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ABSTRACT 
A consensus among media and communication scholars and professionals that the 

media is responsible for informing, educating and entertaining the public highlights the 

duty and power it has in a given society. By selecting, presenting and emphasizing 

certain news topics from the available thousands of topics and given news values, the 

media has the ability to influence the attitudes and beliefs of the people in one way or 

another. Therefore, I found it imperative to explore the front page of The New Vision, 

which has the highest readership in Uganda so as to establish the characteristics of the 

news received by the majority of newspaper readers who also constitute elites who 

make the laws that govern the population. The major aim of this study which is 

grounded in gatekeeping and news values theories and literature is to ascertain the most 

common news values, topics, focus and type of the most prominently presented news 

items on the front page.  

 

I used two research methods; a content analysis of the news items published between 

January 1 2009 and March 31 2009 and a survey of news writers and top editors who 

make major decisions on what finally gets into the newspaper. It was established that 

headlines suggesting drama or conflict were used to woo readers. The content analysis 

showed that on average, three hard news items are published on the front page. Each 

news article has an average of five news values but the lead news story, which is the 

most newsworthy, has about six. News about crime, law and order was the most 

frequent, followed by internal politics. However, the most prominently presented stories 

were about internal politics. Additionally, positive news was frequent but the lead news 

had a negative focus. The other noticable findings were that The New Vision editors are 

older, experienced and more educated than news gatherers (reporters, bureau chiefs and 

photographers). Both news gatherers and news processors largely use news values as a 

yard stick to determine which news stories get into the newspaper. I conclude that the 

news stories published in the newspaper go through a rigorous process which is 

influenced by several factors. This process, which includes news gathering, writing, 

shaping, sorting and presentation, is guided by news values which do not entirely 

guarantee a given news item a place in the newspaper. This is because other pressures 
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which are not limited to the interests of the news organization and the type of its 

ownership also influence the journalistic decisions.   
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CHAPTER ONE 

1.0 Introduction 

Every day, journalists write thousands of news items about events, ideas and situations 

that occur in the world but only a handful get into the newspapers. Media and 

communication scholars and practitioners reason that the news stories which get into the 

newspapers go through a gatekeeping process during which news people assess their 

newsworthiness using news values. During this process, the news gate
1
 opens, closes or 

is ajar for certain news items. But the gate is more likely to be opened for those which 

have more news values and they are also likely to get more prominence on the 

newspaper page. In a classical study, Galtung and Ruge (1965) proposed a list of news 

values that can be used to assess the newsworthiness of news items. Although 

international politics was the subject matter for which these scholars developed the 

news values for, the list has been applied to other types of news and proved to be 

empirically and theoretically valid and important. Such studies include those done by 

OôNeil & Harcup (2001) and Peterson (1979) in the United Kingdom.  However, no 

such study has been conducted in Uganda.   

 

Uganda, a landlocked country in East Africa, is a former British protectorate which 

gained independence in 1962. The country is divided into five regionsðcentral, north, 

east, west and southðwhich all make up over 90 districts. According to the CIA World 

Fact Book, Uganda has a population of 32 million. The literacy level is 66.8% of which 

the majority is men and the official language is English (CIA World Fact Book: 2009).  

There are four daily newspapers in Uganda but the market is led by The New Vision 

which has a daily circulation of 35,000 copies (World Association of Newspapers 

2009:917). Newspapers provide many people with information and ideas. People read 

or indirectly come into contact with the general trend of events by speaking to those 

who access media reports. Therefore, it greatly matters to assess the content given to the 

majority of the newspaper readers who include elites who influence the decision-

making process which is in one way or another is influenced by the media content.   

 

                                                      
1
 News gates are different decision-making  points in a communication channel (Shoemaker 1991:2)                         1 
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The aim of this study is to ascertain the most common news values, topics, focus and 

type of the most prominently presented news on the front page specifically because of 

two reasons. First, the front page is the most important page of a newspaper (Reisner 

1992:971) and it represents the most important news items selected by editors (Croteau 

& Hoynes 2000:126). Secondly, readers are more likely to read news on the front page 

than news on any other page because of the big screaming headlines which crave for the 

readersô attention.   

 

1.1 Background 

The New Vision, which is a government-owned newspaper, plays a central role in 

providing information to Ugandans. Even though its outreach is less than that of the 

radio
2
, this newspaper has the largest nationwide readership which includes elites who 

influence government decisions and also make national policies.  The New Vision was 

founded in 1986. It is the oldest newspaper in the country and has a daily circulation of 

35,000 copies
3
 (World Association of Newspapers 2009:917, 

http://www.newvision.co.ug). Its content includes current affairs, economic issues and 

foreign news. What is published in this newspaper is carefully chosen during a daily 

editorial meeting attended by top editors. The meeting is chaired by the Editor- in-Chief 

or the deputy. It is attended by the news editor, the deputy news editor, the assistant 

news editor, the photo editor, the chief sub-editor and the deputy chief sub-editor
4
. 

During the editorial conference, the news editor presents a ñlove letterò which is a line-

up of the potential page-one news items. The editors then assess the newsworthiness of 

each news item on the ñlove letterò and the final decision on which news item to give 

high prominence is accomplished by mutual agreement among them. This thesis uses 

two theories which been proven by previous scholars to be valid and commonly used to 

explain such journalistic decisions: gatekeeping and news values (news factors
5
), which 

                                                      
2
 Radio is the most geographically spread and accessed by the Ugandan population, with stronger 

presence in rural areas than TV and newspapers (African Media Development Initiative 2006:13) 
 
3
 According to Mwesige (2004:72), the average daily newspaper circulation of Uganda is 90,000 copies 

 
4
 Deputies usually attend the meeting when their superiors are off duty or engaged with other editorial 

work  
5
 News values, also known as news factors, are attributes which make a given news item worth 

publication. Their sum constitutes the newsworthiness of the news item. 

http://www.newvision.co.ug/V/
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are believed to be mass communication oldest theoretical frameworks. While 

gatekeeping is a process of winnowing down and shaping a big number of potential 

front page news items into a few, new values are characteristics which Hall et al (1978) 

describe as offering: 

ñthe criteria in the routine practices of journalism which enable journalists 

and editors to decide routinely and regularly which stories are newsworthy 

and which are not, which stories are major lead stories éò (Hall et al 
1978:54). 

Hall suggests that the news values guide editors while evaluating potential front page 

news items where by the more news values a news items embodies, the more likely it is 

selected because the characteristics translate into its newsworthiness. In this regard, the 

evaluation process is the gatekeeping of news and it is guided by news values.      

1.2 Statement of the problem 

A review of studies demonstrates that gatekeeping and news values which is the most 

prominent approach to news selection (Eilders 2006: 5), are valid theories used in media 

and communication research. Much of this kind of scholarship has been done in 

Western countries like the United States and the United Kingdom, thus availing various 

empirical data, but little has been conducted in Uganda or even Africa as a whole. 

Instead there is considerable amount of research on peace and conflict journalism 

conducted by a couple of scholars like Goretti Linda Nassanga
6
, George W. Lugalambi

7
 

and Sabiiti
8
 among others. This may perhaps be because scholars are not interested in 

the selectivity news or there is a general lack of research tradition in East Africa 

(Okigbo 1990:9; Ramaprasad 2006:20). The observations of these scholars were 

confirmed further when a closer look into media and communication scholarly refereed 

journals revealed that with exception from Ramaprasadôs work, no other research on 

gatekeeping had been published about Uganda. Actually, this study was not limited to 

Uganda but also concerned Kenya, Tanzania and Malawi. Therefore, there is need to 

conduct media content research so as to increase the available amount of empirical data 

on the selection of news in Uganda.  

                                                      
6 An example of her study is: ΨtŜŀŎŜ WƻǳǊƴŀƭƛǎƳ !ǇǇƭƛŜŘΥ !ƴ !ǎǎŜǎǎƳŜƴǘ ƻŦ aŜŘƛŀ /ƻǾŜǊage of the 

Conflict in Northern ¦ƎŀƴŘŀΩ ƛƴ /ƻƴŦƭƛŎǘ ŀƴŘ /ƻƳƳǳƴƛŎŀǘƛƻƴΦ ±ƻƭΦс όнύΦ www.cco.regener-online.de 
7 Lugalambi, G.W. (2006). Media, peace building and the culture of violence. In Mbaine, A.E. (Ed). Media 

is situations of conflict: Roles, challenges and responsibility.   
8
 Sabiiti, S.M. (2006). What role should the media play in conflict transformation and peace-building. In 

Mbaine, A.E. (Ed). Media is situations of conflict: Roles, challenges and responsibility  
 

http://www.cco.regener-online.de/
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Notable about previous studies on gatekeeping and news values including that of White 

(1950
9
) is that they were more concerned with why some news items did or did not 

make it to the newspaper the next day and not how they were presented prominently in 

the newspaper. Therefore, the point of departure here is that this thesis goes beyond the 

selection of news in general to its prominence on the front page. 

1.3 Aim of the study 

I want to explore the content of the front page of The New Vision and news attributes 

which influence its selection and prominence. In particular, the focus is on the news 

values, topics, focus and type of the most prominently presented news items.  

 

Also, besides testing the validity of the theories of news values and gatekeeping whose 

background is in the developed world, I want to establish how the journalistic decisions 

among journalists differ.  

1.4 Research questions 

Many definitions have been formulated on what gatekeeping is but commonly, 

gatekeeping is described as a process during which journalists decide on which news 

items to publish or not to publish
10

. This process, which involves how the news is 

shaped, timed for dissemination and handled (Shoemaker et al 2001:233) is supposedly 

guided by news values (Hall et al 1978:54) which scholars have developed theoretically 

in terms of lists or sets of attributes. These attributes have been used in a variety of 

studies aimed at establishing journalistic decisions and what makes certain news item 

newsworthy. Broadly categorized, these studies deal with how and why journalists 

select certain news items and not others to be published in the newspaper. For instance, 

Galtung and Ruge (1965) used news values to describe events presented in the 

Norwegian media, OôNeil and Harcup (2001) used them to study the news selection 

process in British newspapers. Conversely, Peterson (1979) used news values to study 

what events in countries other than Great Britain are likely to be preferred by The Times 

                                                      
9
 White is cited in Cassidy (2006:7) 

10
 For instance, McQuail defines gatekeeping as a process by which selections are made in media work, 

especially decisions whether or not to admit a particular news story to pass through the news gates 
(McQuail 1994: 213). 
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newsmen as being newsworthy, while Schwarz (2006:45) studied their influence on the 

coverage of foreign news in three Mexican newspapers.  

 

Worth noting here is that this theory is built on the assumption that the more news 

values a given news item embodies, the more likely it gets into the newspaper because 

the big number of these attributes translates into its newsworthiness and likelihood to be 

presented prominently in the media (Galtung & Ruge 1965).  

 

However, organizational factors work hand in hand with news values in the process of 

selecting news. These among others include the editorial budget
11

 and policy, staffing 

and structure of the newspaper and the moment of construction of the news story itself 

(Hall et al 1978:53). On staffing, Bass (1969) argues that the kind of responsibility a 

news person is charged with affects the selection of information thus implying that 

everyone involved in the news making process has a different function in the process. 

He went on to argue that (1) news gatherers (writers, reporters, assignment editors, and 

bureau chiefs) are responsible for collecting information and preparing news copy, 

while (2) news processors (editors, copy editors, translators and producers) modify and 

edit the news according to the local needs of a given society. In Hallôs (1978) typology, 

both news gatherers and news processors use news values to execute their work 

although their responsibilities seem to differ. Ideally, all the observations above and 

whether there is a relationship, if any exits, between what is actually in the news 

published in the media and the perception of the journalists still stands to a test because 

no scholarly study published in a refereed journal if any has been found to have 

attempted to examine these issues in a Ugandan newspaper or The New Vision in 

particular.    

Therefore, the observations above suggest the following research questions: 

1. What are the most common news values and topics in the news presented 

prominently on the front page? 

2. How often do news items with many news values be presented prominently 

on the front page? 

                                                      
11

 Allern (2002:145) notes that the budget allotted to the editorial department is an important factor 
because a news department has to operate within its means, making managers to often be more 
concerned on the financial control 
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3. How do the journalistic choices of news gatherers match those of news 

processors?   

4. Why do certain news items and not others reach the editorôs desk? 

5. Why do editors give prominence to certain news items on the front-page? 

1.5 Significance of the study  

Mainly, this study is considered significant because it will spell out the characteristics 

of the news on the front page so as to give a snapshot of the news accessed by the 

majority of Ugandan newspaper readers.   

 

Secondly, the study will provide meaningful information to scholars interested in the 

Ugandan media content if the results get published in a scholarly journal.  

 

Third, his study will also make it possible to compare the results from different media 

both in Uganda and other countries.  

1.6 Scope of the study  

News items published between January 1 2009 and March 31 2009 will be content 

analyzed and journalists whose news items were published on the front page during this 

time will also surveyed.  

Numerous scholars like Ghanem (1997), Kiousis (2004), Watt, Mazza, & Snyder (1993) 

(cited in Shujun 2008:8) define news prominence as the placement, length, or other 

treatment given to media content. This can be interpreted to mean that the most 

important and newsworthy news story is usually made longer and placed prominently 

on a given newspaper page. Here, prominence is used to mean the visibility editors give 

to a given news item in a newspaperðin terms of the size of the headline excluding the 

visuals which accompany a given news item and its length. The news items will be 

retrieved from the online database of The New Vision. This because the hard copies of 

the newspaper, which could allow the measurement of the number of columns a given 

news item occupies, are inaccessible due to financial constraints to travel to Uganda.  

Additionally, the sources in the news and the photographs are not considered because I 

believe they are worth a study in their own right.    
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Lastly, news has forces which Shoemaker and her colleagues define as factors that 

influence the gatekeeperôs decision on either to accept or reject a given news item from 

getting into a newspaper (Shoemaker et al 2001:233). While Individual factors deal with 

the personal characteristics of journalists like their experience and education training, 

media routines concern the journalistic practices such as assessing newsworthiness of 

news items. Organizational factors comprise the policies and goals of a media 

organization, while extra-media factors include audiences, advertisers, the government 

and news sources. Ideological forces, among other things, include the influence of the 

people in power on the selection of news (Shoemaker and Reese 1996). However, 

among all the factors, scholars have found that assessing the newsworthiness of news 

items using news values is perhaps the most important (Fahmy, Kelly & Kim 

2007:548).  Therefore, this study largely focuses on news values. 

 

1.7 Thesis outline 

This thesis is made of six chapters. In chapter one, as already seen, it spells out the 

background of the study, the statement of the problem, the aim of the study, research 

questions, the significance of the study and its scope. 

The second chapter looks at the historical atmosphere of the development of the print 

media in Uganda as well as the status of the newspaper industry today. I point out that 

unlike in the past where arrests and intimidation of journalists was the norm of the past 

regimes; today journalism is not a very risky business and the country is now a home of 

several publications than before.  

Researchers have found that the selection and presentation of news is done during the 

gatekeeping process which is dictated by several conditions including the professional 

standard of news called news values. Therefore in the third chapter, I look at the news 

values and gatekeeping literature and theory. Chapter four clearly spells out how the 

content analysis and survey will be conducted while in chapter five, I concurrently 

present and discuss the data collected. In chapter six, I make my conclusions by 

discussing the studyôs findings in terms of the key issues that emerged from it and also 

identify fertile ground for future research. 
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1.8 Summary 

In  this  part of the thesis,  I  have  provided  an  overview  of  the  research  topic,  the  

overall  purpose of the study, the research questions and the rationale for doing the 

study. I have also pointed out the theory and method used in the study. The chapter has 

also presented the scope of the study justifying why this study is worth being conducted. 

The next chapter presents a brief history of the print media in Uganda and the present 

status of the newspaper industry in which The New Vision operates. 
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CHAPTER TWO 

2. 0 Introduction 

The major aim of this study is to explore the content of the front page of The New 

Vision and news values which influence its selection and prominence. In particular, the 

emphasis is on the news values, topics, focus and type of the most prominently 

presented news items. This part of the thesis gives as brief history of the development of 

the print media in Uganda and the current status of the newspaper industry in the 

country. This is done so as to highlight the environment under which The New Vision 

operates. 

 

2.1 A brief history of the development of the media  

 
Religious missionaries played a big role in the development of the print media in 

Uganda. In the 19th-century when Uganda was still a British protectorate, missionaries 

introduced the first publications, which were in English, (Matovu 1990:342). Because 

just a handful of Ugandans could read English at that time, these publications were 

served the information needs of missionaries in the country and those on leave at home. 

Later, these publications were published in native Ugandan languages to disseminate 

church-related messages.  In 1912, Uganda, witnessed the emergence of the first 

privately owned newspaper detached from the church groups. Kenneth Borup, a British 

businessman, founded the Uganda Herald. Its content appealed to the European 

community in Uganda.  The 1950s saw a proliferation of African-owned news 

publications which coincided with the peak of African opposition to the colonial 

establishment (Mwesige 2004:73-74). They included; Gambuzze, Munyoyonzi, Matalisi, 

Njubaô ebireese and Sekanyolya.  

 

However, these publications were on and off of the market because of lack of trained 

staff and capital among other things. The government-owned newspaper Uganda Argus, 

a daily founded in 1955, and another weekly founded in 1964 The People owned by the 

Democratic Party, were the largest by 1967. Uganda Argus had a circulation of 20,000 

copies while the later had 15,000 (Matovu 1990:344). When Idi Amin toppled the 
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Obote I regime in 1972, the Uganda Argus was renamed Voice of Uganda and later 

named Uganda Times when Amin was deposed in 1979.  When the current National 

Resistance Army led by President Yoweri Museveni came into power in 1986, the 

paperôs name was changed to The New Vision.  

 

Unlike the past governments which made the newspapers business risky, the current 

leadership has seen the proliferation of newspapers in the country. Through the eras of 

Obote 1 (1962 ï 1971), Idi Amin (1971 ï 1979), Obote 11 (1980 ï 1985), Tito Okello 

(1985 ï 1986), there were occasional beatings of the journalists by state security agents. 

Threats to journalists were rampant; their equipments were also destroyed on top of 

newspapers being closed down because of publishing articles opposed to the 

government. For instance Amin banned all foreign publications
12

 claiming they 

belonged to ñconfusing agentsò (Matovu 1990:346).  

 

But Museveniôs government has created an enabling media environment and has seen 

the number of private publications blossom (Balikowa 1995:608). There are also 

foreign publications from Great Britain and USA on the Ugandan market. This diversity 

of media ownership and the range of topics covered ï including rebel activity and 

human rights abuses by the army ï seems to speak well of the governmentôs tolerance 

and openness to an independent press (Mwesige 2004:75 cites Robins 1997).  

 

2.2 The status of the newspaper industry today  

There are over 30 newspapers in the country but only four are dailies. Two of theseð

The New Vision
13

 which published in English and Bukedde
14

, a Luganda vernacular, are 

owned by the government. Both Red Pepper
15

 and Daily Monitor
16

, which are also 

published in English, are privately owned 

                                                      
12

 Matovu (1990:345) notes that foreign newspapers and periodicals came from Kenya, Tanzania, 
Zambia, Nigeria, United Kingdom, the Unites States and France 
13

 It was founded in 1986 
14

 It was founded by the current government in 1994 
15

 It was started in 2001 by former journalists of The New Vision 
16

 Monitor was founded in 1992. 
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The New Vision (www.newvision.co.ug) and the independent Daily Monitor 

(www.monitor.co.ug) have the biggest readership and target the educated or elites. The 

average daily newspaper circulation in Uganda is 90,000 (Mwesige 2004:72) but the 

biggest percentage is circulated by The New Visionð35,000. Bukedde 

www.bukedde.co.ug), with a circulation of about 15,000 copies daily (African Media 

Development Initiative 2006:23), targets the Baganda who constitute 17% of the 

Ugandan population. The Red Pepper (www.redpepper.ug) has a circulation of about 

18,000 (Nassanga 2007:4). 

The New Vision and Bukedde
17

 are published by the New Vision Printing & Publishing 

Company Limited, which is also known as Vision Group. The Vision Group is owned 

by the Ugandan government (53%) and private institutions and individuals (47%). The 

shares of the Group are traded on the Uganda Securities Exchange. The Group owns 

over three local newspapers, four radio stations and two television stations which were 

launched last year. The government appoints the companyôs board, chief executive, and 

editor-in-chief. The first Editor-in-Chief was William Pike, a British national, who held 

this position and that of chief executive officer for 20 years. He resigned on 12 October 

2006.  In late November 2006, a Belgian journalist, author and activist, Els de 

Temmerman, was appointed Editor-in-Chief. The government assured her of editorial 

independence (The Ne Vision November 30:2006). The post of chief executive officer 

was given to Robert Kabushenga, a strong supporter of the ruling National Resistance 

Movement party
18

.  Because the government originally owned the newspaper 100% and 

still appoints the management of the newspaper, many people still perceive it as more of 

a government mouthpiece than a newspaper which provides balanced news as it claims.   

The New Vision started as a weekly in 1986 and later grew into a Monday to Saturday 

paper. In the 1990s, it started a Sunday edition. The two weekend editionsðSaturday 

Vision and Sunday Vision- have a more of a leisure and relaxation focus and are 

considered different brands of the New Vision Printing & Publishing Company 

Limited. These weekend editions have a   variety of entertainment packages including 

a gossip column (Have You Heard), relationships (Intimate), fashion (Essence for Her, 

                                                      
17

 For more information look at http://newvision.co.ug/V/ 
18

 Uganda has a democratic system of governance and the ruling political party is the National 
Resistance Movement  

http://www.newvision.co.ug/
http://www.monitor.co.ug/
http://www.bukedde.co.ug/
http://www.redpepper.ug)/
http://newvision.co.ug/V/
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Total Man), parenting and travel among others. The New Vision has several editions 

from Monday to Friday. The editorial philosophy is to provide ñinformation of 

recordò
19

 covering all the facts and leave the opinion of the matter to the reader. 

The New Vision is 15 by 11 inches in size and averages 36 pages per issue, but can 

also reach as many as 60 pages in an issue. Approximately 70 percent of the paper is 

news copy, with 30 percent of the space dedicated to advertising 

(www.pressreference.com). 

The Nation Media Group and five other individual stakeholders jointly own Daily 

Monitor which is published by Monitor Publications Ltd. Daily Monitorôs daily print 

run is 25,000 with the same 15-by 11-inch format as The New Vision, Daily 

Monitor averages 31 pages per issue, but can reach up to 50 pages. On average, 80% of 

the newspaper space is committed to news copy, leaving only 20% for advertisements 

(www.pressreference.com). The newspaper has a wide range of content, aiming to cater 

for all segments of society. For example, they have special inserts for women, young 

people, education and health. The newspaper is frequently critical of the government. 

Subsequently, it is often labeled by the government as an óenemy of the stateô (African 

Media Development Initiative 2006:24). 

 

 Another daily, The Red Pepper (www.redpepper.ug), is categorized as a tabloid which 

publishes gossip especially about celebrities and other public officials, sex, and politics 

among other topics. For instance early last year, the newspaper published a story 

alleging that Libyan President Col. Gadaffi was having an adulterous relationship with 

Best Kemigisha, the Queen Mother of King Oyo Nyimba of Toro Kingdom in Uganda.  

 

The most prominent local weeklies include The East African 

(www.nationmedia.com/eastafrican) published by Nation Media Group, The Weekly 

Observer (www.ugandaobserver.com), East African Procurement News 

(www.procnews.com) and The Independent( http://www.independent.co.ug/) founded 

by Andrew Mwenda in 2007. Mwenda launched The Independent after resigning from 

Daily Monitor claiming that the government had compromised the editorial freedom of 

the newspaper. Mwendaôs news magazine, which is very critical of the government, 

                                                      
19

 http://www.newvision.co.ug/V/ 

http://www.redpepper.ug)/
http://www.nationmedia.com/eastafrican
http://www.ugandaobserver.com/
http://www.procnews.com/
http://www.independent.co.ug/
http://www.newvision.co.ug/V/
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provides ñuncensored news, views & analysisò He has been in and out of police custody 

and court over his journalistic work several times. Other small newspapers published in 

English include The weekender, Sunrise and The Message among others. They are 

mostly confined in Kampala, the capital city and a few major towns like Jinja. 

2.3 Summary 

In this chapter, I have looked at the historical atmosphere of the development of the 

print media in Uganda as well as the status of the newspaper industry today. I point out 

that unlike in the past where arrests and intimidation of journalists was the norm of the 

past regimes; today journalism is not a very risky business. The country is now a home 

of several publications than before because of the relative freedom the current 

government has granted journalists to do their work. According to a 2009 report by 

Reporters Without Borders, an international organization which fights for press freedom 

and denounces the violations of the human rights, the press freedom ranking had 

improved from position 107 to 86 (http://en.rsf.org/press-freedom-index-

2009,1001.html).  The next chapter looks at the literature review on gatekeeping and 

news values and previous studies on journalistic decisions. 

http://en.rsf.org/press-freedom-index-2009,1001.html
http://en.rsf.org/press-freedom-index-2009,1001.html
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CHAPTER THREE 

LITERATURE REVIEW AND THEORY 

                                                                                   

3.0 Introduction 

A number of theories can be used to identify and explain the choices made by news 

people but this thesis is guided by the news values and gatekeeping theoretical 

frameworks. The rationale for selecting them is that they are relevant in explaining why 

only a handful of news items are published in a newspaper despite the fact that over 

thousands of news items are usually available every day. An analysis of sociology and 

media and communication scientific research articles mainly retrieved from the 

Communication and Mass Media Complete database and book chapters reveal that the 

gatekeeping theory is of the view that several pressures determine the passage of certain 

news items through the news gates. These pressures, which are known as forces, range 

from micro (individual forces) to macro level (Shoemaker and Reese 1996). It was also 

established that news has certain attributes which are known as news values. The news 

values theory on the other hand notes that given news stories have certain attributes that 

makes them worth publication. But before exploring the gatekeeping and news values 

literature, it is important to briefly define news. 

 

3.1 What is news? 

Several scholars have attempted to define news but usually, it is defined as a report 

about an event, person or idea which is considered to be worth publication by journalists 

because of the news values it embodies
20

. Notable about the definitions is that some of 

the scholars like Breed (1964) (cited in Lee & Choi 2009:303) use news values to define 

news, while others like Gieber (1964) and Fishman (1980) (cited  in Schudson 

1989:263) argue that news is constructed by news people. This is done during a process 

which begins with the sorting and selecting of events and topics according to a socially 

constructed set of categories (Hall et al 1978:53). This may imply that if a given event 

                                                      
20

 For instance, Breed (1956) defines news as a report of a recent event judged by newsmen to be 
worthy of publication for the interest and/or information of members of their audience, and has the 
following characteristics to a greater or less extent: recency, interestingness, accuracy, availability, 

simplicity, salability, significance, prudence, objectivity and superficiality (cited in Lee & Choi 2009:303). 



15 

 

or topic is not nominated in the first place, it does not become news. And because what 

is nominated is partially based on the journalistôs individual understanding of what 

news is, it is most likely that the choices made differ because the ñdefinitions of  news 

are not fixedò (OôNeil & Harcup 2008:171).  What is even more interesting is that 

journalists themselves cannot absolutely define the product they manufacture. Some of 

them boldly say ñI know news when I see itò when asked to define news (Shoemaker & 

Cohen 2006:7).  So because scholars agree that there are varying definitions of news 

and even in practice it is hard to define it, perhaps there is a need for more studies 

geared at getting an absolute definition of news. But this thesis is not intended to 

explore this issue. It is more concerned with news values and the forces which either 

facilitate or constrain a news report from being published during the gatekeeping 

process. 

3.2 Gatekeeping 

Many definitions have been formulated on what gatekeeping is but commonly, 

gatekeeping is described as a process during which journalists decide on which news 

items to publish or not to publish
21

. This process, which involves how the news is 

shaped, timed for dissemination and handled (Shoemaker et al 2001:233); encompass 

all forms of information control which among other things includes selection, addition, 

shaping, deletion, localization and withholding information.  

 

Lewin (1947), a social psychologist, first coined the theory of gatekeeping in his theory 

which was meant to describe food choices among families. He noted that the 

gatekeeping process, which could be also applied to communication studies, was guided 

by forces which influence the gatekeeperôs decision on either to accept or reject a given 

news item from getting into a newspaper (cited in Barzilai-Nahon 2008:2). Whereby in 

media and communication studies, the journalists (both news gatherers and processors) 

are the gatekeepers who either open the news gate
22

 for certain news stories or closes it 

for them not to get into the newspaper. Consequently, White (1950) brought the 

gatekeeping concept into media and communication scholarship in his study of wire 

                                                      
21

 For instance, McQuail defines gatekeeping as a process by which selections are made in media work, 
especially decisions whether or not to admit a particular news story to pass through the news gates 
(McQuail 1994: 213). 
22

 News gates are different decision-making  points in a communication channel (Shoemaker 1991:2)    
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editor Mr. Gates (Cassidy 2006:7). Since then, several studies have been done in respect 

to this theory and have identified several factors that influence the process. The factors, 

which are scattered throughout news gatekeeping literature, include among others the 

economic limitations on news gathering and production, the personal and professional 

characteristics of the journalists, the ideologies of those in power and the journalistic 

routines which include assessing the news worthiness of stories among others. For 

instance Shoemaker and her colleagues scrutinized the strength of the media routine of 

assessing the newsworthiness of congressional bills and individual forces in the 

selection of news. They concluded that the routine, which is guided by an understanding 

of news values (OôNeil & Harcup 2008:161), exerted more influence on the selection of 

news than individual forces (Shoemaker et al 2001:236). Similarly, Cassidy (2006:17) 

and Ramaprasad (2006:11) also found that this media routine had the largest influence.  

 

3.3 News values 

During the assessment of the newsworthiness of the items, the news gates close, open or 

are ajar to certain stories because the journalistic decisions are based on certain values 

(news values) which are the professional codes used in the selection, construction and 

presentation of news stories (Watson 2007:112, OôSullivan
23

 et al 1983:153). Scholars 

like Galtung & Ruge (1965), OôNeil and Harcup (2001), Eilders (1997), Oestgaard 

(1965), Sande (1971), Schulz (1976, 1982), Staab (1990)
24

, Maire, Ruhrmann & Karin 

(2008), have theoretically developed the values in terms of lists or sets of attributes 

which they say news items must embody for them to pass through the news gate. 

Therefore, news values are attributes which news items should fulfill or have for them 

to be allowed into the news gate (the selection hypothesis by Galtung & Ruge) and the 

more attributes a given news item embodies, the higher the chances of it being selected 

and replicated (additivity hypothesis by Galtung & Ruge).   

 
To simply list one set of news values overlooks several previous studies that have 

generated various lists of news attributes. Therefore, I have attempted to group similar 

news values explored in various empirical studies I managed to access according to six 

                                                      
23

 hΩ{ǳƭƭƛǾŀƴ Ŝǘ ŀƭ мфуо Ŏited in De Beer 2004:169 
24

 Eilders (1997), Oestgaard (1965), Sande (1971), Schulz (1976, 1982), Staab (1990)  are cited in Maire 
Ruhrmann & Karin 2008:206 
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themes; the nature of news, the people involved in it, the agenda of the media, 

proximity and the effect a given news item has on the public. 

 

The effect of news: News values which fall under this category are those which are 

concerned with the intended, expected or assumed outcome of a story about a given 

situation, idea or event. Therefore, news items gatekeepers consider significant in all 

aspects ïbe it in terms of a possible threat to life or an improvement in oneôs healthð

are worth publication. This value is termed as RELEVANCE (OôNeil & Harcup 2001; 

Lippmann 1922
25

). And the significance of the consequence or relevancy has to be 

highlighted irrespective of whether it is goodðSUCCESS (Maier & Ruhrmann 2008); 

USEFULNESS (Galtung & Ruge 1965); GOOD NEWS (OôNeil & Harcup 2001) or 

badðDAMAGE, AGGRESSION, THREATS AND RISKS (Maier & Ruhrmann 

2008); BAD NEWS (Galtung & Ruge 1965; OôNeil & Harcup 2001).  

Galtung and Ruge (1965) also proposed THRESHOLD as a news value. They argue 

that a story is more newsworthy when it affects a large number of people and if it i s also 

socially significantðMAGNITUDE (OôNeil & Harcup; 2001) IMPACT / 

CONSEQUENCE/IMPORTANCE (Tsan-Kuo, Shoemaker & Bredlinger 1987) or 

RANGE (Maire, Ruhrmann & Karin 2008).   

 

The people involved in the news: This category includes news values which are 

related to the people involved in the events and situations journalists write about. This 

category of news values caters for two of the traditional 5w+H of WHO and WHERE 

every news story should answer. Research has shown that all scholars recognize the fact 

famous people and places that constitute elites and elite nations, are major subjects in 

the news. Socially, their actions usually affect a considerable number of lives than those 

of ordinary people (Eilders 1996:8), which makes elitism an important news attribute. 

This attribute is labeled: ELITE PEOPLE, (Galtung & Ruge 1965), PROMINENCE 

(Maire, Ruhrmann & Karin 2008); THE POWER ELITE, CELEBRITIES (OôNeil & 

Harcup 2001). Perhaps many lives are affected by elites because have high social 

power, a news value Maire, Ruhrmann & Karin (2008) call INFLUENCE.  Research 

has also shown that reports about the activities of prominent or elite people are more 

likely to be published when they are personalized and of course this overlaps with the 

                                                      
25

 Lippmann (1922) is cited in  Zhang et al (2006:74) 
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news value of PERSONALIZATION (Maier, Ruhrmann & Karin 2008) which is also 

called REFERENCE TO PERSONS (Galtung & Ruge 1965). According to Bennett 

(1998), personalizing news items enables an issue to be easily dramatized (cited in 

Rosewarne 2007:6) because the media deems drama a necessary aspect that incites the 

interest of their audience (Ryan 1991)
26

. The status of the location of the place where 

the event, situation or idea occurred also plays a role in the selection of the news report. 

Galtung & Ruge (1965) note that news items about ELITE NATIONS are more likely 

to be published. This value is equivalent to what Maire, Ruhrmann & Karin (2008) 

terms as the STATUS OF NATION if applied to international news or STATUS OF 

LOCATION if applied to local news.  

 

The nature of the news: The manner in which a given event, idea or occurrence 

written about takes place plays a role in the selection of news. While some of the 

activities or occurrences may be spontaneous, other may be planned, anticipated or 

coordinated like press conferences. Several scholars agree that news items about press 

conferences are less likely to be selected than those about spontaneous events, situations 

and ideas. Such news generates more attention than predictable ones because there is a 

better chance for them to harm oneôs life (Eilders 1996:8). Hence, there is a tendency 

for news people to prefer news with this value termed as: SURPRISE (OôNeil & 

Harcup, 2001; Maire, Ruhrmann & Karin, 2008) UNEXPECTEDNESS (Galtung & 

Ruge 1965), UNUSUALNESS (Shoemaker and Cohen 2006; Park 1940) and or 

SENSATIONALISM (Tsan-Kuo, Shoemaker & Bredlinger 1987; Lippmann 1922; Park 

1940)
27

. Surprisingly, the more likely the news gatekeeper expects such events, 

situations and ideas to occur, increases its chances of becoming news 

(CONSONANCE).  

 

Additionally, news stories about events and occurrences that can be discussed in terms 

of the ACTION(S) of people are more likely to be published than those that are the 

outcome of abstract social forces. The actions of people (CONCRETENESS OF 

ACTIVITYðM aier, Ruhrmann& Karin 2008) are preferred than abstract figures of 

speech or abstract concepts because they can be easily understood and interpreted. 

                                                      
26

 For more information on Ryan (1991) discussion on drama, look at Braun 2009:21. 
27

 Park (1940) is cited in  Zhang et al (2006:74) 
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News items which explicitly present the disagreements among two or more groups or 

parties is newsworthy because they have the news value of CONFLICT (Shoemaker & 

Cohen 2006) which is also known as CONTROVERSY (Maier, Ruhrmann& Karin 

2008). The old adage of the media that ñif it bleeds it leadsò is usually in play during the 

news selection process because controversy, especially in politics (Gans 1979:35), 

invites the attention of readers. This value overlaps the value of DEMONSTRATION 

(Maier, Ruhrmann & Karin 2008) which concerns a big number of people collectively 

presenting their concerns which may or may not be controversial.  

 

OôNeil and Harcup (2001) list ENTERTAINMENT as a predictor of whether the media 

is likely to carry a given news item. They argue that stories can be included in a 

newspaper not because they provided serious information to the reader, but to merely 

entertain the reader. When accompanied by pictures, the opportunity for such news 

items to get into a newspaper or broadcast increases because ñeven when there was little 

obvious intrinsic newsworthinessò (OôNeil & Harcup 2001:274) because people are 

essentially interesting and can be vividly depicted in images (Hall 1973:103).  In further 

support of this argument, McGregor (2002) points out that that what is selected and 

presented as news is driven by pictures and their perceptual and iconic power, thus the 

value of VISUALIZATION (Maire, Ruhrmann & Karin 2008) which is also called 

VISUALNESS (McGregor 2002).  To justify that this value is not only valid for 

television news only, McGregor cites Grattan (1998) as noting that most newspapers are 

increasingly design-driven, therefore design is used to attract readers; especially the 

young (McGregor 2002:3).  Additionally, news involving a sexðENTERTAINMENT 

(OôNeil & Harcup 2001), SEXUALITY/EROTICISM (Maire, Ruhrmann & Karin2008) 

ðis deemed newsworthy. This value gains more importance when people well known 

to the public (PROMINENCE, ELITE PEOPLE) and those with social power 

(INFLUENCE) are involved. An example of such news is that about CELEBRITIESô 

marriages and divorce.  

 

Proximity:  For over 40 years, many researchers identify the PROXIMITY of an event 

or situation as an important criterion used in deciding what news to cover or publish 

with the view that the closer the event, person or idea to the audience, the more 

newsworthy it is. To enhance these studies, Maire, Ruhrmann & Karin (2008) made an 
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elaboration to this value by defining it further. (a) GEOGRAPHICAL PROXIMITY: 

events and situations that happen within the vicinity of the audience or in countries 

which belong to the same region, (b) POLITICAL PROXIMITY: which involves 

situations and events that happen in countries with a similar political (c) ECONOMIC 

PROXIMITY: which relates to the economic importance of a given country to others; 

(d) CULTURAL PROXIMITY: events and situations that happen in countries with 

similar cultural factors like language, norms, values and history. Notable here is that 

this kind of categorization of this news value makes it easy to study, measure and 

explore proximity at different dimensions: geographically, politically, economically and 

culturally.  

 

The agenda of the media: Some news items may be published because they fi t into the 

overall composition or balance of a newspaper or news broadcast (COMPOSITION 

Galtung & Ruge 1965) or fit into the agenda of a media organization (NEWSPAPER 

AGENDA OôNeil & Harcup 2001). While this could be in respect of publishing soft 

news to balance hard news; it could also mean the need for editors to provide a mix of 

topics to the public.  

 

News in the news: Scholars also suggest that once an issue is covered in the news, 

other events or ideas related to it have to be covered. This value is called 

CONTINUITY (Galtung & Ruge 1965) or FOLLOW-UP (OôNeil & Harcup 2001). The 

authors suggest that once a story has been published, there must be continued coverage 

to justify the initial news judgment of the editors (OôNeil and Harcup 2001:263). 

Sometimes, more issues unfold as a result of the first publication of a news story and 

they tend to be more interesting and the audience also becomes familiar with the 

situation or event written about.   

 

Galtung and Ruge (1965) suggested that the more clearly an event can be understood, 

and interpreted without multiple meanings, the greater the chance of it being selected 

(UNAMBI GUITY). This value was not included in any of the themes I identified 

because it is a journalistic routine and in their training to write news in a way that the 

public understands the most difficult and complex issues. 
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3.3.1 Insight into news values studies 

Notable about news values scholarship is that the lists of the values were formulated 

basing on the characteristics of the news content (e.g. Galtung & Ruge, 1965; OôNeil & 

Harcup, 2001) than the organizational factors or personal and characteristics of the 

journalists. This approach overlooks the structure of the news media which too greatly 

influence the selection of news (Hall et al 1978:53).  

 

Besides that, no single news value has been identified as having more intensity during 

the gatekeeping process. This could perhaps be because events or situations that are 

written about have equal chances to score highly or low, not only on one or two news 

values, but a whole host of them (cited in McQuail 2000 cited in Braun 2009:7).  I 

suppose that the binary face of news values accounts for this problem because the news 

values either supplement one another or work against others. Taking an example of 

PROMINENCE, most prominent people have INFLUENCE in society and their 

ACTIONS concern many people in society (MAGNITUDE or RANGE).  On the other 

hand, the attribute of CONSONANCE means that the more a news items is about an 

occurrence or event expected to happen, the more likely it is to be published. 

Conversely, the more likely the occurrence or event is not expected to occur, the more 

the news item is considered newsworthy (UNUSUALNESS or SURPRISE).  This 

observation shows the complexity of having an absolute say on which news values has 

more predictive power for a news item to be selected because the values may also work 

against each other 

 

Related to the above, news values are not universal; they vary from one society to 

another because some of them are bound by the culture of a given society while others 

are culture-free (Galtung & Ruge 1965). Indeed, Shoemaker and Cohen (2006) explain 

that a situation which is socially significant in one country may not be so in another 

(Shoemaker & Cohen 2006:17). For instance if people of the same sex in a relationship 

kiss while in  a pub or bar, this makes news in Uganda, probably on the front page while 

this same incident may not make news in the United States or Sweden where the laws 

permit homosexuality. Homosexuality is deviant in the Ugandan society because it 

breaks the social norms while in Sweden and the US such relationships are recognized 

by the status quo. In December 2009, the Ugandan parliament received a bill that wants 
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to impose a life sentence on homosexuality and the death penalty on aggravated 

homosexuality
28

.  

 

3.4 Summary 

During the gatekeeping process, the gatekeeper has to SELECT information to include 

in the story, add more detail to it for it to be meaningful (ADDITION), hold back 

information which does not work well in the story (WITHHOLDING), create a tone for 

the story (SHAPING), make it suit the preferences of the reader in a given locality 

(LOCALIZING) and then take out the information which is irrelevant or not necessary 

(DELETION). This whole process is guided by news values which are the most 

prominent approach to news selectivity (Eilders 2006: 5). Scholars appear to suggest 

that the values ease the complexity of gatekeeping process and choices on how to 

present the news. Their absence in a given item leads to their exclusion from the 

newspaper. Their low presence in a news item translates into high options of being 

excluded from the gatekeeping process or low prominence on a newspaper page.  

                                                      
28

 According to the bill, aggravated homosexuality is defined as sex with a minor or a disabled person, 
where the offender is HIV-positive, a parent or a person in authority over the victim, or where drugs are 
used to overpower the victim (Candia: (2009) The New Vision, Govt defends need to legislate 
homosexuality, 12/12/2009) 
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CHAPTER FOUR 

METHODS AND MATERIALS 

4.0 Introduction 

This thesis explores the content of a Ugandan newspaper, The New Vision. A wide 

variety of methods have been used to study media content and journalistic decisions but 

this study will use content analysis and survey methods. These two methods have been 

used in previous news selectivity studies; for instance, Maire, Ruhrmann & Karin 

(2008) conducted a content analysis to study German television news selection, while 

Peterson (1979) used a survey to study the influence of news values on news selection 

behavior of 73 journalists working for The Times (London). In this chapter, I present the 

methods used, the variables measured and I briefly discuss how each of the variables 

was operationalized and the problems encountered in measuring them. Where possible, 

I provide examples. All these details are provided to enable the reader assess the merit 

of my findings (Deacon et al 2007:115). Worth noting here is that the results of the 

content analysis will also be used to support survey findings.   

4.1 Content analysis 

Content analysis is defined as ña research technique for objective, systematic and 

quantitative description of the manifest contents of communicationò (Berelson 1954 

cited in Deacon et al 2007:115). This definition points out the quantifying focus of 

quantitative research methods and the objectiveness of the findings because the 

procedures followed in a study must be clearly spelt out. The objectivity of this method 

has been questioned by critics who argue that media texts are open to varied 

interpretations and the identification of particular variables to be measured involves 

subjectivity (Macnamara 2006:3; Deacon et al 2007:131). The inclusion of the word 

objective may be misplaced but because such interpretations are heavily based on 

theory, the research questions, the context in which messages are created and the 

practicability of measuring the variables, this method yield acceptable results.  

 

In this study, a content analysis of the front page news published between January 1, 

2009 and March 31, 2009 is conducted because this method is said to adequately 
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generate answers to the questions a researcher wishes to study (Deacon et al 2007:115). 

The questions are:  

1. What are the most common news values and topics in the news presented 

prominently on the front page? 

2. How often do news items with many news values be presented prominently 

on front page? 

Following the content analysis steps suggested by Neuendorf (2002), five categories of 

variables were identifiedðnews prominence, news topics, focus of the news, type of 

news and news values. They were operationally defined and measured basing on the 

theory and previous studies on news selectivity. A coding book and coding form (pro-

forma sheet) were developed. A pilot content analysis was conducted to test the coding 

book and also to get acquainted with the peculiarities of the coding task. Issues that 

would have cropped up in the final study were identified, thus minimizing delays and a 

waste of time in coding in the final study. For instance, originally I had a list of over 25 

categories of story topics but since a few have been supported in this pilot study, I was 

able to reduce them to 16 with an assumption that they were not likely to be found in 

the final sample. I also identified the faults in measuring the news values besides getting 

familiar with using SPSS because during the course, I had about less three classes on 

using this program. Before considering the rating scale to measure news values, I had 

planned to just code the values as either present or absent in a given news story. But 

during the pilot study, I realized that it was somehow improper. For instance coding a 

news item involving the president of the nation as having the news factor of influence 

and also one involving the district criminal investigations department of the Police also 

having this value was found not to be logical. Yes, these two people are influential in 

the Ugandan society but one of them, the president, is more influential than the other. 

So there was need to draw a line between the two. 

4.1.1 Unit of analysis  

The unit of analysis is a single news item excluding advertisements, editorials, 

commentaries and other forms of opinions published on the front page.  A news item is 

defined as a piece of information which is at least four lines and longer and has a 

headline and a by-line (name of the author).  
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Only news items published from Monday to Friday were considered excluding 

Saturdays and Sundays. This was done because the weekend editions (Saturday Vision 

and Sunday Vision) have a different focus from the daily editionðThe New Vision. 

Besides that, these two editions are also completely different brands of The Vision 

Group. The design and focus of these two newspapers is leisurely and entertainment-

oriented. Only the headline and the first three paragraphs of the news items were studied 

because they usually have the major gist of a given news item. According to The New 

Vision style book (2005:), the staff is encouraged to use the inverted pyramid, a 

traditional form of writing, where by the ñjuicy bitsò of a given news item are packed in 

the first two paragraphs (The New Vision Style Book 2005:15). Therefore, by 

considering only the first three paragraphs, one is able to get the whole gist of the story 

without reading it entirely.  

4.1.2 Sampling technique   

The news items studied were chosen through simple random sampling, where by all the 

units of analysis had an equal chance of being included in the sample. First, I contacted 

a colleague of mine who works at The New Vision to compile the headlines of the news 

published between January 1, 2009 and March 31, 2009.  In the e-mails he sent me 

between December 2009 and January 2010, he listed the headlines of the news items in 

order of their ranking on the front page: lead, second lead news, third lead news and so 

on. I then retrieved the news items from The New Vision online archive because the 

online version is exactly the same as that in the newspaper.  

Since the weekend editions are not included in this study, a sampling frame of 64 issues 

was complied because only one issue is published per day. The desired sample was 15 

newspaper issues. Using Microsoft Excel 2007, I generated random numbers between 1 

and 64 and this eliminated several issues from the study but leaving me with a sample 

which was selected without difficulty and subjectivity. I ended up with issues published 

in five days in January: Monday 12 2009, Tuesday 13 2009, Thursday 22 2009, Monday 

26 2009, Tuesday 27 2009. There were four days in February: Wednesday 4 2009, 

Wednesday 11 2009, Thursday 12 2009 and Wednesday 18 2008. In March, six days 

were included in the sample: Tuesday 10 2009, Tuesday 17 2009, Friday 20 2009, 
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Wednesday 25 2009, Thursday 26 2009 and Friday 27 2009. All the days sampled 

generated a total of 42 news items. (See appendix II for the list of news items studied. 

 It should be noted that although the days sampled do not represent all the days the 

newspaper is published in a week (Monday to Friday) the major aim was to select a 

sample without any subjectivity ï a fair sample.  

4.1.3 Variables coded 

Analyzing a news item and relating it to news values it embodies to its prominence is an 

ideal ways of investigating the criteria used by news-people in the news making process 

(Eilders1996:3). Therefore, news values and news prominence were among the five 

variables analyzed. Others were type of news and the topic covered. News was also 

coded in terms of its direction: positive, negative and neutral. This was done with an 

assumption that the decision to position a news item prominently or not is a reflection 

and an emphasis of the newsworthiness certain news items have. So the positioning of 

the news changes depending on the number of news values present in a story.   

A coding frame, which was composed of a coding schedule (pro-forma sheet on which 

values for each variable is entered) and a coding book
29

 was formulated. To ensure the 

validity of the content of the coding frame, the variables were reviewed thoroughly so 

that they matched the research questions. An operational definition of each variable was 

then developed in close guidance of its theoretical meaning for it to fit the purpose of 

the study and previous studies.    

4.1.3.1 News values  

The operational definition of a news value is an attribute that makes a news item 

newsworthy. This variable measured the newsworthiness of news. This was done by 

determining the number of news values present in every news item. The set of values 

proposed by Maire, Ruhrmann & Karin (2008) was considered for this study because it 

was formulated basing on previous studies that developed them specifically for the print 

media (Maire, Ruhrmann & Karin2008:206), which is the focus of this study. Most of 

all, the set of news values is a combination of attributes suggested by several scholars ï 

Eilders (1997), Galtung and Ruge (1965),  Oestgaard (1965), Sande (1971), Schulz 

                                                      
29

 See Appendixes II and  III for the coding book and sample of coding sheet  
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(1976, 1982) and Staab (1990)
30

 ðand also cover many topics which makes it is 

conclusive. The values are: (1) Status of the nation, (2) geographic proximity, (3) 

political proximity, (4) economic proximity, (5) cultural proximity, (6) status of 

location, (7) influence (8),  involvement of a country, (9) prominence, (10) 

personalization, (11) concreteness of activity (Action), (12) range, (13) surprise, (14) 

usefulness/success, (15) damage/failure, (16) controversy, (17) aggression, (18) 

demonstration, (19) Sex (sexuality/eroticism), (20) risks and threats, (21) Visualization, 

(22) depiction of emotions.  

 

However, nine news values were omitted from this study. The news values of 

visualization and that of depiction of emotion are difficult to measure in text, which is 

the focus of this study. These two values work more adequately for television studies 

like that of Strömbäck (2008) and research that combines both text and photography.  

News values on proximity (1) geographic proximity, (2) political proximity, (3) 

economic proximity, (4) cultural proximity, (5) involvement of a country and (6) the 

status of the nation were not included in this study because they are best applied to 

international news. They would be misplaced if used in this study which largely deals 

with domestic news.   

 

I included the news factor of continuity that was proposed by Galtung and Ruge (1965) 

and also referred to as follow-up by OôNeil and Harcup (2001). These scholars noted 

that certain topics are covered because they are already in the news. The coding book 

Strömbäck (2008) used to study of the selection of news in the Swedish media ï Dagens 

Nyheter, Svenska Dagbladet, Aftonbladet, TV4 Nyheterna, Expressen, and Aktuellt was 

adapted but slightly adjusted to suit this study. His study was like that of Maire, 

Ruhrmann & Karin so their operational definitions were deemed similar. A five-point 

scale was formulated to measure the 15 news values (from 0 to 4) according to their 

intensity in the news. The scales were formulated to ensure that the right news values 

were coded as present or absent in a given story. Therefore for a news value to be coded 

                                                      
30

 Eilders (1997), Oestgaard (1965), Sande (1971), Schulz (1976, 1982), Staab (1990)  are cited in Maire 
Ruhrmann & Karin (2008:206) 
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as present, it had to be ranked highest in a given news story and the rest of the options 

were regarded to mean the news value was absent. 

1) The value controversy was identified as a disagreement between two or more parties 

(range from 0 to 2)  

2)  The value status of the location was coded for occurrences that occurred in Uganda. 

This news value concerns the status of the place where an event or situation written 

about occurred (range from 0 to 2) 

 3)  A news item had the value of influence when groups and individuals involved in the 

news item had high social power (range from 0 to 3)  

4) The variable prominence concerns well-known people both nationally and 

internationally (range from 0 to 3);  

5) A news item was considered personalized (personalization) if a news item had a 

reference to people (range from 0 to 3)  

6) Action (concreteness of activity): For a news item to have this value, it required more 

than a mere mention of a verb. It was coded as present for news about acts or situations 

that were potentially photographable in the mind of a reader (range from 0 to 4)  

7) A news item was considered to have the news value of range if a given number of 

people were directly or indirectly affected by a given occurrence (range from 0 to 4);  

8) The news value surprise was coded depending on the degree to which the event or 

situation written about occurred unexpectedly (range from 0 to 2) 

  9)  Success: This value is coded present if a news items explicitly presents the positive 

consequences of an occurrence or idea written about (range from 0 to 2) 

10) Damage/Failure: This value considers the negative outcome of an event or idea as 

indicated in the news item (range from 0 to 2)  

11)  Aggression: Aggression means the threat or use of violence (range from 0 to 3) 

 12) Threat and risks refer to news items about events and ideas that pose a threat or a 

risk to people in a given society. The risks or threats can be economical, physical, 

medical or psychological in nature. 

13)  Demonstration: Demonstration means the collective presentation of aims. The 

announcement of a demonstration was encoded, too (range from 0 to 3)  

 14) Sex: This value considered the presentation or reference to sexuality and erotic 

moments, reference to sexual behaviour, love and relationships when mentioned in the 
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news.  Sexuality in the sense of the gender and sex of the people mentioned in the news 

item was not encoded (range from 0 to 2)  

15) Continuity: This concerned topics or issues already in the news (range from 0 to 3) 

4.1.3.2 Prominence of news 

Prominence is defined as the position a news items takes on a page. This variable was 

measured by looking at the position of the news item on the page compared to other 

stories on the same pageðin terms of the size of the headline. For instance, if a given 

newspaper edition had four news items on the front page; the item with the biggest 

headline font size was considered the most prominent so it scored highly. The news 

item with the smallest headline was considered the least prominent.   

 

4.1.3.3 News topics   

The categories Stempel developed to study the mix of topics and the selection of stories 

(Stempel 1985:793) and those Shoemaker and Cohen (2006:356-363) adapted to study 

what makes news in Australia, Chile, China, Germany, India, Israel, Jordan, Russia, 

South Africa and the United States guided the categories used in this study. Some 

modifications were be made to suit the Ugandan context, thus yielding nine categories 

with subcategories that enable what Shoemaker and Cohen referred to as enabling 

detailed coding  (Shoemaker & Cohen (2006:27). In a situation where a celebrity is 

involved a criminal act, such a news item was categorized as crime and not 

entertainment. Thus, the categories of topics are: (1) Internal politics, (2) Diplomacy 

and foreign relations, (3) Military and defense (4) Crime/law and order (5) Accidents 

and disasters (6) Public healthcare and Welfare (7) Education and religion (8) Land (9) 

Others   

 

4.1.3.4 News focus 

These categories were closely guided by operational definitions suggested by Pate 

(1992) in his study about the perspective of foreign news in the Nigerian press. 

 Positive News: Stories that report harmony within the country and between nations and 

nationals, cooperation, development, economic growth, and easing of tensions. 
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Negative News: Stories depicting or suggesting conflict, misunderstanding, crisis, 

border disputes, human or natural disasters, poverty, disease, dumping of toxic waste, 

smuggling, frauds and scandals. 

Neutral: Stories that did not fall into any of the two categories (Pate 1992:64). 

4.1.3.5 News type  

News was typified as Soft news or Hard news if it fulfilled the characteristics Lehman-

Wilzig and Seletzky (2010) suggested in their study of 32 journalists and editors from 

the three main Israeli dailies: Yediot Ahronot, Maariv and Haaretz. 

 Soft news is: 

1. Light or spicy news that does not need to be reported immediately or at all, e.g. 

celebrity gossip, óman bites dogô items (human interest); 

2.  News that needs to be reported immediately not for its intrinsic importance but 

rather because of its wide public interest (death or arrest of a major celebrity) or for 

professional reasons (exclusive scoop). 

 óHardô news is: 

  3. Important news, especially in the fields of politics, society (education, welfare), 

economics or the environment that needs to be reported as soon as possible due to its 

influence or ramifications on the public and surrounding world; 

  4.  A breaking, unexpected event of great import for most of the public and/or the 

environment (e.g. epidemic outbreak, natural disaster, terror attack); 

5.  New findings, discovery or report regarding a continuing story of great significance 

for most of the public and/or the environment; 

6.  Significant news on the national plane; 

4.1.4 Coding 

First, the data was entered into paper coding sheets and then into the computer for 

analysis and construction of tables and graphs. Computer programs ï SPSS and MS. 

Excel were used because as Neuendorf (2002) notes, ñthe notion of the completely 

óautomaticô content analysis via computer is a chimera é The human contribution to 

content analysis is still paramountò (2002: 40).  Although scholars human coding is 

prone to errors, this fear was minimized by double checking the variable coded against 
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the operational definition and by running reliability test to test my consistency in the 

measurement of the variables. 

4.1.4.1 Applying the variables 

News prominence: Identifying the prominence of news seemed to be the easiest task 

but it was hard and tricky in cases where there were four news items on the front page. 

It was a bit difficult to identify which news item was the third or fourth lead news 

because they both had the same font size of the headline. But since there were only two 

cases of this kind, both the third and fourth lead news were ranked the same way as the 

least prominent news on the newspaper page. They had the same amount of visibilityð

smallest headline which translated into having the same hierarchical status on the page. 

News type: The news items studied were either typified as hard or soft news. However, 

it was difficult to distinguish one type of news from the other as earlier observed by 

Tuchman (1973) who concluded that in practice, it is difficult for journalists to 

categorize news save for typifying it Tuchman (1973:113). Hence typifying news 

involved identifying the aspects Lehman-Wilzig and Seletzky (2010) suggested in their 

study. Every news item was analyzed for all the attributes suggested by the two scholars 

and when a news item had more attributes for hard news, it was coded as hard news and 

visa vise. In cases where the number of attributes present was the same for both hard 

and soft news, only the most visible aspects were considered.  It should be noted that 

my journalistic experience was also very useful in identifying the news types.    

News topics: Coding was based on the actual topic of a news item rather than its source. 

It was hard to find a news item which was 100% political or religious and the same can 

be said about other topics save for accidents and disasters and court proceedings. It was 

hard coding news that involved President Yoweri Museveni although the biggest 

percentage of such news was coded as internal politics because of this position in the 

country. For other topics, the study considered the weighting of each aspect in each 

news story in order to assign a specific type. In cases where the content of news shared 

all these aspects in a mixed or unclear manner, the news item was coded as the óotherô.   

News focus: Identifying news as negative, positive or neutral involved recognizing 

words and actions that related or amounted to the definitions of these variables as 

indicated earlier in this chapter. While more time was spent on determining whether a 

news item was positive or neutral, less time was spent on negative news, thus 
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confirming an observation by Galtung and Ruge (1965) that negative news is easy and 

clear to establish. For instance the story titled ñEntebbe plane crash kills elevenò (The 

New Vision: March 10 2009) was easy to understand and identify it as negative because 

it was clear that it was a tragedy in which lives had been lost so less time was spent to 

code this article.  In the case of positive news item titled ñNew traffic law begins to 

biteò (The New Vision: March 20 2009), it took more time to determine whether to code 

it as neutral or positive because while many taxi drivers were arrested and vehicles 

towed by the traffic police thus losing an income that day, this was done in a bid to 

reduce carnage on the roads. But since the most visible tone of the news item indicated 

that it was a good gesture to save lives if vehicles in dangerous mechanical condition 

are off the road, it was coded as positive news. 

News values/ news values: Action, which emerged the most common news value in 

news, was a complex variable to measure. For this variable to be coded as present 

involved more than the mere mentioning of verbsðit included attempts of having a 

photographical interpretation of what had been written about. In very few instances, the 

photographs accompanying the news were looked at to get a hint on what had occurred 

but the photos were not studied because they were not the focus of this study. 

 

While the prominence was easy to identify, it is not possible to measure range. But in 

the context of this study, it was used to describe the number of persons who are affected 

directly by the event or occurrence written about (or who were, could be, will be 

affected). 

 

Much as the value of surprise was available in a number of news items, it was the most 

complex to measure. Almost each time I was coding, I could ask myself: surprise for 

whom?  For instance, a story titled ñPolice raid Posta accounts officeò received the 

highest rank (2) during the coding exercise. While the Police raid was unannounced, 

therefore making it an unexpected act to the arrested during the raid, it might have not 

been a surprise to the Police officers because their work is to keep law and order. 

Perhaps this news value may be easier to identify in news about a natural disaster 

unpredicted by experts like a mudslide that occurred early this year in Eastern Uganda, 

burying hundreds of people.  
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Applying the value of status of location was easy and it was present in a considerable 

number news items. In cases where the capital Kampala was not mentioned in the news 

item but an area with in Kampala mentioned, this news value was coded as present. An 

example of this kind of case is:  

 

Govt Surrenders More Land to Mengo                                                                                                                            

THE Government has returned about four acres of land in Namasuba on 

Entebbe Road to Buganda Kingdom. The prime land, where a regional 

public works department was situated, has been managed by the works 

ministry for decades. The land located in Makindye-Saabagabo sub-

county is part of the 350sq miles owned by the Kabaka in Wakiso 

district. The ministry vacated the land in December last year after its 

lease expired. (The New Vision: March 24 2009)                                                                                                                                                   

 

Namasuba is part of Makindye, which of the sub-counties in Kampala city. 

 

In order to be able to code the news value of follow-up/continuity, one has to be 

familiar with what is in the news for at least the last two years. Therefore, prior reading 

of online versions of Ugandan newspapers coupled with being a former news sub-editor 

of The New Vision, I was able to identify news about news topics already in the news.  

The values of success, damage, aggression, demonstration and threats and risks were 

largely measured basing on the amount people involved or affected and the extent to 

which effect was explicitly presented in the news. While personalization involved 

judging whether the major focus of a news item was on the individual and not what the 

individual says, influence was concerned about the social power of groups of people, 

institutions or their representatives. In cases where more than two people were involved 

in a news item, the one with more power was coded. For instance in the news item titled 

ñKony pleads with Chissano for ceasefireò (The New Vision: January 12 2009) received 

the highest rank on the value of influence because while Kony, the leader of the Lordôs 

Resistance Army (LRA) rebels who have terrorized Uganda for over 20 years is not so 

influential, Joachim Chissano, the former president of Mozambique (1986-2005) was. 

In respect to the scope of this study, Chissano was then the United Nations Special 

envoy of the LRA-affected area although the United Nations Secretary General Ban Ki-

Moon suspended his role on June 30 2009 (Oluka, Daily Monitor June 24:2009). 
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However, it should be noted that while some of people and institutions are influential to 

certain people and respects but  the same institutions may be not so in other respects 

therefore there were a couple of times that a questions likeðinfluential in which 

capacity or to whoðwould arise. Let us take an example of the news involving 

activities of the national armyðthe Uganda Peopleôs Defence Forceðagainst the LRA.  

The army is responsible for the security of the country therefore influential in this 

capacity. However, it is under the Ministry of Defence, thus making it a little bit tricky 

to determine whether this news value is present in a new story or not. Anyhow, the 

army was coded as being not very influential. 

Some news items had headlines which indicated that there was the attribute of 

controversy in the given news item when actually there was not much of it.  This made 

identifying the value seem like a walkover when actually it need more than one reading 

of the news item to identify it. For instance the headline ñFDC chiefs struggle over 

positionsò (The New Vision: February 11 2009) is suggestive that there is a big 

argument with in the Forum for Democratic Change (FDC), the most popular opposition 

political party in Uganda but a closer look at the news item revealed that members of 

the party were fill ing forms to contest for the partyôs leadership positions during the 

delegates conference. In this case, the value of controversy was coded as being low 

because parties usually hold in-party elections.  

4.1.5 Data analysis and presentation  

Frequencies, descriptive statistics and cross tabulations were calculated to establish the 

link between news prominence and the news topics and news values. Tables and graphs 

were used to present the data because they make it easy to communicate summarized 

data. They were labeled appropriately to minimize the chances of the being misread or 

misinterpreted.  

4.1.6   Reliability, replicability, validity and generalizability 

 

Reliability : Reliability is important in content analysis as Neuendorf (2000:141) notes: 

ñéwithout the establishment of reliability, content analysis measures are uselessò. 

Inter-coder and intra coder reliability are some of the ways to establish reliability. 

Although inter-coder reliability is the best option to enhance reliability, the lack of 
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funds to hire a research assistant and time limitations did not allow two people to code 

the data. Instead, I coded all the material alone, a practice which may raise questions on 

the reliability of measurement because data cannot be considered reliable without a 

valid measurement of consistency. The address this issue, I coded the data twice at 

different times with an interval of a month so as to measure my consistency in coding. 

A Pearson correlation coefficient
31

 of r=1.0 occurred six times, r=0.97-0.82 occurred 

eight times and r=0.76 appeared once. According to Pearson & Hartley (1966), a range 

of .80 to .1 is of substantial strength showing consistency of coding over time. This test 

was done to ensure that if another coder was to code the data, the results would not have 

been much different than mine. 

 

Replicability : For replicability, the procedures followed in this study are spelt out so 

that it can easily be replicated by other people and a detailed coding book is also 

available on request.  

 

Validity:  News items were analyzed for variables studied by other scholars of media 

content like Strömbäck (2008) to enhance the validity of the study. Most of all, the 

analysis of the findings is backed up by previous studies.   

 

Generalizability: According to Stempel (1952), a sample size of six days selected to 

represent a year is sufficient for legitimate generalization and increasing the sample size 

beyond 12 does not produce marked difference in the results (Elliot 2000:333). It is this 

regard that I say that these results may to a certain extent be generalized to all the news 

published on the front page of The New Vision during the scope of the study because 15 

days, which is bigger than 6 days, was used and the sample was selected without any 

subjectivity. However, since all the days on which the newspaper is published were not 

included, it would be somehow premature to argue for generalizability 100% to all the 

news published on the front page the whole year the way it would have been if a 

constructed week sample had been used.  Analytically, the theoretical frameworks of 

news values and gatekeeping and findings from previous research are used to support 

the findings here. This makes the results generalizable to similar research.  
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 Coefficients for news type variables and two news valuesτsex and demonstrationτwere not 
calculated because they were constant 
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 4.2 Survey 

The aim of the survey was to get answers to the other research questions because as 

Shoemaker (1996) explains, this research method enables a researcher to measure how 

respondents perceive the selection of news (cited in Ramaprasad 2006:9). 

1. How do the journalistic choices of news gatherers match those of news 

processors?   

2. Why do certain news items and not others reach the editorôs desk? 

3. Why do editors give prominence to certain news items on the front-page? 

A web-based survey, which is an effective method of gathering information from people 

with eïmail addresses and access to the Internet (Cassidy 2008 cites Dillman 2000), 

was conducted. This kind of survey was used because it permits the collection of 

information in a relatively short time (Weaver & Löffelholz 2008:107) and also 

produces statistical data that can be analyzed both quantitatively and qualitatively.  

 

4.2.1 Population 

The population is journalists whom Weaver and Wilhoit (1994) define journalists as 

people who gather, prepare and transmit news stories or other information. That is to 

say reporters, correspondents, columnists, photojournalists, subeditors and editors (cited 

in Cassidy 2006:12). The journalists were further divided into two categories Bass 

(1969) introduced in gatekeeping scholarship (1) news gatherers (writers, reporters, 

assignment editors and bureau chiefs) and (2) news processors (editors, chief sub-editor 

and the deputy). News gatherers are people responsible for collecting information and 

preparing news copy, while news processors modify and edit the news according to the 

local needs of a given society (Bass 1979:71).   

 

News gatherers 

To avoid getting biased results which may arise because of using a non-representative 

sample, a census was conducted so as to mitigate this problem. All news gatherers, 

whose bylines appeared in the news items published between January 1 2009 and March 

31 2009 were included in the study. So a total of 71 invitations were sent by e-mail to 

the respondents on March 7 2010. A total of six journalists declined to participle in the 
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survey because they had left The New Vision, thus leaving a sample size of 65 

journalists. Of these, 32 (49%) refused to answer the Web-based questionnaire which 

was hosted on www.freeonlinesurvey.com between March 11 2010 and April 29 2010.  

Within four days after sending the initial invitation, another email explaining the 

purpose of the study, the link to the URL location of the questionnaire, and instructions 

on completing the questionnaire was sent. The respondents were also guaranteed their 

anonymity if they chose to be so.  

 

A follow-up email was sent to the respondents two weeks later. A ñthank youò email 

and a final follow-up email was sent to non -respondents a week later. After four weeks 

from the initial invitation, I made telephone calls to 15 respondents because the 

response rate was very low despite sending reminders to them more than two times via 

e-mail and facebook. A total of 33 responses were received, for a 51% response rate. Of 

these, four responses were so incomplete that they could not be used for analysis 

therefore eliminated from the study, resulting in a final sample size of 29. I was able to 

detect these incomplete questionnaires because of the flexibility of the 

www.freeonlinesurvey.com software which allows you to review individual response.  

 

 

News processors        

On March 7 2010, all the eight top editors involved in deciding what is published on the 

front page were sent invitations via e-mails to participate in the survey.  The 

questionnaire was hosted on www.freeonlinesurvey.com between March 11 2010 and 

April 29 2010. Within four days after sending the initial invitation, another email 

explaining the purpose of the study, the link to the URL location of the questionnaire, 

and instructions on completing the questionnaire was sent. The respondents were also 

guaranteed their anonymity if they chose to be so. After the initial email contact, a 

follow-up email was sent to the respondents two weeks later. After a month, only one 

editor had responded. I called them and the phone calls yielded into five people 

responding to the survey, for a 63% response rate. However, one of the respondents was 

a photographer who is categorized as a news gatherer in this study. Therefore his 

responses were not included in the analysis, resulting into a final sample size of four 

http://www.freeonlinesurvey.com/
http://www.freeonlinesurvey.com/
http://www.freeonlinesurvey.com/
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editors. His response was also not included in the news gatherers because it was 

incomplete.   

 

A higher response rate would have generated better conclusions than the ones here but 

since half of the respondents participated, it a great milestone. Today, many researchers 

use the Internet to collect their data, meaning that there are so many surveys taking 

place. This leaves the respondents with not too much time to answer questionnaires, 

especially those like mine where no gifts were offered to the respondents. In this study, 

the questionnaire was only hosted for about one and a half months only because of time 

limitations. Probably if the questionnaire had been availed for a longer time would have 

enabled me get more responses. 

 

4.2.2 Questionnaire 

 Instruments from previous studies closely guided the construction of the 

questionnaires. Open-ended questions which are said to provide rich direct quotations 

(Weaver & Löffelholz 2008:107) were used. Closed-ended questions that are easy to 

code because of their being pre categorized, were also developed. Open-ended questions 

were included to reflect the journalistsô own opinions regarding the selection and 

prominence of news. Such questions were aimed at enabling me draw conclusions from 

the perspective of the journalists. For news values, all journalists were asked to indicate 

the importance of news values while they are writing, selecting and presenting news on 

the front page. They were asked to indicate their choices by indicating (1 = extremely 

important, 2 = Quite important, 3 = Important, 4 = Not important and 5 = donôt know). 

News gatherers were also asked why to explain why they deliver to the editorôs desk 

certain news items and not others.  Editors were also asked to explain why they select 

and present certain news items prominently and not others.  

Both editors and news gatherers were also asked to briefly explain whether they 

preferred specific topics to be the lead news. This question was asked because Stempel 

(1985:793) showed that topics also influence the selection and presentation of news in 

the media  
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4.2.3 Coding, data analysis and presentation  

Responses to open-ended questions were classified according to themes and topics 

which included news beats and news values among others. This categorization involved 

looking out for commonalities and differences in the responses, grouping similar ideas 

and themes and putting together points that could be used to draw conclusions and 

direct quotations. It should be pointed out that responses to open-ended questions are 

subjected to various interpretations but here, their understanding was limited to the 

purposes of the research questions and the aims of the study. For the closed-ended 

questions, the data was retrieved from the host website after the percentages had been 

calculated. To make the findings easy to read and understand, the data is explained in a 

narrative form (Balnaves & Caputi 2001:234).   

 

4.2.4 Validity and reliability 

Validity:  Validity is defined as the extent to which a measuring procedure represents 

the intended concept (Neuendorf 2002:112). Here, journalists whose news appeared on 

the front page and those who present and select the news were surveyed because they 

are a representative sample. Besides that, the questions asked are specifically in relation 

to the theories used in this study which also match the research questions. The 

journalists were allowed to express their own views about their preferences for topics 

that deserve being the leads and why they select certain news items and not others to 

become leads. Their responses were critically analyzed and conclusions were made 

based on previous similar studies and theory. Therefore, face validity is highly claimed 

in this study.  

 

External validity : External validity, which Neuendorf (2002) says relates to 

generalizability, might have been threatened because the key informants, the  editor-in-

chief,  Els  De  Temmerman, resigned in April 2010, and  the  deputy-editor-in-chief, 

Barbara Kaija, did not respond to the questionnaire probably because there are many 

surveys so they might have not had time to respond to mine. Secondly, the 

questionnaire might have been mistaken for junk mail because it had a company logo of 

Freeonlinesurvey which is used for several kinds of surveys hosted on this website 

(www.freeonlinesurvey.com) including customerôs satisfaction for different products. 

http://www.freeonlinesurvey.com/
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May be using another logo on the questionnaire, probably that of my university, or no 

logo at all might have clearly indicated the intentions of the survey that it was purely 

academic. The exclusion of these two key people from the study led to the loss of 

important views on news decisions at The New Vision because all the other editors 

report to them. Sometimes their decisions go unquestioned by other editors who may 

not want to offend their superiors.       

 

Reliability:  Reliability is the extent to which other researchers can arrive at similar 

results if they use the exact same procedure to conduct a similar study (Neuendorf 2002: 

112). While this study can be easily replicated using a the same questionnaire, the 

reliability of the results stand a big test because there is a high likelihood that the 

respondents might not answer the questions, especially open-ended questions, exactly 

the same way they did  the first time thus yielding varying results. Therefore, it would 

be somehow premature to argue for higher reliability of the survey results. 

4.3 Limitations of the study 

A number of methodological limitations were encountered in this study. The lack of 

much research done on the selection of news in Uganda, posed a limitation to this study. 

The theoretical approach used in this study is largely based on gatekeeping and news 

values which are purely based on Western perspectives. But since the newsroom 

practices tend to be similar irrespective of their location, these concepts were applied in 

a similar context.  

Secondly, conducting a content analysis on a relatively smaller sample is another 

shortfall. Ideally, a larger sample size would have been preferred but due to time and 

resources limitation, a smaller sample which was manageable was used. Although a 

constructed week sample would have been more representative because not all days 

were represented in the sample, the sample used here was generated without any 

subjectivity. 

 

The other obvious limitation is that photographs which accompanied the news stories 

were not included yet they play a big role in the presentation of news text. However, as 

earlier noted, the focus of this study is news stories not pictures hence it would be 
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important for future research to include pictures because I respect the fact that they are 

worth an independent study in their own right. 

Content analysis, whether qualitative or quantitative,  is an extremely directive method 

which provides answers to only questions posed by the researcher (Deacon et al 

2007:117); thus offering no room to explore text in more detail so as to develop  ideas 

or insights into a given subject. Worth noting here is that a researcher has the 

opportunity of critically analyzing the results and also use them to substantiate findings 

from the survey.  

 
It should also be noted that ñcontent analysis enjoys the typical advantages of survey 

research and usually suffers its drawbacks as wellò (Neuendorf, 2002: 49) like being 

time consuming and not enabling a researcher understand how exactly the respondents 

think of certain issues. Frequencies and descriptive statistics do not provide good 

explanations of why certain news items are given more prominence than the others. 

Therefore applying another qualitative technique like observational method on how 

journalists collect news, write, select and design the news pages could have been useful. 

But because of lack of funds to return to Uganda and observe newsroom activity, being 

critical in the analysis of the data attempted to address some of these problems. The use 

of open-ended questions in the survey also gave journalists a chance to voice out their 

opinions about news selectivity. But these responses may not the accurate descriptions 

of what the respondents actually do or really feel about something. My familiarity with 

the respondents, knowledge about the norms and values at The New Vision and 

additional data from previous studies and reports were used to identify detectable false 

responses. 

 

Most importantly, I worked at The New Vision for two years as a news sub-editor and I 

resigned in October 2008 while here in Sweden studying this masterôs degree. Working 

for this newspaper made it very challenging in making unbiased and subjective 

conclusions but I put in my outmost best to produce independent results.   
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4.5 Summary 

In this chapter, I have presented the methods applied in this study, the variables 

measured and I also briefly discussed how each of the variables was operationalized in 

the context of the study and the problems encountered in measuring the variables. The 

validity, reliability and replicability of the study have been discussed including the 

methodological limitations which were encountered in this study. In the next chapter, I 

present the data which will be the basis of the conclusions of this study. Descriptive 

statistics are used to summarize some of the findings which are also presented in a 

narrative form.   
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CHAPTER FIVE 

RESULTS AND ANALYSIS 

5.0 Introduction 

The major aim of this study is to explore the content of the front page of The New 

Vision. In particular, the emphasis is on the news values, topics, focus and type of the 

most prominently presented news items. The unit of analysis is a news item; therefore, 

photographs were excluded although they play a role in the presentation of news. This 

not of because they are irrelevant in this study  but they are beyond its scope and I 

believe that they are worthy a study in their own right that can be executed by applying 

a different research method like critical discourse analysis than content analysis. A 

content analysis of 42 news items was conducted to identify the characteristics of the 

news. Twenty nine news gatherers who included reporters, bureau chiefs and 

photographers were surveyed. Where quotations are used, news gatherers are labeled 

Reporters while news processors are labeled Editors because they did not provide their 

names.   

 

5.1 Content analysis results  

A content analysis was conducted to get answers to two research questions concerning 

news topics and news values:  

1. What news values and topics are in the news on the front page of The 

New Vision? 

2. How often do news items with many news values presented prominently 

on The New Vision front page? 

Five aspects were studiedðthe type of news, the news topics, the focus of the news, the 

news values present in the news and the presentation of news (news prominence). It 

should be noted that the categorization of news into its types and focus was aimed at 

helping to establish whether these aspects were linked to the presentation of news so as 

to make better conclusions.  
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5.1.1 Number of news items ran on the front page 

On average, The New Vision ran three news stories on the front-page each day. There 

were very few cases where only two stories were on the front-page. There was also one 

day when only a single story was published. As shown in figure 1, at least 36% of the 

news items analyzed were presented prominently while 28% were the second prominent 

and 36% came third.  

Figure 1: The prominence of news stories on the front page   

                              

Note: The fourth leads are not indicated because they were analyzed as third leads given their same level 

of prominence. N=42 

 

5.1.2 The focus of the news stories 

News items that reported justice, development and easing tensions (postive news) 

appeared most on the front page (40%) and such stories included a news item about the 

farming series The New Vision had started. The series were intended to inspire the 

readers and the public to practice profitable farming
32

. Negative news, which included 

stories depicting or suggesting conflict, misunderstanding, poverty, disease and fraud 

followed with 36% and neutral news was the least prevalent with 24%  (see figure 2).  

 

                                                      
32

 http://www.newvision.co.ug/D/8/12/668813/Vision%20starts%20special%20farming%20series 

http://www.newvision.co.ug/D/8/12/668813/Vision%20starts%20special%20farming%20series
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Figure 2 showing the focus of the news 

    

  N=42   

However, a cross tabulation of news prominence and news focus revealed interesting 

results that much as positive news dominated the front page generally, the lead news 

had a negative focus (see table 1). This finding is consistent with Hakinsôs observation 

that negative news is more prominently displayed than any other news in both 

newspapers and television (Haskins 1981:13). This is supposedly because negativity, 

which is associated with such news, is the most common news value (Hall et al 1978 

cited in Rosewarne 2007:8). This value is underpinned by the assumption that bad news 

sells because it is ñgood newsé [Itôs] unambiguousé it happens quicklyé [And] it is 

consonantò (Hartley 1982 cited in ibid: 9). Hence because The New Vision partly 

survives on selling copy, this may explain their appetite to publish news that attracts 

more sales. 

 

 Secondly, I suspect  that negative news was prevalent in the lead news because of its 

simplicity in its shaping/framing, writing and comprehension compared to positive 

news as Schwartzôs (2005) observed (cited in Rosewarne 2007:9). I believe that the 

essence of news writing is clarity, which here means that a journalist gives the public 

information which he himself understands because if it is complicated or difficult to 

understand, it is very likely that the audience will find the same problem. So because 

simplicity is the hallmark for journalism, negative news is preferred because it 

possesses this trait.   
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Table 1 showing a cross tabulation of news focus and news prominence 

  

 

5.1.3 The most common news type 

All the news published on the front page was hard news. The New Vision is considered 

an elite newspaper in Uganda therefore the newspaperôs concentration on hard news is 

not questionable. This finding is consistent with research that found that the elite press 

emphasizes hard news on topics like politics because it considers its democratic 

watchdog role as being the most important (Nir 1984 cited in Lehman-Wilzig and 

Seletzky 2010:43). The dominance of hard news can also be related to elitism of the 

people written about. According to Strömbäck (2008:19), the media which focuses on 

this kind of news has a tendency to focus on influential people. These usually constitute 

elites whose actions are considered as having more impact on the public compared to 

the actions of other people (Hartley 1982 cited in Rosewarne 2007:4). One possible 

explanation for soft news not being on The New Vision front page is that every day, the 

newspaper has a couple of inside pages specifically intended for this kind of newsð

human interest stories, entertainment, fashion, health and beauty and so on. 

 

5.1.4 What are the most common news topics? 

News about crime, law and order was the most prevalent (26.2%) as indicated in table 1 

with stories dealing with internal politics (23.8%) being nearly frequent. The third most 

covered news topic was categorized as others (14.3%) followed by education (9.5%) 

and diplomacy and foreign relations (7.1%). The others included news items which 

could not be easily categorized. Such stories included one about Joseph Kony, the 

leader of the Lordôs Resistance Army rebels who have fought the Ugandan government 

for over 21 years, fathering over 100 children. And their mothers were forcibly involved 

in marriages with their father. There was the same amount of news about military 

      
PROMINENCE 

Total  Third lead Second lead Lead news 

NEWS FOCUS Positive news 7 6 4 17 

Negative news 5 2 6 13 

Neutral 3 4 5 12 

Total  15 12 15 N=42 
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activities, public health, land and accidents and disasters (4.8% for each topical 

category).  

There was no sports news on the front page probably because the newspaperôs back 

page is specifically dedicated to sports. The frequency of crime news and politics is a 

finding which is similar to earlier results by Stempel (1985:73). This could be partly 

because criminal acts or criminals break the social norms yet according to Shoemaker 

and Cohen (2006:11) people tend to pay more attention to deviant individuals and acts. 

For politics, the prominence of the people (e.g. the president, ministers and leaders of 

political parties) involved in such news may partly explain its frequency because it is 

assumed that actions of famous people are more consequential than the daily activities 

of ordinary people (Hartley 1982 cite in Rosewarne 2007:4).  

Table 2 showing the frequency of news topics   

Topic Frequency      
Percent 

Internal politics    10  23.8% 
Diplomacy & foreign relations 3 7.1% 

Military and defense 2 4.8% 

Crime/law and order     11 26.2% 

Accidents and disasters 2 4.8% 

Public health and welfare 2 4.8% 

Education     4 9.5% 
Others 6 14.3% 

Land 2 4.8% 

Total             42 100.0% 

This table represents the most covered news topics. N=42 

 

A cross-tabulation of news topics and news prominence revealed that although there 

was some mix of topics, there was a tendency of news stories about internal politics 

and accidents and disasters to be presented prominently than other topics. President 

Yoweri Museveni featured most in political news ðmostly reporting his activities, 

decisions and statements. The best explanation for the dominance of political news is 

probably the type of media ownership of this newspaper. The New Vision is public-
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owned newspaper; it is therefore the forum through which people are informed about 

the official position of the government on certain accusations leveled against it and its 

development plans.   

  

5.1.5 What are the most common news values in the news? 

The five most common news values in the news were action, follow-up, range, surprise   

and prominence. The least prominent was aggression while the news values of 

demonstration and sex were not found (see figure 3). Although Maier, Ruhrmann and 

Karin (2008) originally developed this set of news values for television news, their 

findings are quite similar to this study which applied them on a state-owned newspaper. 

They found influence, prominence, action, damage/failure, range, visualization and 

success/usefulness as being relevant news values for both public and private television. 

Since this study excluded visualization, then four news values of my study are among 

the six factors Maier and her colleagues regarded important. The difference is small so 

the findings are somehow similar. But because of the big difference in the sample size 

with Maierôs being big (over 1,300 news casts); it may be statistically premature to 

argue for consistence in the findings. 

 

News with concrete ACTION (15%) was the most common. This can be interpreted that 

people prefer news with concrete actions (e.g. a court ruling, members of the opposition 

party fighting and a plane crash) than mere description of situations or processes 

because such news can be easily understood. Most of all, this newspaper is partly 

financed by selling space to advertisers, thus meaning news items compete for space 

with advertisements. Because editors want to give readers a mix of topics, news items 

involving concrete actions are preferred because they are usually short thus occupying a 

smaller space in the newspaper compared to stories describing situations and processes. 

Such stories involve doing a lot of explanations to enable the reader understand a given 

process. Such news is published in form of features which are allocated pages inside the 

newspaper.   

 

My finding that news about topics already in the news was common (CONTINUITY -

11%) replicates the findings by OôNeil and Harcup (2001) who also found it among the 
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seven most common values on the front pages of  UK newspapers when they were 

examining Galtung & Rugeôs (1965) set of values. This finding means that The New 

Vision editors breaks news (first publication) and follows it to justify the earlier 

newsworthiness of such an article besides the fact found by Newhagen and Reeves 

(1992) that information is most likely to be remembered if it follows than precedes 

(cited in  Shoemaker and Cohen (2006:11). This finding is not a surprise because the 

news editors keep diaries specifically for follow-upsðone diary is for follow-ups of 

news in The New Vision and the other is for news in other local newspapers. So it is 

more of an editorial policy than a routine to make follow-ups at The New Vision.  

 

Data shows that RANGE (10%) is among the five most important news values and this 

finding is similar to earlier studies like those of Galtung & Ruge (1965), OôNeil & 

Harcup (2001), Maier, Ruhrmann & Karin (2008). News with this attribute concerns or 

affects a great number of the population, in fact more than one nation some times. Such 

news involved the Lordôs Resistance Army rebels who have fought the Ugandan 

government for over 21 years. The news indicated that the rebelsô activities had affected 

not only Uganda but Democratic Republic of Congo, Sudan and the Central African 

Republic too. Such news stories were deemed important because of their magnitude.  

The news was also unusual (SURPRISEð10%) as earlier found by scholars like 

Galtung & Ruge (1965), Peterson (1979) and Maier, Ruhrmann & Karin (2008). 

Perhaps such news is published because unexpected events or occurrences are in most 

cases negative and people tend to remember negative than positive news (Strömbäck 

2008:32) and also pay attention to bad news than good news (Shoemaker and Cohen 

2006:11). So the results here may mean that editors prefer giving their audience news 

that it can remember easily. It should be noted that the audience only remembers if it in 

its interest to do so.     

 

The news turned out to be about prominent people (PROMINENCEð 10%) like earlier 

noted by Gans (1979), Galtung & Ruge (1965), Peterson (1979) and Maier, Ruhrmann 

& Karin (2008). For instance, Gans (1979) studied two major American television 

networks and found that news was about prominent peopleðñKnownsòðwhile the 

ordinary peopleðñUnknownsò ðaccounted for only 20% of the local news. The data 

of this study revealed that the ñKnownsò included presidential candidates (e.g. Kizza 
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Besigye and Mugisha Muntu of the opposition Forum for Democratic Change), former 

and incumbent presidentsðYoweri Museveni (Uganda), Joachim Chissano 

(Mozambique), Gadaffi (Lybia) and Omar-el Bashir (Sudan).  Ordinary people, whom 

Gans referred to as the ñUnknownsò, appeared in the news not because they were 

prominent or influential but because their actions were against the social norms and 

order therefore they dominated crime news. For instance news about a motorcycle rider 

who fled after burning his wife with hot water after a drinking spree was the second 

lead news on January 12 because the man had violated the law (attempted murder) and 

the woman was a victim of crime.
33

 Basing on these findings, it may be said that the 

media puts in the spotlight the few ñKnownsò, leaving out the ñUnknownsò who 

constitute the majority. This may be interpreted that the media sets the agenda of the 

prominent (ñKnownsò) and not that of the public ñUnknownsò. 

 

At least 9% of the news reported took place in the Ugandan capital city Kampala 

(STATUS OF LOCATION). Since The New Vision offices are located in Kampala, this 

might have influenced the presence of this news factor because it is cheaper to cover 

news in Kampala than other districts like Arua which has a poor communication 

network. Besides that,  the biggest sources of news are in Kampala. For instance, the 

highest authoritative court, the media centre from where the government briefs 

journalists about its activities and the Parliament are all located in Kampala.   

 

News which explicitly involved different opinions of more than one party or judicial 

conflicts (CONTROVERSYð8 %) was found on the front page. Controversy, which is 

also labeled as conflict by some media and communication scholars, is one of the most 

agreed upon news values (Zhang et al 2006:75). Its presence shows that the old adage of 

the media that ñif it bleeds it leadsò is important during the news selection process 

because controversy, especially in politics (Gans 1979:35), invites the attention of 

readers. E 

 

Groups and individuals with high social power (INFLUENCEð8%) also accounted for 

part of the news. News with this attribute, specifically political news, mainly involved 

prominent people like incumbent presidentsðYoweri Museveni (Uganda) and Gadaffi 

                                                      
33

 http://www.newvision.co.ug/detail.php?newsCategoryId=12&newsId=667731 

http://www.newvision.co.ug/detail.php?newsCategoryId=12&newsId=667731
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(Lybia). While INFLUENCE is closely linked PROMINENCE, these two values were 

found to be having different levels of presence in the news. This could be because not 

all influential people are nationally or internationally known people and visa vise. 

 

It was established that news which clearly presents the positive consequences of an 

occurrence, event or idea (SUCCESSð7%) was favored for the front page. But 

statistically, it was not a very common news value although positive news, which 

dominated the front page, is linked to it. I do not rule out the possibility of finding this 

value commonly in the news analyzed but only the first three paragraphs of the stories 

were analyzed. Hence it may be premature to conclude that this finding is not consistent 

with findings of Maier, Ruhrmann & Karin (2008) who found it to be a relevant news 

factor in television news.  

 

News which also considers the negative outcome of an event or idea 

(DAMAGE/FAILURE ð4%) also featured in the newspaper. Perhaps the little 

presence of this news value can be attributed to the frequency of positive news in the 

newspaper yet it is associated with what Galtung and Ruge (1965) termed as bad news.   

News about events, ideas and occurrences that pose threats or risks not limited to 

economic, physical, medical or psychological to people in a given society were also 

published (THREATS AND RISKS ð 4%).  By presenting such news, it suggests that 

editors were fulfilling their surveillance role in the society by monitoring the world and 

alerting the people because they are what Shoemaker and Cohen (2006:3) term as 

professional surveyors for the public. 

 

News was also found to be personalized (PERSONALIZATIONð3%). This value only 

coded as present  if the individuals in the news item were mentioned independently 

from the role they played for their organizations or groups besides the news items 

involving several people. Such news items usually constitute portraits and interviews 

which are written as features which are categorized as soft news. So since The New 

Vision has special sections for features and the weekend editions also target such news, 

then this explains why news items with this attribute were few.  This finding is 

perceived to further emphasizes the paperôs interest in hard news.  
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The study found that news involving the use of violence (AGGRESSIONð1%) is 

published on page one but at a minimal level. Aggression cannot be quantified but was 

measured depending on the outcomes resulting out of violent behavior like civil wars. 

Since the LRA brutal activities were not very common the way they were in the 1990ôs, 

this may explain why this value was not very common on the front page. 

In respect to the values of sexuality and erotic moments (SEXð0%) and 

DEMONSTRATION (0%), they were not found in the news. The absence of the news 

value of SEX may be attributed to the fact that its tabloids which are usually interested 

in sex (aulized) news and not elite newspapers like The New Vision. For the value of 

DEMONSTRATION, perhaps it was not found because it targets a particular topic or 

aspectðdemonstrations and strikes.  So because the sample had no news item related to 

this, then this is why it was missing. But I also do not rule out the possibility of finding 

news stories with these two factors in a study that employs a different sample than the 

one used here.  

Figure 3 showing the news values in the news 

                        

The chart represents the percentages of news values in the news   

 

Generally, it was surprising that not all the widely accepted and cited news valuesð

timeliness or novelty, importance or impact, proximity, prominence, oddity or 

unusualness, conflict or controversy (Zhang et al 2006:75)ðwere not highly present in 

all the news articles studied. Instead, the five most prevalent news values were action, 

continuity, range, surprise and prominence. Meaning only three out of the six common 
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news values were found frequently in the news. These are surprise/unusualness, 

prominence and range which is termed as importance or impact. Such findings suggest 

that much as Ugandan journalist are exposed to the widely accepted news values 

through the textbooks they use in schools because they written by Western scholars, 

they do not apply them at the same rate their counterparts in the West. I do not rule out 

that the fact that the set of news values used here was proposed by Germany scholars 

probably who based their list on a European or Western perspective; may have 

contributed to the inconsistency of the findings. Secondly, the most cited news values 

may not have scored highly because the list used in this study is more extended yet the 

way they were measured was too rigid.  

5.1.6 Do news stories with more news values become leads?  

One of the research questions this study attempted to answer was concerned with the 

relationship between the number of news values in a given news item and its 

prominence. The study found that each news article on the front page had an average of 

five news values (see bar chart 1).  

Bar chart 1 showing the average number of news values in news items 

  

This chart represents the number of news values in the news. N=42 

I also found that the lead news stories had the highest number of news valuesðan   

average of six news values (see bar chart 2), while the others had five news values (see 

bar chart 3). This finding is consistent with earlier studies that found that  news items 

with more news values easily pass through the news gate (Galtung & Ruge 1965). I 

suspect that this is because the high number of new values translates into a high 
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newsworthiness of a given news item.  In other words, the higher the newsworthiness, 

the more prominently a news item is presented. This finding therefore proves Galtung 

and Rugeôs (1965) hypothesizes that news items with more news values are more likely 

to pass through a news gate (the selection hypothesis) and the value attached to them is 

further empathized when the selected news item finally passes through the gate and 

presented prominently (the replication hypothesis). 

Bar chart 2 showing the number of news values in lead news   

  

This chart represents the number of news values in the lead news. N=15  

Bar chart 3 showing the number of news values in other stories 

                  

this chart represents the number of news values in other news items. N=27  

5.2 Survey results  

A survey was conducted to get answers to the last research questions:  

3. How do the journalistic choices of news gatherers match those of news 

processors?   
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4. Why do certain news items and not others reach the editorôs desk? 

5. Why do certain news items and not others become the lead news? 

Therefore, The New Vision journalists were surveyed.  These were 29 news gatherers 

who included writers, reporters, bureau chiefs and photographers. There were also four 

news processorsðeditors. The results and analysis are presented following the last 

research questions which concern a comparison of the journalistic preferences and 

choices of the respondents. Also, the demographic data of the respondents is presented. 

This includes their sex, age, experience in journalism, academic and professional 

experience and the beat. Descriptive statistics are used to summarize some of the 

findings which are also presented in a narrative form. Where quotations are used, news 

gatherers are labeled Reporters while news processors are labeled Editors because they 

did not provide their names.   

 5.2.1 Demographics, background and education of journalists 

 Most of the 29 news gatherers were male (70%) while 30% were female. The majority 

of the respondents were aged between 21 and 30 (55%), while 41% were aged between 

31 and 40%. Four percent reported to be aged between 41 and 55. Seventy nine percent 

of the respondents were reporters, 7% were photojournalists while 7% were bureau 

chiefs of the offices outside the capital Kampala. Three percent of the respondents were 

freelance photojournalists and another 4% were freelance journalists. Ninety percent of 

the respondents held a bachelorôs degree from university, 6.7% reported to have 

diplomas while 3.3% had masterôs degrees. The majority of them majored in print 

journalism (82.8%) and 6.9% majored in electronic journalism at the university. 

Another 10.3% majored in other fields like education. On average, the respondents had 

worked at The New Vision for six years and had also practiced journalism for eight 

years. Worth noting here is that the most experienced writer, who also received his 

experience at The New Vision, was a male with 16 years experience in journalism while 

the least experienced was a female intern who had been in the field for about three 

months. 

 

All the news processors were males aged between 41 and 55. Seventy-five percent of all 

the respondents reported 15 years experience at The New Vision and 25% did not 
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indicate the number of years they. The none response to the question of when the 

respondent started working with this news paper made it difficult to calculate the 

average number of years the sample had worked at The New Vision. It was also found 

that on average, the respondents had an average of 16 years experience in journalism. 

Notable here is that the most experienced news processor had 24 years experience in 

journalism, while the least reported having 10 years. I also found that they majored in 

print journalism at the university. A considerable number of respondents reported to 

have completed mastersô degree (75%) while the rest (25%) had a bachelorôs degree.  

 

The 1995 law which requires journalists to have a university degrees  in journalism so 

as to become full members of the national professional organization, the  National 

Institute of Journalists of Uganda (African Media Development Initiative 2006:7), may 

partly explain the high education levels among The New Vision journalists (both news 

writers and processors). Secondly, it also appears that employer values the importance 

of formal education, expertise and experience.  

 

The finding that the majority of the respondents were males is not a surprise because of 

the 28 by-lines that appeared in the news items content analyzed, 24 belonged to males, 

three to females and one was Vision Reporter (a by-line used when the writer does not 

want to reveal his or her identity). As noted by earlier scholars, journalism has long 

been a maleôs domain and women started penetrating the field during the first and 

second world wars (Lee and Man 2008:6 cite Steiner 2005). This finding is consistent to 

Mwesigeôs study of professionalism of Ugandan journalists that showed that the typical 

portrait of a journalist is that he is male, university-educated and has a median age of 31 

and experience of seven years (Mwesige 2004:77).       

5.2.2 News beats  

Twenty percent of the respondents reported not having any area they specialize in 

(general news).  Seven types of writer/reporter beats were deduced in this studyð 

crime/ law and order which included journalists who report about all crimes including 

criminal proceedings in court (28%), health, which includes writers of health-related 

news (17%). Others were education (14%), business, which included the national 

budget and the governmental economic affairs (7%), political, which includes those 
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engaged in parliamentary issues, (7%), sports (4%) and entertainment and lifestyle 

(3%). The beat system establishes the work routines in a newsroom where by reporters 

and writers focus on particular institutions or topic. The majority of the respondents 

having the crime beat provides a good explanation for why crime news was generally 

found to have dominated the front page in the content analysis. This is because the beat 

determines and guarantees what is covered in newspapers (Meyers cited in McCluskey 

2008:84).      

5.2.3 How the journalistic choices of news gatherers match 
those of news processors 

 
The journalists were asked to indicate the most important news values the lead news 

should have and the topics they prefer to be the lead news. This question was aimed at 

establishing how the journalistic choices of news gatherers match those of news 

processors. Additionally, this question was also intended to find a relationship, if any 

exits, between what is actually in the news published and the perception of the 

journalists.  

 

I found that there was most agreement on the news value of prominence among news 

gatherers (58.6%) as being extremely important. This value was followed by range 

(51.9%), surprise (51.7%), controversy (48.3%) and threats and risks (48.3%). As 

shown in table 3, range was highly regarded as an extremely important among news 

processors (80%) and this was followed by the news value called controversy (60%). 

Prominence, surprise, damage/failure and threats and risks (40% for each value) 

followed. Both categories of respondents did not consider the value of status of the 

place as an extremely important news value.   
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Table 3: Importance of news values (% of journalists saying extremely important) 

NEWS VALUES / NEWS VALUES NEWS 
PROCESSORS 

(%) 

NEWS 
GATHERERS 

(%) 

Controversy/ conflict 60.00 48.3 

Status of location 0.00 3.5 

Influence    20.00 31.0 

Prominence  40.00 58.6 

Personalization   0.00 20.7 

Action    20.00 37.9 

Range/ magnitude                  80.00 51.9 

Surprise / unexpectedness  40.00 51.7 

Success / usefulness  20.00 33.3 

Damage / Failure    40.00 34.5 

Aggression                20.00 6.9 

Threat and risks    40.00 48.3 

Continuity/ follow-up   20.00 28.6 

Note: Sex and demonstration were excluded from the survey because they were not found in the content 

analysis.   

In respect to news values choices in the lead news, both news gatherers and news 

processors have the same taste because they regarded similar news values as being 

extremely important. Notable here is that these news values are among the most widely 

accepted as criteria for news selectionðcontroversy, prominence, surprise (also called 

unusualness), range (also called Impact or importance) and threats and risks. The use of 

American and British journalism text books in journalism schools in Uganda may have 

influenced their choices.  

Generally, the five most prevalent news values in the lead news were action, continuity, 

range, surprise and prominence. However, a cross tabulation of news values against the 

news prominence (see table 4) indicated that the most common news values in the lead 

news were action, range, surprise, damage/failure, threats and risks and continuity 

/follow-up. If compared to the news values the journalists consider extremely important, 

all the news values they preferred were common in the lead news with exemption from 

prominence and controversy. Additionally, the lead news had the news values of action 

and continuity/follow-up which the journalists ranked as quiet important or important.  
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Table 4 showing a cross-tabulation of news prominence and news values 

 

                                                                       NEWS PROMINENCE 

NEWS VALUES Third lead Second lead Lead news Total 

Status of location   
 Count  % with Status of location   

9 

40.9% 

5 

22.5% 

8 

36.3% 

22 

100% 

Influence 
Count  % influence   

3 

16.7% 

8 

44.4% 

7 

38.9% 

18 

100% 

Prominence  
Count  % with prominence   

6 

26.1% 

9 

39.1% 

8 

34.8% 

23 

100% 

Action  
Count  % with action   

14 

37.8% 

9 

24.3% 

14 

37.8% 

37 

100% 

Range  
Count  % with range 

6 

24.0% 

7 

28.0% 

12 

48.0% 

25 

100% 

Surprise  
Count  % with surprise   

7 

30.4% 

6 

26.1% 

10 

43.5% 

23 

100% 

 
Damage/Failure 
Count  % with damage/failure   

 

2 

22.2% 

 

2 

22.2% 

 

5 

55.6% 

 

9 

100% 

Controversy  
Count  % with controversy   

9 

47.4% 

5 

26.3% 

5 

26.3% 

19 

100% 

Success/usefulness 6 6 4 16 

Count % with Success 37.5% 37.5% 25% 100% 

Aggression  
Count  % with aggression   

1 

50.0% 

1 

50% 

0 100% 

Threats and risks 
 Count  % with threats and risks   

3 

33.3% 

1 

11.1% 

5 

55.6% 100% 

9 

Follow-up  
Count  % with follow-up   

7 

26.9% 

9 

34.6% 

10 

38.5% 

26 

100% 
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When asked to respond to the question: ñDo you have specific topics you prefer to be 

the lead news over others? Please briefly elaborate your answerò, a variety of responses 

were received. But before identifying the preferences of the journalists, some responses 

worth noting here were found.  One of the news gatherers clarified that the selection of 

the lead news topic is a ñprerogative of the editor (s)ò (Reporter 24 4/7/2010). This 

observation highlights one of the weaknesses of the gatekeeping theory that only a 

handful of gatekeepers, who constitute just a few elites (eight top editors), are the only 

privileged to select, shape and sort news in a way which is sometimes not known to the 

news writers and the audience. This implies that the public is likely to receive 

information which is only in the interest of the gatekeepers and their organizations 

because they represent their organizations and their profession which both limit their 

decisions. 

 

The type of media ownership was also cited as a determinant of the topics preferred to 

be the lead news. One of the respondents pointed out this issue:   

ñA lead story can come from any beat although Ugandan papers like to 

lead with political stories. Once in a while, if an extra ordinary event 

happens like MJôs [singer Michael Jackson] death, then [news] papers 

lead with such news. But for The New Vision, the ownership of the 

newspaper tends to over influence the selection of a lead storyò (Reporter 

20, 4/6/2010).       

 

Altschull (1984) and Shoemaker and Reeseôs (1996) media ownership theory can be 

used to support the above observation. While Altschull argues that the press is directly 

correlated with the interests of those who finance it (Altschull 1984: 254), Shoemaker 

and her colleague argue that the news reflects the political views of its owners. They 

point out that that the owners of a given newspaper have the ultimate power over its 

content and their primary goal is to make profits.  They add that it is rare that the 

owners choose to make profits secondary to other goals (Shoemaker & Reese 

1996:139). Therefore in regard to The New Vision, this is interpreted to mean that the 

editors provide readers with the news which the government wants them to get 

(Balikowa 1995:608)
34

. This observation leads to a conclusion that this newspaper lacks 

total freedom to be accountable to the public because the state controls what it 

                                                      
34

 The government owns 53% of the shares in the newspaper 
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publishes. In fact, this was the major reason why the editor in chief of this newspaper, 

Els de Temmerman, once resigned in October 2008 she could no longer count on the 

assurances of editorial independence that she had been given when she took on the job. 

She resumed office in early 2009 but again left the newspaper in April 2010 over 

reasons not known to me.    

 

Back to the major issue, an analysis of the extensive open-ended responses found that 

37.9% of the news gatherers and 50% of the news processors had no preference for any 

particular topic to be the lead news. This is an indication that all topics are worth being 

the lead news as long the news items has news values. The responses included: 

ñAny newsworthy news item deserves to be the lead.ò 

ñé any topic can be the lead as long as it has an impact on the society.ò 

ñNo specific topic. As long as the story is newsworthy, it should merit it being 

the lead story.ò  

ñé Security is a key aspect for peace especially in Africa where wars never end. 

Health matters are important to protect people lives for better development. 

Politics is the basis for all administrative measures while Economy and 

infrastructure are the basis of the country's developmentò. (Reporter 29, 

4/21/2010)  

 

 

For news gatherers who had preferences, the majority identified political news (28%) as 

the one which qualifies most to be the lead news. I also found that news gatherers also 

favored health news (10.3%) arguing that ñéwithout a healthy population, no 

meaningful progress can be achieved across the board. Therefore, it is important to 

highlight health problems so as to attract government attention (Reporter 6 3/17/2010). 

Corruption (6.8) was also cited. This was followed by human rights (3.4%) and 

education (3.4%). Related to this was the preference for human interest and 

investigative stories (3.4%), human rights (3.4%), business and economic affairs (3.4%) 

and security (3.4). It was argued that: 

 ñ[Human rights and investigative stories] not only bring out the character of our 

society but point out the missing links, evil and direction our society is heading. 

(Human interest news) defines our society. Investigative stories, though you 

canôt have them every day, holds those in authority; both in and outside the 

government accountable. It keeps checks on the powers that be and solicit for 

answers that otherwise would have not been gottenò. (Reporter 27, 4/20/2010)  

 

A considerable number of news processors (50%) identified politics and education. One 

of them argued that:  



62 

 

ñPolitical news stories, especially those about parliamentary and presidential 

elections, [are preferred to be the lead news] because politics in Uganda and in 

Africa is key to good management, stability and economic development. 

Education news also, as Ugandans believe, education is the magic way out of 

poverty, unemployment and key in making political choices and the growth of 

democracyò (Editor 4 4/29/2010).    

 

A considerable percentage of both news gatherers and news processors had no 

preference for a particular topic to be the lead news meaning they favor a mix of topics. 

But among those who had particular preferences, most of them identified politics, thus 

bringing me to the conclusion that they have a similar fascination for politics. While 

their preference generally clarifies why the lead news was found to be about this topic 

and there are other reasons that explain why politics is the most preferred topic for the 

lead news. First, the Ugandan public is interested in politics (Kalyango 2009:209). In 

this respect, the editors identified the interest of their readers as an important factor 

during the decision-making process of the lead news: ñWhat matters is the readersô 

interest and impact on society,ò (Editor 1 3/16/2010). Hence politics is more preferred 

because it attracts the attention of readers and the more readers the newspaper gets, the 

more copy is sold which may translate into profits.   

Secondly, the preference and dominance of politics in the newspaper is an indication 

that there are many situations or events taking place in the political sphere which need 

to be highlighted by the newspaper. 

Many Ugandans use the media to get information about politics and the government 

(Kalyango 2009:209). Therefore, an interesting point coming out of the above 

observation is that through political reporting, The New Vision informs and educates the 

public about the governmentôs policies and the actions of the people who make the laws 

that governs them (e.g. parliamentarians) thus performing its press accountability role. 

By so doing, they conduct the watchdog role by facilitating possible debate and scrutiny 

of the government by the pubic and also table the concerns of the public to politicians. 

Basing on this scenario, I borrow the language from agenda-setting to conclude that this 

newspaper helps shape the debates about the government.   

5.2.4 Why certain news items reach the editors desk  

 At The New Vision, the news items that are published on the front page are referred to 

as cover news. The news item which is finally given more prominence on the front page 
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is called the lead. Several responses were received when news gatherers were asked to 

explain why they submit certain news stories to the editors for consideration as the lead 

news and not others. An evaluation of the responses revealed that certain news items 

reach the editorôs desk because of the news values they have. The news values 

identified by the majority of the journalists were impact/relevance, magnitude/range, 

prominence, unusualness/surprise, controversy and proximity. One of them argues that: 

ñPeople involvedðimportant personalities or VIPs so to speak, are news 

makers. For example, when the new leader of the Uganda Peopleôs Congress 

party, Olara Otunnu refuses to respond to summons by Police detectives, then a 

story about this act is very newsworthy. Otunnu is a former UN special 

representative for children and armed conflict and has for years been critical of 

the governmentò. (Reporter 29, 4/29/2010).  

 

The perceptions that came out of the survey that news values are major determinants of 

what news items reach the editorsô desk correspond with arguments advanced by 

scholars like Galtung & Ruge (1965) among others who claim that news values qualify 

an event or situation worth for publication. Particularly, the journalists attachment much 

importance to news items which have an effect on the public, the influence of the 

people involved in the events, situation and ideas they write about, the nature of news 

and proximity which can be understood as the physical distance between an event, 

person or idea and the news mediaôs office. For the audience, proximity may imply that 

things that happen within their vicinity are newsworthy because they are relevant to 

them, while for the media organization, the costs of covering such events would be 

minimal, thus implying that the nearer the event to the media organization, the more 

newsworthy it becomes. 

 

I found that ñbreaking newsò, which is part of what is Tuchman (1973) calls developing 

news
35

 which concern emergent situations, is more likely to be received by editors and 

also become the lead news. An example this kind of news is the story that was 

published as the lead on March 10, 2009. The news item was about a plane carrying 

tents and water purification equipment for the African Union peacekeepers in Somalia 

crashed into Lake Victoria, killing 11 people on board.  The dead included a Burundian 

army general and two senior colleagues, four Russian crewmembers, a South African, 

an Indian and two Ugandans, a corporal and an airport loadmaster.  Notable here is that 

                                                      
35

 For more discussion on developing news see Tuchman 1973: 121 
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this situation occurred unexpectedly (SURPRISE) it was RECENT or TIMELY and the 

plane was carrying cargo for African Union which an INFLUENC (ial) organization. 

Besides that, people had died (ACTION) and this was bad news (NEGATIVITY) which 

concerned people in more than one country (RANGE). From the few news values 

identified in this news item, it appears that breaking news has many news attributes 

which scholars like Galtung & Ruge (1965), OôNeil and Harcup (2001) and Maier, 

Ruhrmann & Karin (2008) among others say qualify an event, idea or situation to be 

newsworthy. 

 

Although it seemingly appears that a news item having news values warrants its page-

one treatment, there is no doubt that for a given news item to reach the editorôs desk is 

more complex than it appears. This perspective is in the sense that other qualities other 

news values were cited as determining what news items are delivered to the editors. 

Such qualities included a news item having ñthe ability to influence decision makingò 

and also a potential to appeal to the readers and also ñgenerate public debateò (Reporter 

24, 4/20/2010).  It should be noted that because news gatherers overemphasized news 

values given news stories had as the major quality of the news, it does not necessarily 

mean that other issues undermine them as the major basis for why certain news items 

and not others reach the editors desk. From this observation, it appears that the other 

qualities are more of secondary while news values are primary.   

5.2.5 Why certain news items are presented prominently 

News processors were asked to explain why they select and present certain news items 

prominently and not others. Responses from this open-ended question revealed that a 

high number of news values given news items embody were important attributes that 

influenced the decisions of the editors. The respondents noted that for a given news item 

to become the lead news, it must affect a big number of people, be timely, unexpected 

and also have the attributes of controversy and conflict. One of them argued that:  

ñThe impact [a given news story has on the community]. Both real and 

perceived impactò. (Editor 4 4/29/2010)  

   

Basing on the arguments above, I argue that the editors value news stories which are 

explicitly present disagreements among two or more parties and stories which have an 

effect on the publicðbe it in terms of a possible threat to life or an improvement in 
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peopleôs way of living. The news values in such news include relevance, 

damage/failure, threats and risks, range, conflict/controversy which are the same like 

those ranked by the journalists as extremely important and also featured most in the lead 

news.  So there is likelihood that news gatherers submit stories which are in the taste of 

the editors. And the news stories which eventually become the lead, reflects the 

newsworthiness editors attach to it and how other gatekeeping affect the content of the 

media (Shujun 2008: 9).   

5.3 Summary   

From the data gathered in this study, it is evident that news values greatly influence the 

news gathering processing, its selection and presentation. Here, Hall and his colleagues 

suffice to describe the journalistsô understanding of news values and their role in 

newsgathering and its sorting, shaping and selection as: 

 ñthe criteria in the routine practices of journalism which enable journalists and 

editors to decide routinely and regularly which stories are newsworthy and 

which are not, which stories are major lead stories éò (Hall et al 1978:54). 

 

 

In the next chapter, I make my conclusions of this thesis by discussing the studyôs 

findings in terms of the key issues that emerged from it and also suggest future studies.    
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CHAPTER SIX 

DISCUSSION AND CONCLUSION 

6.0 Introduction 

The major aim of this study was to explore the content of the front page of The New 

Vision and my interest was on the news values, topics, focus and type of the most 

prominently presented news items. I also wanted to establish how the journalistic 

choices of news gatherers match those of news processors. The findings indicate that: 

 Only hard news was published on the front page. On average, three news articles 

are published on the front page. Each news article has an average of five news 

values but the lead has about six. 

 News about crime/law and order was the most frequent on the front-page news 

followed by internal politics. However, the lead news was about internal 

politics. 

 Postive  news appeared most on the front page but the lead news had a negative 

focus. 

 The five most common news values in the news are action, follow-up/continuity, 

range, surprise and promience  

 The majority of the news gatherers had crime/law and order as their beat.  

 News processors are older, experienced and more educated than news gatherers.  

 Both news gatherers and news processors use news values as a yard stick to 

determine which news item becomes the lead. 

 Both news gatherers and news processors regard similar news values as being 

extremely important: controversy/conflict, prominence, range, surprise and 

threats and risks while the status of location is not imortant. The news values the 

journalists considered extremely important, with exemption from prominence 

and controversy, also featured most in the lead news studied.    

  Both news gatherers and news processors prefer political news being the lead 

news. 
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6.1 Discussion   

It is reasonable to conclude, the limitations arising from the sample size of the content 

analysis notwithstanding, that the results obtained reflect the content of the news stories 

given importance or presented prominently in The New Vision during the scope of the 

study. Generally, news about crime, law and order dominated the front page and this 

was followed by internal politics. There are two reasons that may account for the 

frequent publication of crime news. First, the beat system, which involves journalists 

specializing in certain topics, partly explains this pattern of news coverage at The New 

Vision. The majority of the respondents had a beat of crime which probably explains the 

dominance of crime news on the front page. Notable here is that journalists tend to 

routinize their news beats by consistently and frequently visiting their sources for 

information and this practice eventually becomes an integral and sustainable part of an 

organization. However, It can also be said that the beats contribute to the limited 

diversity of the most prominent topics in the newspaper because in case there is a topic 

journalists are disinterested in, there is likelihood that it will not be covered at all. 

Secondly, news on crime, law and order dominated the front page because this kind of 

news is not too difficult to obtain. For instance, almost every day the Police brief 

journalists about its activities and journalists are also allowed to attend court sessions 

which are part of the sources of this kind of news. 

 

A cross-tabulation of topics and news prominence revealed that while all news topics 

can be the lead news, politics was found to be the most likely topic to be presented 

prominently. Even a substantial number of editors (50%) also preferred politics to be 

the lead news. There are two reasons that may explain this scenario. First, although only 

7% of the respondents had politics as their news beat, they constituted senior writers 

and reporters, which is interpreted that they have a lot of experience and expertise in 

this field which they use to write clear and simple intros of the stories which are 

punchyðthose which easily catch the attention of the editors and readers.   

Secondly, the publicôs interest in politics is the other reason and newspapers are the 

most ñextensive and vibrant source of politicalò information in the country (African 

Media Development Initiative 2007:23). Notable here is that politics its self also 

influences the general news selection and shaping of all media in the country even 

independent newspapers; ñé even business has a political angle as one can hardly 
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survive if looked on with disfavor by the establishment.ò (Joachim Buwembo, former 

Managing Editor of the Daily Monitor, the biggest daily independent newspaper, cited 

in Ibid: 52). 

 

Negative news, which of course has a bad connotation, dominated the lead news. The 

editorsô yearn for this kind of news is not so clear but perhaps Shoemaker and Cohenôs 

(2006:11) observation that people pay less attention to good news than to bad news and 

that people tend to remember negative news more than positive news (Strömbäck 

2008:32) may partly explain this kind of  news coverage. However, these explanations 

are not so plausible to warrant the prominent presentation of negative news because 

many good things also happen every day. Clearly, this study cannot assess motivations 

behind this pattern of coverage so the reasons why the public is claimed to crave for 

negative news remains to be explored.   

   

Hard news dominating the front page was expected because The New Vision is regarded 

an elite newspaper. In fact, the paper has a couple of inside pages specifically intended 

for what Lehman-Wilzig and Seletzky (2010) categorized as soft news. This is one of 

the reasons why such news is not published on the front page.  

 

During the coding process, it was established that headlines which imply or emphasize 

drama and conflict were used. For instance as earlier noted in Chapter four, on February 

11 2009, the newspaper had a headline ñFDC chiefs struggle over positionsò. This 

headline suggested that there was a big argument with in the Forum for Democratic 

Change (FDC), the most popular opposition political party in Uganda. However, a 

closer look at the news item revealed that members of the party were filling in forms to 

contest for the partyôs leadership positions during the delegatesô conference. Basing on 

this observation, it appears that The New Vision uses attractive headlines with negative 

slants to woo readers.  

 

Before drawing conclusions on the survey, it is important to point out that there are no 

previous studies on this newspaper or other newspapers in Uganda on news selectivity 

to which these findings can be compared to. Second, while 50% of the people 

responsible for making major decisions on the lead news participated in the survey, 
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there could be a problem on the external validity of the results because the key editors 

did not respond to the questionnaire. Therefore, caution has to be taken in 

overstretching the significance of the results although important conclusions can be 

made. 

 

It appears that news processors are older, experienced and more educated than news 

gatherers. It is also clear that the bachelorôs degree with a major in journalism is the 

minimum qualification required for being a journalist at The New Vision. The majority 

of the news processors (75%) were found to be print journalism masterôs degree holders 

with 16 years experience in journalism. The 1995 law which requires journalists to have 

a university degrees  in journalism so as to become full members of the national 

professional organizationðthe  National Institute of Journalists of Ugandaðpartly 

explains the high education levels among The New Vision journalists. Other practicing 

journalists without degrees are not regarded as journalists according to the 1995 law 

which was put in place to recognize journalism as a profession. Secondly, it also seems 

that The New Vision management values formal education, expertise and experience. 

Actually, during a debate at the 2009 symposium to mark the 20 years of Makerere 

Universityôs Mass Communications Department in Kampala last year, Barbara Kaija, 

the deputy editor-in-chief of The New Vision, emphasized that journalists in all media 

organizations should at least have the minimum academic qualifications
36

 of a degree in 

mass communication/journalism or a degree in another discipline with a journalism 

diploma.     

 

Both news gatherers and editors highly value the ability of the lead news to influence 

social change by holding the government accountable to its citizens. One of the 

journalists emphasized that through investigative news coverage (e.g. investigating 

official state claims); they hold the authorities in and outside the government 

accountable. This argument indicates the commitment of the newspaperôs role in 

promoting transparency. The constitution and law provide for freedom of speech and of 

                                                      
36   http://www.independent.co.ug/index.php/news/todays-news/90-todays-
news/1185-commercialization-of-media-affecting-professional-journalism-media-
practitioners-  
 

http://www.independent.co.ug/index.php/news/todays-news/90-todays-news/1185-commercialization-of-media-affecting-professional-journalism-media-practitioners-
http://www.independent.co.ug/index.php/news/todays-news/90-todays-news/1185-commercialization-of-media-affecting-professional-journalism-media-practitioners-
http://www.independent.co.ug/index.php/news/todays-news/90-todays-news/1185-commercialization-of-media-affecting-professional-journalism-media-practitioners-
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the press; however, the government at times restricts these rights and limits the mediaôs 

ability to function effectively. Criminalization is used to impede journalists from 

bringing corruption and abuse of power into public scrutiny; conclusions in respect to 

this role have to be drawn with caution. There are several national provisions relating to 

sedition, treason, national security and defamation all limit journalists in performing this 

duty.  

 

Perhaps the most important finding of this study is that for the media to survive, it has 

to manufacture content to offer to customers. Because of the limitations of time and 

space, selection of content is a necessary function. Editors have to make difficult 

decisions in evaluating the news stories and determining which news items to provide to 

an audience. The evaluation processes does not happen in a vacuum but is influenced by 

several factors of which the news values the stories embody is primary. All the news 

values the journalists regarded as extremely important were among the factors most 

widely cited as criteria for news selectionðtimeliness or novelty, importance or impact, 

proximity (this was excluded in this study), prominence, oddity or unusualness, conflict 

or controversy. Both news writers and processors indicated that controversy, 

prominence, surprise (unusualness) and range (Impact or importance) were vital 

attributes in the lead news. From that point of view, it could be argued that the all 

journalists irrespective of their location exercise similar news values or have the same 

standards for the lead news. Secondly, the use of American and British journalism text 

books in Ugandan journalism schools may also influenced the choices of the journalists.  

6.2 Using a codebook from a prevision study  

Writing a codebook is an important step in research. It describes and documents the 

variables measured.  Originally, I wanted to replicate Strömbäckôs (2008) study who 

examined the characteristics of front-page news in leading Swedish news media, with 

particular focus on news concerning threats and risks and crises in news selection. But 

given the short period of time in which I had to complete the study, I realized that it 

would not be possible to accomplish the task. So I opted for news selection without 

particular focus on either crisis or anything else but its prominence on the newspaper 

page. For news values, I adapted a coding book Strömbäck (2008) used in his study 
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because of a couple of reasons which include the fact that this study is quite similar to 

his.  

 

Strºmbªckôs adaption of a set of news values proposed by Maier, Ruhrmann & Karin 

(2008) which I regarded conclusive because it covered many topics, greatly influenced 

my choice. These two scholars combined news values suggested by several scholars like 

Galtung and Ruge (1965), Oestgaard (1965), Sande (1971), Schulz (1976, 1982) and 

Staab (1990) into a single list. Worth noting here is that although Maier, Ruhrmann & 

Karin (2008) identified the news values in the scholarly article I accessed, they never 

defined them, thus making it difficult to comprehend. It was only in Strömbäckôs code 

book that the set of factors was defined, thus giving me a more clear understanding of 

the news values. It is on this note that I argue that using coding books in previous 

studies helps one not to distort the earlier intended meaning of concepts and terms and 

also reduce measuring error. 

 

The other reason concerns the reliability and validity of way the variables 

measurements were made. Among all the research methods books I consulted during 

this study, I did not come across one which pointed out that there are statistical tests to 

measure validity of a codebook. This left all the assessments to be subjective. Basing on 

my judgment, I established that the face validity of the codebook was relatively high 

because it could be easily understood or interpreted. There was no difficulty in 

following the directions. But since I had to adjust the codebook to suit my study without 

distorting the original operational definitions, the coding exercise kind of became 

troublesome and time consuming especially for the news values like influence. While 

the police, army and national religious institutions, national universities and their 

leaders are perceived to be influential, they fell under the category ñhigh influenceò and 

the highest rank called ñhighest influenceò consisted international organizations and 

heads of states. The Ugandan media publishes local news on the front page more often 

yet for the story to have this value; it appears that it had to be international news. So 

very frequently, I had to refer to the original instructions which proved time consuming 

instead of the earlier expectations that it would save several hours in this study. But 

what is crucial here is that because every single news value was only coded present if it 

scored highly, there could be likelihood that the stakes for this news value were so high 
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and this may explain why this value was not found to be common in the news items 

analyzed in the content analysis.   

  

The considerable credibility of Strömbäck in media and communication research was 

another important reason why his coding book was adopted. He has done considerable 

research in this field
37

.With regards to content validity, all the news values were 

adequately covered and explained besides the definitions matching my earlier 

understanding before I actually read their operational definitions. But of course this 

came with a cost of limiting my quest to explore these news values more because I felt 

so contended and comfortable with the definitions in the codebook. May be letting the 

gap open would have enabled me discover more interesting results.  

 

In respect to reliability of the findings as a result of using a similar coding book, this 

cannot be claimed on a very high note because of the difference in the samples studied, 

the focus of our studies and the way data was analyzed. For instance for newspapers, 

Strömbäck made a comparison of morning and evening newspapers while in my study, 

The New Vision can be categorized as a morning newspapers. This makes it hard to try 

to compare my findings to his. Perhaps the results would have been so similar if the 

study was replicate din its totality   

6.3 Future studies 

Although this study answered the important questions I wanted to address, others 

questions related to this subject remain unanswered. The role of photographs in the 

selection of the lead news was not explored because of the limited operational definition 

of news prominence used here. Probably a study that combines the position of the news 

stories, their length and the accompanying pictures would be useful in media content 

scholarship in Uganda.  

 

                                                      
37
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Another possible fertile ground for future research is how the lead news is framed and 

how the public, which editors claim they highly value their interests, perceive the news 

they receive. If such studies are conducted, then the research may consider how the 

factors of internal journalism determine how journalists frame news and to what extent 

or under what circumstances the public reflects the frames in the news.  

 

Drawing conclusions solely based on quantitative methods may too simplistic to yield 

better grounds for reasoning. It may be important for future studies like this to combine 

content analysis and surveys with ethnographic methods and also studying actual news 

items selected against those rejected.    

 

One of the limitations of the study was that only the headline and the first three 

paragraphs were studied. Future studies should study the news items in their entity 

because there is high possibility of yielding interesting results.   

6.4 Conclusion 

Both gatekeeping and news values theories clearly explain that not all the news items 

that reach the editorôs desk get into the newspaper. Whenever editors meet to discuss 

which news items to be published on the front page, their decisions are limited by their 

practices and values. News stories goes through a more rigorous process than the mere 

ñbean sortingò orientation (inclusion and exclusion) which was perceived of 

gatekeeping process by earlier scholars. And during this processesðfor instance news 

gathering, writing, shaping, sorting and presentationðjournalists, be it news gatherers 

or news processors, use news values as guidelines as argued by Golding and Elliot 

(1979):  

ñ...the criteria of selection from material available to the newsroom of those items 

worthy of inclusion in the final product. In another way, they are guidelines for the 

presentation of items, suggesting what to emphasize, what to omit, and where to give 

priority in the presentation of the items to the audienceò (Golding and Elliot 1979:114). 

 

However,  much as news values are important in this process, they do not entirely 

guarantee a given news item a place in the news paper because the process is influenced 

by several factors and pressures which as explained by the journalists. Such factors 

include but not limited to the interests of the news organization and the type of its 

ownership. 
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Lastly, despite its limitations, this study largely succeeded in accomplishing its primary 

task; ascertaining the most common news values and topics of the most prominently 

presented news and also why such news and not others is given prominence. Regarding 

the gatekeeping theory and the news values construct, this study shows that their 

validity goes beyond the frontiers of their geographical origin in Europe and USA 

where they have been frequently used in media and communication research.    
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APPENDIX I 
HEADLINES OF THE STORIES CONTENT ANALYZED 
NSSF loses sh1b in another fraud                                                             
12-Jan                                                                      

 
 
 

Husband flees after burring wife 12-jan 
Kony pleads with Chissano for ceasefire 12-jan 
Vision gives out calendars 12-jan 
Uganda halts Gadaffi meeting with Kings 13-jan 
FDC supporters fight over Beti Kamya 13-jan 
Briton held over sh8m hotel bills 13-jan 
Top PLE schools 22-jan 
Supreme Court retains death penalty 22-jan 
Vision starts farming series 22-jan 
Museveni hails UK on corruption arrest 26-jan 
LRA captive breastfeeds 4 rescued babies 26-jan 
Sembabule losers meet Museveni 26-jan 
Sub-county baraza to track govt funds 27-jan 
Museveni backs court on death penalty  27-jan 
New study names poorest Ugandans 04-feb 
Museveni advices ICC to delay Bashir indictment  04-feb 
Kampala Muslim leaders disown Mubajje 04-feb 
Delay land Bill, says Museveni 11-feb 
hŘƘƛŀƳōƻ ǿƻƴΩǘ ŦŀŎŜ ǿƻǊƭŘ ŎƻǳǊǘ 11-feb 
Ritual murder suspect dead 11-feb 
FDC chiefs struggle over positions 11-feb 
Besigye, Muntu campaign hots up 12-feb 
KCC okays warehouse construction over sewer pipes 12-feb 
Dropped ministers speak out 18-feb 
Ex soldiers to get pension 18-feb 
Instill patriotism, Museveni urges teachers 18-feb 
Entebbe plane crash kills eleven March 10 
Museveni explains Janet posting March 10 
Vision University guide out tomorrow  March 10 
Tough traffic laws start March 17  
Germany holds 2 PRA suspects March 17  
Former Budo head arrested in court March 17  
Police raid Posta accounts office March 20 
Bujagali dam investor refunds $75m March 20 
New traffic law begins to bite March 20 
Family killed over ritual murder March 25 
Govt surrenders more land to Mengo March 25 
Ugandan ivory seized in Thailand March 25 
Fraud, rape, murder cases increase march 26 
Kony fathers 100 children March 27 
Microcare in financial crisis March 27 
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APPENDIX II 
CONTENT ANALYSIS CODE BOOK  

This coding protocol is aimed at facilitating the coding of news on the front pages of 

The New Vision so as to establish the most selected topics and news values and to also 

ascertain the weather news with the biggest number of news values become leads.    

Unit of analysis 

The unit of analysis is a single news item which has a headline, byline and at least four 

and more paragraphs. The headline and the three lead paragraphs are considered. 

Variables (V) 

Variable A. Prominence of news 

Prominence is defined as the position a news items takes on a page.  The variable which 

will measure the prominence of news is the font size of the headline.  

1. Lead:  News item with the biggest headline font on the page 

2. Second lead: News item with second biggest headline font size   

3. Third lead: News item with third biggest headline font size   

4. Fourth lead: News item with second biggest headline font size   

 

Variable B.  News type 

News will be categorized as either hard news or soft news.  

5. Hard news is defined as reports concerning important matters  

6. Soft news deals with interesting matters such as human-interest stories  

 

Variable C. Topics covered 

Internal politics: Government acts and politics at district and national level fall 

under this category. This includes also includes legislative activities, Executive 

activities, Judicial decisions, Constitutional issues, Elections, Political fundraisings 

and donations, Statements and activities of individual politicians, Political 

appointments, interparty relations, activities of interest groups,  Pubic opinions 

pools, Abuse of political power, corruption 
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7. Diplomacy and foreign relations: Activities of international political 

organizations, activities of individual politicians, activities of political parties, 

diplomatic visits, diplomatic negotiations and agreements, promises of aid and 

corporation, policy statements, wars between countries 

8. Military and defense: Military activities like war and defense, appointments and 

firing of military personnel. This category includes both foreign and domestic 

stories. 

9.   Crime/law and order: All crimes stories including criminal proceedings in court 

and Police involvement. 

 

10. Accidents and disasters: Both man-made accidents and natural disasters like 

earthquakes, droughts, and plane crashes. 

 

11. Public healthcare and Welfare: Health, diseases, poverty, public welfare, social 

and safety measures, welfare of children and marriage and marriage relations. 

 

12. Education and religion: Education, teachers, national examination results, 

relations between parents and teachers and religion 

 

13. Sports: Sports competition results and results, leagues and training 

 

14. Human Interest/Entertainment: Entertainment, fashion and beauty shows. In a 

situation where a celebrity is involved a criminal act, such a news item was 

categorized as crime and not entertainment. 

 

15. Land: land titles and reforms 

 

16. Other: This includes news items that do not fall under in any of the above 

categories 
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Variable D. News focus 

17. Positive News: Stories that report harmony within the country and between 

nations and nationals, cooperation, development, economic growth, and easing 

of tensions. 

 

18. Negative News: Stories depicting or suggesting conflict, misunderstanding, 

crisis, border disputes, human or natural disasters, poverty, disease, dumping of 

toxic waste, smuggling, frauds and scandals. 

 

19. Neutral: Stories that did not fall into any of the two categories. 

 

Variable E. News values 

The operational definition of a news value is an attribute that makes a news item 

newsworthy. This variable will measure the newsworthiness of news is the news values 

given news item embodies. This will be done by determining the number of news values 

present in a single news item.  

F1: STATUS OF LOCATI ON IS ENCODED FOR EVENTS IN UGANDA ONLY  

This concerns the importance of the geographical area where the event or idea occurred. 

The importance results from the number of inhabitants in a given place, the political 

importance of the place (e.g. capital city) and the economical muscle of a given district. 

If there is more than one district mentioned, then the one with the highest status is 

considered.  

0 No district mentioned or only foreign city or district named 

1 Other districts 

2 Capital city (Kampala) 

F2: IN FLUENCE 

This factor refers to the social power of a group, institution, or their representatives/ a 

single person. Every person, group and institution can be encoded. It does not matter 

whether they are acting, they are interviewed or if there are affected and whether they 

only appear marginally or they are the main part of a news item. But only encode 

individuals, who are actually mentioned by name. Only the current influence is 

encoded. Former influence is covered in prominence.  

0 Missing 
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Groups, institutions, their representatives or a single person are not 

mentioned at all. Instead, a distant ñyouò is used, or it is a report about 

events without an acting person (e.g. nature, statistics, announcements e.g. 

information about the European election given on the phone etc.) 

Attention: If they talk about ñtheò politics, ñtheò economy, science, industry 

etc. they normally refer to specific people or institutions that have been 

summarized. So they not encoded here!  

1 Low influence (local politics, district institutions) 

Groups, institutions: local governments, local courts, district level acting 

clubs, youth organisations and sports clubs, sports 

associations/leagues/promoters below the national level. 

Single people: local politicians (e.g. mayors of other district than Kampala, 

local council five and three chairmen), representatives of sports 

clubs/association/leagues/promoters below national level      

2 High influence (national politicians and institutions) 

Groups, institutions:  

The High Court (it has five Divisions: Civil, Criminal, Commercial, Family 

and Circuit) and Subordinate Courts Chief Magistrates Court, Industrial 

Court Magistrates Grade I and II  Local Council Courts levels 3-1 (sub 

county, parish, village) Quadis Courts, Judicial Tribunals     

Opposition political parties, national authorities, the Police and the Army, 

universities, national churches and national sports associations  

Single people:  

Chairmen of the mentioned institutions and companies,   

3 Highest influence (National politics, international acting persons and 

institutions)   

International pressure groups  and organisations (e.g. European Union, 

World Bank,  Amnesty International), Countries and embassies, The 

Supreme Court, Court of Appeal, Constitutional Court, the Parliament, The 

ruling NRM party (government) and ministries 

Single people:  

Heads of states, heads of governments, Members of Parliament, heads of 

the NRM party (members of the National Executive Committee (NEC)), 
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representatives of supranational organizations and churches, members of 

international sports associations 

F3: PROMINENCE  

This value measures the degree of prominence of a person independent from his or her 

influence. Hence, this value refers to the level of publicity of a person mentioned by 

name independent from his or her political or economic power.  The three most 

prominent people or groups are coded here, in order of the location of the story on a 

news page. It doesnôt matter whether they are acting, they are interviewed or they are 

mentioned. Only encode individuals who are actually mentioned by name. In doubt 

encode a higher (closest to the actual value) or highest values.  

0 No person mentioned 

1 ñordinary peopleò/unknown people 

2  Nationwide and internationally known individuals (e.g. politicians, 

athletes, entrepreneurs, national heads of religious institutions etc.) As a 

rule, encode people only known from the Ugandan media.  

F4: PERSONALIZATION  

This concerns the reference to individuals rather groups and institutions. Hence the 

more an institution or a group stands in the focus instead of a single person, the less 

personalized the news item is. It also refers to the question whether the people in the 

news item are mentioned as individuals or if they represent a certain institution. If 

several individuals are mentioned encode the highest value.  

0 No personalization (No individual is mentioned by name) 

1 Low personalization 

Individuals are mentioned by name but only represent an institution. The 

main focus is on the group or institution the person is acting for. Always 

encode here if the group or institution the personôs working for is 

mentioned in the report. The personôs function in the group has not to be 

mentioned.  

2 Medium personalization 

Individuals are in the foreground but the focus is on what they have to say 

about issues that are being discussed rather than on the individual 

themselves. Individuals are mainly included because of the role they are 

playing for a group or institution. 
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3 High personalization 

Individuals are mentioned independently from the role they are playing for 

a group or institution. The focus is on the individuals as such, their 

viewpoints, actions or characters. Portraits and interviews always have to be 

encoded here. However, direct quotes within news items are not regarded as 

interviews. 

F5: ACTION (CONCRETENESS OF ACTIVITY)  

This factor distinguishes between different kinds of events: First it has to be found out if 

the content of the report mainly is a description of a situation, an act of speech or an 

active action. If none of these options predominates, the highest value is encoded. For 

example if a remark refers to a concrete action, it has to be found out whether the report 

is on the remark or the concrete action. 

Example:  

If a certain action is reported (e.g. a murder threat of a strike picket) and it is put in a 

sentence like: In corresponding statements of labor union, police and companyé, then 

you do not encode a spoken action here because the fact that someone gave a statement 

is just mentioned in marginally. Mainly a certain action was described. 

If there are some different events in one report or several aspects of an event are 

presented, then one central topic on which the concreteness of activity is encoded. 

Usually the main issue is mentioned in the first sentence. 

1 Static situations:  

A news items about a situation which has not changed currently. This includes 

historical (finished events) information as well as results of surveys (if it is no 

before/after comparison), judgements, introduction of books and analysis of 

situations. 

2 Abstractions of acts/ dynamic situations  

Predominantly the report is about a process or a dynamic situation. Even if you 

cannot find out a concrete act of individuals or institutions, something changes. 

Single actions (e.g. single burglaries) are abstracted ï it is encoded as a dynamic 

situation (increasing delinquency). ñConsequences of strikesò are a matter of 

abstraction of acts, too. ñThis Strike will have negative consequencesò is not a 

concrete act but the abstract of many (anticipated) single events. 
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3 Acts of speech/Expression of opinions 

The report is about expressions/comments of one or more persons or institutions, 

predominantly. They (comments) do not have to be reproduced literally. They 

should express opinions, assessments, etc. no decisions. Expressions, which have 

a character of decision, are encoded with 4. 

4 Concrete actions/Announcements/Decisions/Laws/State visits 

Predominantly the report is about the acting of concrete, named individuals and 

institutions. This value includes expressions with a decisional character as well, 

which means all expressions that express more than only an opinion and which 

have consequences. For example: decide, deny or insist on something. Even acts 

which do not take place and announcements of actions are encoded here. For 

example: a decision not to do something, like a bill in Parliament. 

Laws and changes in law are always encoded here, even if, for a better 

understanding, future situations are described. 

For example State visits and given speeches on state visits, court proceedings, 

accidents and natural disasters and sports activities are coded here. 

F6: RANGE 

The range of an event or idea describes the number of persons who are affected directly 

by the event (or who were, could be, will be affected). It does not matter if the event 

actually happens or if it may happen. ñRangeò is encoded independently.  

If the consequences affect different groups of individuals in a positive and negative 

way, the approximate total number of affected people is encoded. The total number is 

encoded independently - it doesnôt matter if the event, which affects the relevant people, 

is to the fore.   

If there are some different events in one report or several aspects of an event are 

presented, the encoding person has to choose one central topic on which the range is 

encoded. Usually the main issue is mentioned in the announcement or in the first 

sentence. 

0 Missing 

Range cannot be calculated, e.g. state descriptions or more basically: reports about 

abstract consequences (e.g. statements, economical development) 
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Sporting events, movies, fashion topics and art events are always encoded here; 

except reports about sports/culture policy or reports about art and sports from an 

economical perspective (economical theme). 

1 least range of relevant people  

Individuals are affected directly; as well as small groups like families, passengers 

(e.g. in a car), a group of card players, etc. (approximately less than 100 persons) 

2 Small range of relevant people 

Single groups or some medium/ large groups of individuals are affected, e.g. 

schools, single firms/ companies, clubs/associations, parliament etc. 

(approximately 100-1 000 persons) 

3 high range of relevant people (= different groups of society)  

social categories like lobbies and professional guilds are affected, as well as 

regional parts of those groups or firms/ companies/enterprises in general (e.g. civil 

servants, students, citizens of a city, party members, workers, unemployed 

persons, unionists, foreigners) and events (party congresses, strikes, etc.). 

(Approximately 1 000-10 000 persons) 

The development of stock market is coded here.  

4 highest range of relevant people 

All citizens of a given country, Uganda or one or more other nations are affected. 

Furthermore all groups of persons/ individuals who represent more than a half of 

the population (e.g. men/women) 

Decisions/announcements of heads of churches or religious leaders are also 

encoded here. 

Political statements of heads of states are encoded here, too.  

Armed conflicts are also encoded here. (Approximately more than 10 000 

persons)   

F7: SURPRISE  

An event or idea is a surprise if it occurs unannounced or if it contradicts existing 

expectations.  



93 

 

If there is no indicator for a contradiction of expectation in the text, you can assume 

that the event has no astonishing character. (In brief: there must be an indicator) 

It is about the journalistic presentation of the central issue.  

Indicators: astonishing, unexpected, debuting, for the first time, despite of, nevertheless, 

although and analogue terms. 

If there are some different events in one report or several aspects of an event are 

presented, the encoding person has to choose one central topic on which the surprise is 

encoded. Usually the main issue is mentioned in the announcement or in the first 

sentence.  

0 No surprise: The event is not spontaneous but can be announced. E.g. openings, 

civil works, change of employees, yearly conferences, birthdays. 

If there is no indicator for a contradiction of expectation, events are encoded here, 

even if the content and the outcome of the events are still open.  

1 low surprise (over- fulfilment of expectations) 

Events and ideas cannot be announced, it they are spontaneous, and the audience 

hasnôt had any knowledge about the event before. There are no indicators (in the 

text) for specific expectations, to which the event contradicts.  

 

 

2 high surprise (astonishing change during the action)  

Event contradicts the expectations. It does not matter if the event can be 

announced or not. The text must include an indicator for a contradiction of 

expectations.  

F8: SUCCESS /USEFULNESS 

This includes events or ideas, whose positive consequences are explicitly presented in a 

news item. The intensity of success depends on the perspective or the object: It is not 

the same if a single person or a state has a great benefit. Different grades of success 

depend on centrality of values and the length of consequences.  

Indicators: advancement, positive development, better, more, privilege, agreement and 

analogue/similar terms. 
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If there are different events in one report or several aspects of an event are presented, 

the encoding person has to choose one central topic on which usefulness/success is 

encoded. Usually the main issue is mentioned in the announcement or in the first 

sentence.  

0  No success (Success is not mentioned). 

1 low success 

Material or ideal improvements (e.g. protection of flora and fauna, sportive 

success, election victory, positive business results) for a limited number of people 

directly involved.  

2 high success 

 Material of ideal improvement for a significant number of people directly 

involved. (Existential benefit, e.g. humanitarian help) All efforts for keeping peace 

are encoded here.  

F9: DAMAGE/FAILURE  

This value considers the outcome of an event or idea. This includes news items where 

the   negative consequences of events and ideas are explicitly presented in the news 

items. The events can refer to either material, ideal or existential issues. The intensity of 

damage depends on the perspective or the object: It is not the same if a single person or 

a state has a big damage. Different grades of damage depend on centrality of values and 

the length of consequences.  

0 No damage (the damage is not mentioned in the news item). 

1 Low damage: Material damage (decrement of welfare, losing of possession) ideal 

and political damage (destruction of nature, inequity, sportive failures, election 

defeat, personal failuresé), short-term existential damage (e.g.   Light maladies, 

imprisonment). 

2 High damage: Worsening of central human fields: life, long-term diseases, 

absence of freedom (existential damage) and long-term ideal or political damage 

(e.g. resignation (not election defeat, which can be temporarily) 

Every threat to peace is encoded here. 

F10: CONTROVERSY 
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Controversy means the explicit presentation of different opinions, which are carried out 

verbally or literally, but not only as an action (e.g. violently). News items are encoded 

here when there is a situation involving more than one party are in direct or indirect 

opposition over an issue, conflict metaphors are employed or where is physical 

violence.  Opinions of journalists are not recorded as controversies because they are 

personal views of a journalists about a given event, person or idea. Hence they are not 

encoded here.  

0 No controversy  

1 Little controversy  

Opinions and views of sources or people involved in a situation are in a neutral 

way.  

2 High controversy 

Big arguments between parties, high level of intensity in the conflict or 

reproaches which deny domestic purity of individuals or rightfulness of 

performance/behaviour.  

F11: AGGRESSION 

Aggression means the threat or use of violence. 

0 Non aggressions  

1 Little aggression: Violence against objects/things, bodily harm against individuals 

and hostage-taking, fall under this category 

2 Medium aggression: Violent excesses (on demonstrations, strikes), where people 

get hurt, murder, infringement of human rights on a grand scale. 

3 High aggression: War, civil war, terror (always encode 3, when war is mentioned 

explicitly) 

F12: THREATS AND RISKS  

Threat and risks refer to news items about events and ideas that pose a threat or a risk to 

people in a given society. The risks or threats can be economic, physical, medical or 

psychological in nature. The objective status of the threat or risk is second-hand to how 

it is covered in the news report. 
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0 No threat or risk: The news item does not mention any risks or threats at 

all 

1 Low level of risk or threat: The news item mentions some kind of risk or 

threat (e.g. economic, physical, medical, and psychological) but only briefly 

2 Medium level of risk or threat: The news item focuses on economical,   

physical, medical or psychological risks or threats but in a rather neutral tone and the 

risks or threats in question is only relevant for selected groups in society.  

3 High level of risk and threat:  The main focus of the news report is on 

economical, ecological, physical, medical or  psychological risks or threats, and these 

are covered as to be relevant to more than half  of the population, also if the threats or 

risks are covered as highly urgent or alarming. 

F13: DEMONSTRATION  

Demonstration means the collective presentation of aims. The announcement of a 

demonstration is encoded, too.  

0 No demonstrations 

1 small demonstration: This involves few participants (up to 1000 participants), 

peaceful strike (employees of a single enterprise), and collection of signatures for 

petitions against the government. 

2 Medium demonstration: This includes quiet a number of people (1000-10000 

participants), big strikes (several organisations, branches of industry). 

3 Big demonstration: This includes big numbers of participants (about 11.000 

participants). Political rallies are coded here. 

F14: SEXUALITY/EROTICISM  

This factor refers to the presentation or reference to sexuality and erotic moments, 

reference to sexual behaviour, love and relationships when mentioned in the news. 

Sexuality in the sense of the gender and sex of the people mentioned in the news item is 

not encoded.  

0 Sexuality/eroticism is absent 

1  sexuality/eroticism is present 

F15: CONTINUITY/ FOLLOW -UP 
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This concerns topics or issues already in the news 

0 Not a follow-up of a news story that appeared in the media 

1 Follow up of topic already in the news 
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APPENDIX III 
 

 
 

CODING SHEET 

Headlineéééééééééééééééééééééééééééé..............  

 Datelineééééééééééééééééé.  

By-lineééééééééééééééééééééééé  

 Position of the news iteméééééé.................................  

 News typeééééééééééé...................................................... 

 Topicéééééééééééééé News focus....................................................... 

News factors present 

F1 F2 F3 F4 F5 

     

F6 F7 F8 F9 F10 

     

F11 F12 F13 F14 F15 

     

 

Comment on applying the variables 

 

CORDER: 
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APPENDIX IV 

QUESTIONNAIRE FOR NEWS GATHERERS 

 

 1. Are the news values listed below important while you are writing news for the 

front page? Please specify your choice by selecting one appropriate answer.  

  Extremely 

important 

Quite 

important 

Important Not 

important 

I don't know 

Controversy 

Status of the 

location where a 

situation or event 

occurred 

Influence 

Prominence 

Personalization 

Action 

Range/ magnitude 

Surprise / 

unexpectedness 

Success   

Damage / Failure   

Aggression 

Threat and risks 

Continuity/follow-

up 

 

  2. What would you say are the most important reasons that you submit a given 

news story to the editor?  Please elaborate your answer. 
 

 








