 2 PRA suspects

Former Budo head arrested in court

Police raid Posta accounts office

Bujagali dam investor refunds $75m

New traffic law begins to bite

Family killed over ritual murder

Govt surrenders more land to Mengo

Ugandan ivory seized in Thailand

Fraud, rape, murder cases increase

Kony fathers 100 children

Microcare in financial crisis

TI OS 62NI R O2

12-jan
12-jan
12-jan
13jan
13jan
13jan
22-jan
22-jan
22-jan
26-jan
26-jan
26-jan
27-jan
27-jan
04-feb
04-feb
04-feb
11-feb
11-feb
11-feb
11-feb
12-feb
12-feb
18-feb
18-feb
18-feb
March 10
March10
March 10
March 17
March 17
March 17
March 20
March 20
March 20
March 25
March 25
March 25
march 26
March27
March 27
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APPENDIX I
CONTENT ANALYSIS CODE BOOK

This coding protocol is aimed at facilitating the coding of news on the front pages of

TheNew Visionso as to establish the most selected topics and news values &ad to a
ascertain the weather news with the biggest number of news values become leads.

Unit of analysis

The unit of analysis is a single news item which has a headline, byline and at least four
and more paragraphs. The headline and the three lead pasgregonsidered.

Variables (V)

Variable A. Prominence of news

Prominence is defined as the position a news items takes on a page. The variable which
will measure the prominence of news is the font size of the headline.

Lead: News item with the biggdstadline font on the page

Second lead: News item with second biggest headline font size

Third lead: News item with third biggest headline font size

A

Fourth lead: News item with second biggest headline font size

Variable B. News type
News will be catgorized as either hard news or soft news.
5. Hard news is defined as reports concerning important matters
6. Soft news deals with interesting matters such as huntarest stories

Variable C. Topics covered

Internal politics:Government acts and politicsdistrict and national level fall

under this category. This includes also includes legislative activities, Executive
activities, Judicial decisions, Constitutional issues, Elections, Political fundraisings
and donations, Statements and activities of iddia politicians, Political
appointments, interparty relations, activities of interest groups, Pubic opinions

pools, Abuse of political power, corruption
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7. Diplomacy and foreign relationgctivities of international political

organizations, activities ehdividual politicians, activities of political parties,
diplomatic visits, diplomatic negotiations and agreements, promises of aid and
corporation, policy statements, wars between countries

8. Military and defenseMilitary activities like war and defensappointments and

firing of military personnel. This category includes both foreign and domestic
stories.

9. _Crime/law and ordelAll crimes stories including criminal proceedings in court

and Police involvement.

10. Accidents and disasterBoth manmade accidnts and natural disasters like

earthquakes, droughts, and plane crashes.

11.Public healthcare and Welfatdealth, diseases, poverty, public welfare, social

and safety measures, welfare of children and marriage and marriage relations.

12.Education and religim Education, teachers, national examination results,

relations between parents and teachers and religion

13. Sports:Sports competition results and results, leagues and training

14.Human Interest/Entertainmeiriintertainment, fashion and beauty showsa |

situation where a celebrity is involved a criminal act, such a news item was

categorized as crime and not entertainment.

15. Land land titles and reforms

16.Other:This includes news items that do not fall under in any of the above

categories
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Variable D. News fa@us

17.Positive NewsStories that report harmony within the country and between

nations and nationals, cooperation, development, economic growth, and easing

of tensions.

18.Negative NewsStories depicting or suggesting conflict, misunderstanding,

crisis, borer disputes, human or natural disasters, poverty, disease, dumping of
toxic waste, smuggling, frauds and scandals.

19. Neutral: Stories that did not fall into any of the two categories.

Variable E. News values
The operational definition of a news value isagétnibute that makes a news item
newsworthy. Thivariable will measure the newsworthiness of news is the news values
given news item embodies. This will be done by determining the number of news values
present in a single news item.
F1: STATUS OF LOCATION IS ENCODED FOR EVENTS IN UGANDA ONLY
This concerns the importance of the geographical area where the event or idea occurred.
The importance results from the number of inhabitamésgiven placgthe political
importanceof the placge.g.capital city and the economical muscle of a given district.
If there is more than one district mentioned, then the one with the highest status is
considered.

0 No district mentioned or only foreign city or district named

1 Other districts

2 Capitalcity (Kampala)
F2: INFLUENCE
This factor refers to the social power of a group, institution, or their representatives/ a
single person. Every person, group and institution can be encoded. It does not matter
whether they are acting, they are interviewed or if there are affectedhether they
only appear marginally or they are the main part of a news item. But only encode
individuals, who are actually mentioned by name. Only the current influence is
encoded. Former influence is covereghiominence

0 Missing
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Groups, institutns, their representatives or a single person are not
mentioned at all. Instead, a distant
events without an acting person (e.g. nature, statistics, announcements e.g.
information about the European election giverttmphone etc.)
Attention: | f they talk about @Atheo g
etc. they normally refer to specific people or institutions that have been
summarized. So they not encoded here!

1 Low influence (local politics, district institions)

Groups, institutiondocal governments, local courts, district level acting

clubs, youth organisations and sports clubs, sports
associations/leagues/promoters below the national level.
Single peopletocal politicians (e.g. mayors of other distiictn Kampala,
local council five and three chairmen), representatives of sports
clubs/association/leagues/promoters below national level

2 High influence (national politicians and institutions)

Groups, institutions:

The High Court (it has five Divisiws: Civil, Criminal, Commercial, Family

and Circuit) and Subordinate Courts Chief Magistrates Court, Industrial

Court Magistrates Grade | and Il Local Council Courts levelqSub

county, parish, village) Quadis Courts, Judicial Tribunals

Oppositionpolitical parties national authoritiesthePolice and the Army

universities national churcheand n&onal sports associations

Single people:

Chairmen of the mentioned institutions and companies

Highest influence (National politics, internatiom&ting persons and

institutions)

International pressure groups and organisaijergsEuropean Union,

World Bank, Amnesty International)Countries and embassjdhe

Supreme Court, Court of Appeal, Constitutional Court, the Parligrmbat

ruling NRM party (government) and ministries

Single people:

Heads of states, heads of governmdadeambers of Parliamenieads of

the NRM party (members of the National Executive Committee (NEC))
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representatives of supranational organizations and chuyrobesoes of

international sports associations
F3: PROMINENCE
This value measures the degree of prominence of a person independent from his or her
influence. Hence his value refers to thlevel of publicity of a person mentioned by
name independent from his loer political or economic poweiThe three most
prominent people or groups are coded here, in order of the location of the story on a
news page. It doesndét matter whether they
mentioned. Only encode individuai$o are actually mentioned by name. In doubt

encode a higher (closest to the actual value) or highest values.

0 No person mentioned
1 Aordinary peopleo/unknown peopl e
2 Nationwideand internationallknown individuals (e.g. politicians,

athletes, entreprenesymational heads of religious institutions etc.) As a
rule, encode people only known from the Ugandan media.
F4: PERSONALIZATION
This concerns the reference to individuals rather groups and institutions. Hence the
more an institution or a group standghe focus instead of a single person, the less
personalized the news item is. It also refers to the question whether the people in the
news item are mentioned as individuals or if they represent a certain institution. If
several individuals are mentionedcode the highest value.
0 No personalization (No individual is mentioned by name
1 Low personalization
Individuals are mentioned by name but only represent an institution. The

main focus is on the group or institution the person is acting for. Always

encoé here i f the group or institution
mentioned intherepot.he per sondés function in th
mentioned.

2 Medium personalization

Individuals are in the foreground but the focus is on what they have to say
about isues that are being discussed rather than on the individual
themselves. Individuals are mainly included because of the role they are
playing for a group or institution.
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3 High personalization
Individuals are mentioned independently from the role they ayengléor
a group or institutionThe focus is on the individuals as such, their
viewpoints, actions or characters. Portraits and interviews always have to be
encoded here. However, direct quotes within news items are not regarded as
interviews.
F5: ACTION (CONCRETENESS OF ACTIVITY)
This factor distinguishes between different kinds of events: First it has to be found out if
the content of the report mainly is a description of a situation, an act of speech or an
active action. If none of these options preduwaies, the highest value is encoded. For
example if a remark refers to a concrete action, it has to be found out whether the report
is on the remark or the concrete action.

Example

If a certain action is reported (e.g. a murder threat of a strike parket} is put in a
sentence |i ke: I n corresponding statement s
you do not encode a spoken action here because the fact that someone gave a statement

is just mentioned in marginally. Mainly a certain action was ritesd.

If there are some different events in one report or several agpectevent are

presented, theone central topic on which the concreteness of activity is encoded.

Usually the main issue is mentioned in the first sentence.

1 Static situations:

A news items about situation which has not changed currently. This includes
historical (finished events) information as well as results of surveys (if it is no
before/after comparison), judgements, introduction of books and analysis of

situations.
2  Abstractions of acts/ dynamic situations

Predominantly the report is about a process or a dynamic situation. Even if you

cannot find out a concrete act of individuals or institutions, something changes.

Single actions (e.g. single burglaries) are abstrdcted encoded as a dynamic
situation (increasing delinqgquency). nCo
abstraction of acts, too. AThis Stri ke

concrete act but the abstract of many (anticipated) single events.
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3 Acts of speech/Expression of opinions

The report is about expressions/comments of one or more persons or institutions,
predominantly. They (comments) do not have to be reproduced literally. They
should express opinions, assessments, etc. no decisionss&gps, which have

a character of decision, are encoded with 4.
4 Concrete actions/Announcements/Decisions/Laws/State visits

Predominantly the report is about the acting of concrete, named individuals and
institutions. This value includes expressions waitthecisional character as well,

which means all expressions that express more than only an opinion and which
have consequences. For example: decide, deny or insist on something. Even acts
which do not take place and announcements of actions are encoeeBdre

example: a decision not to do something, akaill in Parliament

Laws and changes in law are always encoded here, even if, for a better
understanding, future situations are described.

For exampleState visits and given speeches on state vegitgt proceedings,
accidents and natural disasters and sports activities are coded here.

F6: RANGE

The range of an event or idea describes the number of persons who are affected directly
by the event (or who were, could be, will be affected). It does atiemf the event
actually happens or i f it may happen. MfdRar

If the consequences affect different groups of individuals in a positive and negative
way, the approximate total number of affected people is encoded. The totamem
encoded independently t doesnét matter i f the event,

is to the fore.

If there are some different events in one report or several aspects of an event are
presented, the encoding person has to choose one tepitabn which the range is
encoded. Usually the main issue is mentioned in the announcement or in the first

sentence.
0 Missing
Range cannot be calculated, e.g. state descriptions or more basically: reports about

abstract consequences (e.g. statemeoctsioenical development)
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Sporting events, movies, fashion topics and art events are always encoded here;
except reports about sports/culture policy or reports about art and sports from an

economical perspective (economical theme).
1 least range of relevanepple

Individuals are affected directly; as well as small groups like families, passengers
(e.g. in a car), a group of card players, etc. (approximately less than 100 persons)

2 Small range of relevant people

Single groups or some medium/ large groupmdividuals are affected, e.g.
schools, single firms/ companies, clubs/associations, parliament etc.

(approximately 10 000 persons)
3 high range of relevant people (= different groups of soriety

social categories like lobbies and professional guildsaffected, as well as

regional parts of those groups or firms/ companies/enterprises in general (e.g. civil
servants, students, citizens of a city, party members, workers, unemployed
persons, unionists, foreigners) and events (party congresses, stiGkes,

(Approximately 1 00aL0 000 persons)
The development of stock market is coded here.
4 highest range of relevant people

All citizens of a given country, Uganda or one or more other nations are affected.
Furthermore all groups of persons/ individualso represent more than a half of

the population (e.g. men/women)

Decisions/announcements of heads of churches or religious leaders are also

encoded here.
Political statements of heads of states are encoded here, too.

Armed conflicts are also encoded &i§Approximately more than 10 000

persons)

F7: SURPRISE

An event or idea is a surprise if it occurs unannounced or if it contradicts existing

expectations.
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If there is no indicator for a contradiction of expectation in the text, you can assume
that the event has no astonishing character. (In brief: there must be an indicator)

It is about the journalistic presentation of the central issue.

Indicators astonishing, unexpected, debuting, for the first time, despite of, nevertheless,
although and analoguerms.
If there are some different events in one report or several aspects of an event are
presented, the encoding person has to choose one central topic on which the surprise is
encoded. Usually the main issue is mentioned in the announcement oriratthe f
sentence.
0 No surprise: The event is not spontaneous but can be announced. E.g. openings,
civil works, change of employees, yearly conferences, birthdays.
If there is no indicator for a contradiction of expectation, events are encoded here,

even ifthe content and the outcome of the events are still open.

1  low surprise @ver fulfilment of expectations)
Events and ideas cannot be announced, it they are spontaneous, and the audience
hasndét had any knowl edge aboatos(intthee even

text) for specific expectations, to which the event contradicts.

2 high surprise (astonishing change during the action)
Eventcontradicts the expectatianis does not matter if the event can be
announced or not. The text must includeraticator for a contradiction of
expectations.
F8: SUCCESS /USEFULNESS
This includes events or ideas, whose positive consequences are explicitly presented in a
news itemThe intensity of success depends on the perspective or the object: It is not
the sare if a single person or a state has a great beDéfierent grades of success
depend on centrality of values and the length of consequences.
Indicators:advancement, positive development, better, more, privilege, agreement and

analogue/similar terms.
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If there are different events in one report or several aspects of an event are presented,
the encoding person has to choose one central topic on which usefulness/success is
encoded. Usually the main issue is mentioned in the announcement or in the first

sentence.
0 No success (Success is not mentioned).
1 low success
Material or ideal improvements (e.g. protection of flora and fauna, sportive
success, election victory, positive business results) for a limited number of people
directly involved.
2 high sucess
Material of ideal improvement for a significant number of people directly

involved. (Existential benefit, e.g. humanitarian héipp)efforts for keeping peace

are encoded here

F9: DAMAGE/FAILURE

This value considers the outcome of an event or. itleia includes news items where

the negative consequences of events and ideas are explicitly presented in the news
items. The events can refer to either material, ideal or existential i3$figeimtensity of
damage depends on the perspective or thectlj is not the same if a single person or

a state has a big damagefferent grades of damage depend on centrality of values and
the length of consequences.

0 No damage (the damage is not mentioned in the news item).

1 Low damage: Material damage (dearent of welfare, losing of possession) ideal
and political damage (destruction of nature, inequity, sportive failures, election
def eat, per s o ntarinexistentidl damage (é.9. , Liglst maladies,
imprisonment).

2 High damage: Worsening oéntral human fields: life, lonterm diseases,
absence of freedom (existential damage) and-terng ideal or political damage

(e.g. resignation (not election defeat, which can be temporarily)

Every threat to peace is encoded here

F10: CONTROVERSY
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Controwersy means the explicit presentation of different opinions, which are carried out

verbally or literally, but not only as an action (e.g. violentNews items are encoded

here when there is a situation involvimgre than one paryre in direct or indiret

opposition over an issue, conflict metaphors are employed or where is physical

violence Opinions of journalists are not recorded as controversies because they are

personal views of a journalgsabout a given event, person or idea. Hence they are not

encoded here.

0
1

No controversy

Little controversy

Opinions and viewsf sources or people involved in a situationiara neutral
way.

High controversy

Big arguments between parties, high level of intensity in the conflict or
reproaches which derdomestic purity of individuals or rightfulness of

performance/behaviour.

F11: AGGRESSION

Aggression means the threat or use of violence.

0
1

Non aggressions

Little aggression: Violence against objects/things, bodily harm against individuals
andhostagetaking, fall under this category

Medium aggression: Violent excesses (on demonstrations, strikes), where people
get hurt, murder, infringement of human rights on a grand scale.

High aggression: War, civil war, terror (always encode 3, when war isgnedti

explicitly)

F12: THREATS AND RISKS

Threat and risks refer twews items about events and ideas ploge a threat or a risk to

people in a givesociety. The risks or threats can be economic, physical, medical or

psychological in nature. The objectistatus of the threat or risk is seceamahd to how

it is covered in the news report.
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0 No threat or risk: The news item does not mention any risks or threats at
all

1 Low level of risk or threat: The news item mentions some kind of risk or
threat (e.g. emnomic, physicalmedical, and psychological) but only briefly

2 Medium level of risk or threat: The news item focuses on economical,
physical, medical or psychological risks or threats but in a rather neutral tone and the
risks or threats in questionasly relevant for selected groups in society.

3 High level of risk and threat: The main focus of the news report is on
economical, ecological, physical, medical or psychological risks or threats, and these
are covered as to be relevant to more thah dfihe population, also if the threats or

risks are covered as highly urgent or alarming.

F13: DEMONSTRATION

Demonstration means the collective presentation of aims. The announcement of a
demonstration is encoded, too.

0 No demonstrations

1  small demastration: This involves few participants (up to 1000 participants),
peacefuktrike (employees of a single enterprise), and collecti@ignatures for
petitiors against the government

2 Medium demonstration: This includes quiet a number of people {10000
participants), big strikes (several organisations, branches of industry).

3 Big demonstration: This includésg numbers of participantatjout 11.000

participants)Political rallies are coded here.

F14: SEXUALITY/EROTICISM

This factor refers to thpresentation or reference to sexuality and erotic moments,
reference to sexual behaviolaye and relationshipshen mentioned in the news.
Sexualityin the sense of the gender and sex of the people mentioned in the news item is
not encoded.

0 Sexualiy/eroticism is absent

1 sexuality/eroticism is present

F15: CONTINUITY/ FOLLOW -UP
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This concernsgopics or issues already in the news
0 Not a followup of a news story that appeared in the media

1 Follow up of topic already in the news
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APPENDIX 1

CORDER

CODING SHEET
Headl i neéeéécecéeééecé&éaceééecééeeééeéé
Datdineée é € ¢ ééecéééeeééeééeé
By-l i neééééééééééeéééeéeééeéeeeecéeé
Position of the news iteméeéeeeéecéeceé
News typeééééeééeceéée
Topi CEEEEEéeEéeéééé ENBWSTOCUS.....oooeeeeei i
News factors present
F1 F2 F3 F4 F5
F6 F7 F8 Fo9 F10
F11 F12 F13 F14 F15

Comment on applying the variables
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APPENDIX IV

QUESTIONNAIRE FOR NEWS GATHERERS

1. Are the news values listed below important while you are writing news for

front pagePlease specify your choice by selecting one appropriate answer.

Extremely

important

Quite

important

Important

Not

important

| don't know

Controversy

Status of the
location where a
situation or event

occurred

Influence

Prominence

Personalization

Action

Range/ magnitude

Surprise /

unexpectedness

Success

Damage / Failure

Aggression

Threat and risks

Continuity/follow-

up

2. Wha would you say are the most importasasonghat you submit given

news story to the editorPleaseslaborate your answer
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